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REGULARS —— PREMIUM —— eats: 


SUBMERGED PUMPING 


Here is the last word in modern pumping equipment costs. Reduces maintenance. 
(Tokheim Remote Control AssemblyNo. Improves delivery and service. Permits 
55). With pumps submerged in storage _ better station planning. One pump will 
tanks, gasoline is “pushed” to island dis- do the work of six or eight conventional 





pensers. Saves piping, installation and pumps. Hundreds in use. 


STATION 








Recuiar— 


SURFACE PUMPING 

Tokheim surface pumps (Models 45 RCP and 46 
RCP) are placed above the ground near the storage 
tanks, and deliver fuel through island pedestals. 
They develop maximum suction efficiency and 
overcome the pumping problems posed by long 
supply lines, extreme temperature changes and 
large storage tanks. Many Tokheim Remote Con- 
trol Systems with surface pumps are performing 
dependably in all parts of the country. 





PIT PUMPING | 


Tokheim pit type Remote Control Pumps (Models 
45 RCP-PT and 46 RCP-PT) are placed below 
the ground surface directly above the storage 
tanks. They utilize the same pumping unit as 
Model 39 Lo-Boy pumps, and deliver fuel through 
the same dispensers as other Tokheim RC systems. 
Pit pumps offer the advantages of RC surface 
pumps, and in addition leave the ground area 
above the storage tanks free of obstructions. 


Let Tokheim engineers aid you in selecting the proper system. Write for Bulletins 330 and 339 


Island dispenser 39A-RC with 
Retrév-A-Hose. E-Z-Fill type (39B-RC) 
in which hose retracts inside 
housing, also available. 


PUTIN CENTRAL SERVICE SYSTEM 


TOKHEIM CORPORATION 
DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE 1 SINCE 1901 INDIANA 
Conodian Distribvtor: H. Reeder, 205 Yonge Street, Toronto, Ontario 
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on mineral wealth unlimited 
in “Treasure Chest” land... 


No other region in America has such great quantities of so 
many raw minerals and chemicals as the vast Utah, Idaho, 
Wyoming and Colorado area served by Utah Power & Light Co. 
Development of its fabulous natural wealth is just beginning. 
Most of it, though proved, is still untouched. To modern indus- 
try it offers opportunity of a scope unduplicated anywhere. 


Detailed information is contained in 

Area Resources Brochure — ‘A Treas- 

ure Chest in the Growing West.” 

Write, wire or telephone for a copy. 
Inquiries held in strict 
confidence. Address: 
W. A. Huckins, Man- 
ager, Business Devel- 
opment Department, 
Dept. 13, Utah Power 
& Light Co., Salt Lake 
City 10, Utah. 


A TREASURE CHEST 
in th 


sal ° 
\ GROWING wesT 








Every major basic raw 
chemical. 


60% of U.S.A. phosphate 
reserves. 


214 different minerals. 
One-third of nation’s 
copper. 

Largest proved uranium 
reserves in nation. 


Greatest concentration 
of non-ferrous metal 
mills, smelters, refineries 
in U.S.A. 


Largest steel mill west 
of Mississippi. 


Low-cost power, water, 
fuel. 


Intelligent and stable 
labor force. 


Sound diversified 
economy. 


Healthful climate with 
low humidity. 


A gateway to the rich, 
far west market where 
America is growing 
fastest. 


Plus .. . plenty of 
“elbow room.” 





UTAH POWER & LIGHT CO. 





A Growing Company in a Growing West 
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Petroleum 


Behind Our Headlines 


Bureaucrats afflicted with “officiali- 
tis” give reporters a bad time in 
Washington, D.C. Fortunately, our 
men also deal with reasonable bureau- 
crats and other Capitol Hill informants 
of repute so that they are able to do 
a good job despite the handicaps im- 
posed by the narrow-view jobholders. 

A typical encounter was described 
by Andy Patla, chief of our Washing- 
ton bureau: 

“Efforts by various government 
agencies to ‘protect’ each other would 
be amusing, if they weren’t painful,” 
Andy said. “Now under wraps is a 
report to the Office of Defense Mobili- 
zation, which heads up the Inter- 
departmental Committee on Bitumin- 
ous Coal, from the State Department 
on possible repercussions from residual 
oil import restrictions. 

“ODM won't let anyone see the re- 
port, although it freely admits the re- 
port is not classified for security 
reasons. Why, then, the secrecy? 
ODM might make recommendations 
contrary to State Department’s views, 
and that would be embarrassing. 
Furthermore, this wasn’t an “official” 
State Department report, but merely a 
staff report. 

“It was this same ODM that felt 
hurt a while back when NATIONAL 
PETROLEUM News remarked on the 
fact that the committee hadn’t bothered 
to get any oil industry views, even 
though the industry was being affected. 
The door was opened a crack later for 
well-publicized oil statements but now 
has swung shut again.” 


—Herbert A. Yocom 
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Tri-Sure 
Closures 
protect 


the purity and quality of 


STAUFFER CHEMICALS 


N industry and agriculture, the name Stauffer signifies uniformity 
and top quality in chemicals. And to safeguard this quality—in 
drum shipments from many of their 38 plants throughout the country 
—the Stauffer Chemical Company insists on proved methods of 
protection in transit. 


As a result, drum shipments from Stauffer plants are protected by 
Tri-Sure* Closures—Tri-Sure Coated Flanges and Plugs for chemicals 


shipped in coated drums, and standard Tri-Sure Closures for other 
shipments. 


Tri-Sure’s exclusive assembly of Flange, Plug and Seal protects the 
contents from leakage, tampering and losses. And Tri-Sure’s superior 
method of coating flanges and plugs—seals off the contents from 
the metal of the fittings. 


Whether you use coated or uncoated containers, Tri-Sure Closures 
will assure the delivery of the exact quality and quantity you put 
into your drums. When you order drums, always specify “Tri- 
Sure Closures.” 


*The “Tri-Sure’”’ Trademark is a mark of reliability backed by over 30 years 
serving industry. It tells your customers that genuine Tri-Sure Flanges 
(inserted with genuine Tri-Sure dies), Plugs and Seals have been used. 





" Spraying lacquer on Tri-Sure Plugs 


Protect 
lined drums with 
Tri-Sure Coated 

Flanges and Plugs 


If you use lined or coated steel 
drums, properly coated Tri- 
Sure Flanges and Plugs will 
eliminate contact of your pro- 
duct with the metal of the 
fittings. Specify to your drum 
supplier Tri-Sure Flanges and 
Plugs, factory coated by us to 
the specification of the drum 
manufacturer. Coating is laid 
on evenly, and covers thread 
throughout. Forlined or coated 
drums always specify Tri-Sure 
Coated Flanges and Plugs. 





alway ecify 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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AHEAD OF THE NEWS 


Gasoline Law Drive—North Dakota jobbers will meet 
in Fargo Oct. 19 to plan a campaign aimed at enactment 
by the 1955 legislature of a gasoline lien law and reduction 
in the gasoline tax refund period. The lien law would con- 
fer on an oil supplier a prior lien against any oil burning 
equipment for which he had furnished the fuel. Under the 
present refund law, the state’s farmers have a year to apply 
for the tax refund. But the jobbers hope to cut it to six 
months. Minnesota jobbers also will seek enactment of a 
lien law. 


New Marketing Arrangement—Fleet-Wing Corp., 
subsidiary of Standard Oil Co. (Ohio), will be selling U. S. 
Royal tires, batteries and accessories under a new market- 
ing arrangement with United States Rubber Co. The tire 
line will include tube and tubeless and premium tires. A 
sales campaign is planned to help Fleet-Wing jobbers in 
the company’s market area in Ohio, Michigan, Indiana and 
West Virginia. 


Car Turbines Certain?—Cars with gas turbines almost 
certainly will come within 10 years, the top engineer of a 
Detroit automobile company (not Chrysler) says. He con- 
siders the current trend to low cars a factor that will speed 
the day of the turbine, with which it will be possible to 
eliminate “tunnel” housing drive shafts, transmission and 
universal joints. In piston-powered cars, the drive line is 
a limiting factor on height-reduction. Meanwhile, reports 
are that Chrysler engineers are “pleased” with research 
progress on the turbine since the company unveiled its 
first one early this year. 


Tire Suit Speed-Up—The Department of Justice is mov- 
ing in two ways to speed court action on long-delayed 
cases involving the Federal Trade Commission’s tire quan- 
tity discount limit. DJ will try to consolidate all 20 pend- 
ing cases, and then try to get them advanced on the calen- 
dar in the U. S. District Court for the District of Columbia. 
Tire manufacturers and distributors are suing to block 
FTC’s ruling to limit maximum tire discounts to the dis- 
count rate given for a single freight carload. 


Price Signs for Pumps—Foot-square price signs atop 
gasoline pumps are being installed on an experimental 
basis in several areas by Standard Stations, Inc., Standard 
Oil Co. of California’s salaried station chain. The porce- 
lain enamel signs show gasoline price, taxes and total on 
movable numerals visible from the street. One area of ex- 
periment is price-sensitive Burbank, Calif., where the 
pump signs are enabling stations to post visible prices with- 
out the use of curb signs. Initial customer reaction? Fav- 
orable, Standard says. 
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Maryland Eyes Toll—Maryland, whose General Assem- 
bly has taken a dim view of toll roads in the past, now is 
flirting with the idea of going in for them. The State Roads 
Commission will recommend next session that 48 toll miles 
be built from Baltimore to Elkton, in northeast Maryland 
near the Pennsylvania state line. And it will suggest that 
other toll road possibilities be considered favorably. The 
Commission calculates that a rate of 1.38 cents per mile 
for passenger cars would pay off the Baltimore-Elkton con- 
struction costs—$29 million plus financing charges—in 
16 years. 


Tire Price Trend—Higher wages in the rubber industry 
already have led to one or two slight increases in tire prices, 
and some oil men believe a move to generally higher levels 
may occur over a period of a few months. But there is 
sharp division of opinion as to whether price increases 
can be made to stick. In the view of some TBA specialists, 
higher list prices for tires will lead only to bigger discount- 
ing, as long as sales volume continues to lag behind last 
year. 


Gulf Studies—Gulf Research Development Co. will ex- 
pedite its work on more powerful fuels, greater fuel econ- 
omy, reduction of knock and plug fouling and longer en- 
gine life. The organization is expanding test facilities at 
Harmarville, Pa., with expectation they'll be operating fully 
in 18 months and in part before that time. 


Two More for Dual Exhaust —Add at least two more 
makes of cars to the list of those which will come with 
dual exhaust systems in 1955. One is in the middle-price 
bracket and previously has had a single exhaust system. 
Consensus is that trend to dual will spread fast for two rea- 
sons: Prestige cars such as Cadillac and Chrysler seem to 
have started customer demand for such systems and, with 
V-8 engines coming to the front, double exhausts seem a 
natural step. 


Bonus Deal on Fertilizer—aA free offer of 250 ft. of 
water hose with reducing valve and nozzle is being dangled 
before some of the eastern fuel oil distributors who want 
to try their hand next season at fertilizer spraying with 
their tank trucks. Catch is, the distributor must sign a 
contract to buy $600 worth of fertilizer, pay 25% now, 
and take delivery next spring. The seller is said to be 
raising cash by discounting signed contracts with an out- 
side agency. 


For more Ahead of the News > 
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you can't 
make a velvet purse 
from a sow’s ear! 


Almost 200 years ago, a wise Englishman 
named John Wolcot made this statement. 
Today it is as pertinent as ever, particu- 
larly when applied to motor oils and what 
additives can and cannot accomplish. 








If a motorist were to 
believe all he reads in 
today’s motor oil ads, 
he would be perfectly justified in concluding 
that just any crude oil could be made into 
a superior motor oil, simply by up-to-date 
refining and proper chemical additives. 


Nothing could be further from the truth. 


Any refiner must start with a really good 
crude oil if he expects to make a superior 
motor oil. It is impossible for anyone to 
“make a velvet purse from a sow’s ear.” 


Additives are important, of course. They 
do many important things to increase the 
lubricating efficiency of H. D. Motor Oils. 


But additives, in themselves, do not lubricate. 


They can be added to any oil. To very good 
oil. To very poor oil. 





THE QUALITY OF THE BASIC OIL DETERMINES 
THE KIND OF LUBRICATION A MOTOR GETS. 


That's why we are emphasizing this plain 
truth to millions of motorists in our 1954 
Association advertising: 
Today's BEST oils 
start with 
Nature’s BEST crude 
Just like the headline of this ad, here is a 


statement that all motorists will quickly 
understand ... And here, indeed, is the 


single BEST reason 
100% PURE 


for you to stock and 
Pn OIL SZ 


promote the sale of 
oes, 


a brand of Penn- 





sylvania Motor Oil. 


We are telling the plain truth about today’s motor oils to millions of motorists who read 
Saturday Evening Post, Collier's, Time, Newsweek, Holiday, Country Gentleman, Progressive Farmer and Successful Farming. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION - Oil City, Pennsylvania 
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AHEAD OF THE NEWS 


Fuel Device Delay—Need for further tests is delaying 
manufacture of a new automotive fuel system developed 
by two Arizona men who assert it will deliver 200 miles 
per gallon (NPN Aug. 4, p. 59). The device was used on 
a 1949 Ford on a Phoenix-Los Angeles run but was re- 
ported to have turned in a spotty 40-mpg performance on 
the trip. Latest word is that it operates on unleaded gaso- 
line, gasified by a powerful vacuum. The inventors say 
that a “Ford man from Detroit” visited them to look at 
the system. But they still plan to manufacture it at Vanell, 
Inc., Burbank, Calif., when testing is finished. 





New Dealer Group—Dealers in Los Angeles are being 
asked to join a new organization, the Independent Service 
Station Assn., which offers them a five-point program: 
(1) Elimination of trading stamps and premiums, (2) a 
group workmen’s compensation insurance plan, (3) a credit 
union, (4) low-cost accounting service, and (5) furtherance 
of professional standards and ethical practices. Richard J. 
Pernosky, formerly of Cleveland, is president. Until a few 
weeks ago, he was a salesman for the Community Trading 
Stamp Co.., affiliate of Louis L. Schaffer Co., Cleveland. 


Rubber Sale Bouncing?—Disposal of government- 
owned synthetic rubber plants is running into trouble and 
you may see a substantial number go out of action instead 
of being sold to oil, rubber and chemical companies. These 
obstacles have developed in the disposal program: (1) The 
recent death of Rep. Shafer (R., Mich.) who pushed the 
program through Congress and was counted on to expedite 
final congressional approval of sales terms, (2) a possible 
switch in congressional leadership to the Democrats, who 
might change “another give-away,” and (3) reports of dis- 
satisfaction from the government disposal agency over the 
amounts being bid for the plants. 


NPN Staff 


Lead Rise—Oil marketers are not too concerned about 
the effect on battery prices of the current 15-¢-per-Ib. price 
for lead (highest this year), even though one battery maker 
has put through an increase and others may follow. Oil men 
suggest that price shifts will be small and perhaps difficult 
to maintain in the highly competitive state of the market. 


Northwest Master Pact—Latest word on the labor pic- 
ture among Pacific Northwest refineries is that AFL will 
try to organize them under a single master contract, rather 
than individually between management and the 14 crafts 
involved. This was indicated after a union meeting at 
Bellingham, Wash., to plan organization of workers in 
refineries near Ferndale and Anacortes. CIO also is making 
an effort to sign up the refinery employes. 


New Plug vs. Additives—A new anti-fouling spark plug 
introduced recently by Champion will appear in 1955 Lin- 
colns, Mercury and Fords. A top Ford engineer predicts 
that by the time 1956 models appear, other makes of cars 
will come equipped with similar type plugs. He also says 
use of the anti-fouling plug eliminates the need for gaso- 
line additives to overcome fouling problems of certain 
makes of cars. 


Winning Oil Equipment Friends—Baltimore fuel oil 
dealers are mapping plans to get plumbers more interested 
in installing oil-fired hot water heating equipment. Fuel oil 
dealers want wider use of such systems to help build up 
summertime demand for fuel oil. Heretofore, because of 
lower initial cost, plumbers and contractors usually have 
been installing natural gas equipment. 
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Why go thru a contortionist’s act 

in order to get that car or truck 

up high enough for convenient 
servicing? Get a Drednaut Hi-Range! 
It's built to give you those extra 
inches which make repeated 
blocking-and-jacking unnecessary. 
Choose from 3, 5, 8 and 12-ton 
models . . . all only a few cents 

more than standard models. 


when You use 


Drednaut 





Ht-Hange HYORAULIG ANLE 





eee SF 


EXTRA LIFTING HEIGHT! 


Lifts those high-axle and 


























MM 


large-wheeled jobs up 
to : 


79 
44 


IMPROVED PRESSURE SEAL! 
Ram packing of oil-imper 
vious synthet 


better 


provices 


seal because it ex- 








pands in all directions 

LEAK-PROOF CASTINGS! 
Non-porous casting 
Drednaut are 


devel 
oped by 
gvara 


unbreakable. 


nteed leak-proof a 


STRAIGHT-LINE OILFLOW 
eliminates one of the ma 
causes of hydraulic operat 
ing troubles prevents 
dirt from accumulating and 


clogging up pump. 


BACKS 


NP-10, St. 





Auto Specialties Mfg. Co., Dept. Joseph, Mich. 
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WASHINGTON 


NLRB Sets Guide in Sinclair Truck Ruling 


A recent decision by the National 
Labor Relations Board has narrowed 
the potential labor organizing field in 
oil marketing by clarifying the line, in 
one end of the business, between em- 
ployes and agents. 

The situation arose when the Oil 
Workers International Union (CIO) 
sought to organize truck driver “em- 
ployes” of the Sinclair Refining Co. 

But Sinclair said they were “com- 
missioned marketers,” who deliver fuel 
oil from plants in Detroit and Dear- 
born, Mich. 

Each man owns his own truck and 
all necessary equipment. He sells to 
any customer. He pays his own 
operating expenses. No deduction is 
made for social security or income tax. 
Nor is there any paid vacation or 
pension benefits. Compensation is on 
a gallonage rate fixed in the agreement. 

In view of these facts, NLRB ruled 
against OWIU, concluding that “the 
truck drivers petitioned for are inde- 
pendent contractors and not employes 
within the meaning of the Act.” 

This NLRB decision should gain 
added importance when and if OWIU 
or the Teamsters Union (AFL) steps 
up efforts to organize the marketing 
end of the oil industry. 

It also is worth noting that the pres- 
ent NLRB, unlike some past boards, 
apparently does not go in for broad 
interpretations which give it an excuse 
for getting in on any and all labor 
problems. 


Fight of the ‘Minute Men’ 

The coal industry is claiming signifi- 
cant results from its recently-organized 
teams of “Minute Men.” 

When the “Minute Men” hear of 
plans for a new building—particularly 
a public building —they send coal 
producer representatives, coal retailers, 
equipment sales agents and others to 
seek to persuade those in charge to 
use coal. Or when a customer is con- 
sidering conversion to gas or fuel oil, 
they send this battery of experts to 
convince him a change would be un- 
wise. 

Here are some of the “victories” the 
National Coal Assn. recently reported: 
A North Carolina hospital was talked 
out of gas and persuaded to continue 
with coal, as was a Western concrete 
products manufacturer, a Southeastern 
rendering plant operator and a North 
Carolina bank. And use of fuel cost 
data by a “Minute Men” committee in 
one state resulted in retaining coal in 
the governor’s mansion. 

There also are strong indications that 





the coal people will make an all-out 
campaign to get coal used in the new 
Air Academy to be built at Colorado 
Springs, Colo. They’ve already “put 
the heat” to Harold E. Talbott, Air 
Force Secretary. 

All this is further proof that the coal 
industry, needing customers badly, is 
making a bitter fight to get new 
markets and retain old ones. The 
pressure is being felt all the way from 
the White House to the fuel oil and 
gas marketers in the field. 


Cautious Commission 

Tariff Commission hearings going 
on now on glue and gelatin imports 
may be leading up to a refutation of 
the blind assumption being made by 
some producers of domestic products 
(including crude oil) that they “got the 
Commission in their pocket.” 

True, the present Commission has 
tended to side with domestic manu- 
facturers seeking tariff relief on 
grounds of injury (or serious threat of 
injury) from foreign products. The 
best recent examples have been the 
lead and zinc and the watch cases. 

But everybody concedes that these 
were distress industries which made a 
strong showing of injury from foreign 
competition. (Even so, in the case of 
lead and zinc, the President rejected 
tariff relief in favor of other govern- 
ment assistance.) 

The domestic glue and gelatin 
makers come now with the claim that, 
unless they get a 50% tariff boost, 
businesses will continue to fold and 
expansion and investment in the in- 
dustry will be discouraged. 

The importers, however, appear to 
have squeezed a lot of mileage out of 
their counterclaims that a lot of plant 
shutdowns have resulted from other 
domestic factors and the industry, 
anyhow, has been making substantial 
profits at home the past few years. 
In fact, Vice Chairman Talbot hinted 
pretty strongly that he found the 
domestic operators’ evidence of (or 
threat of) injury rather incomplete. 

In the end, of course, domestic 
operators may prove to the satisfac- 
tion of the majority of the Commission 
that tariff relief is needed. Even so, 
the warning appears to have been laid 
down to other relief seekers: There is 
a reciprocal trade program to ad- 
minister and imports won't be curtailed 
automatically because some industry 
isn’t finding the road as smooth as it 
thinks it ought to be. 


—NPN Washington Staff 
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330 West 42nd St., N.Y.C. 36 
LOngacre 4-3000 





PETROLEUM INDUSTRY INDICATORS 
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NPN PRICE AVERAGES* 








WEEK ENDED Refinery /Terminal 
i a | (¢ per gal.) 

ti Oct. Sept. Oct. 
8 10 12 
q 954 1954 1953 

iz GASOLINE | 1 ; 
Gasoline 11.24 11.46 12.46 
: Kerosine 10.37 10.25 10.38 
te Distillate 8.86 8.74 9.04 
“be 3 Residual 3.98 3.86 3.98 








2 i 4 principal 

80 DISTILLATE poy 8.66 8.71 9.30 
Z anor Lube oil 16.22 16.30 18.39 
= ae | kite a . ii Wel eel es ee) Crude at 

40 well ($ 


RESIDUAL 


per bbl.) 2.81 2.81 2.83 
*Weighted average price, prin- 
cipal markets. 
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Week Ended Week Ended Week Ended 
Signe WEEKLY PETROLEUM STATISTICS (APD Oct. 1, 1954 Sept. 3, 1954 Oct. 2, 1953 
Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 152,118 153,497 140,829 
Distillate fuel oil (thous. bbl.) 128,239 117,458 126,704 
Kerosine (thous. bbl.) 38,390 35,364 36,756 
Residual fuel oil (thous. bbl.) 56,365 56,194 51,912 
Crude oil—B. of M., 1 day later (thous. bbl.) 270,084 274,837 287,768 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 6,979 6,946 6,893 
Foreign crude included (thous. bbl. daily) 736 687 624 
% of refinery capacity operated 84.6 84.2 89.0 
Refinery Output 
Gasoline (thous. bbl.) 24,371 23,850 23,439 
Kerosine (thous. bbl.) 2,167 2,605 2,433 
Distillate fuel oil (thous. bbl.) 10,429 10,011 10,242 
Residual fuel oil (thous. bbl.) 7,908 7,567 8,249 
Crude Supply 
U.S. crude oil production (thous. bbl. daily) 6,050 6,019 6,353 
Crude oil imports (thous. bbl. daily) 595 712 847 
EX) MONTHLY MARKET TRENDS Latest Month Previows Month Year Ago 
Petroleum products in secondary storage (thous. bbl.) 47,967 (July) 47,337 49,155 
Exports of crude and refined products (thous. bbl.) 11,516 (July) 12,742 11,292 
*Average station gasoline price, ex tax (¢ per gal.) 21.70 (Sept.) 21.44 22.02 
Gasoline consumption (million gal.) 4,574 (July) 4,553 4,461 
Service station building permits (number) 604 (June) 513 482 
Passenger cars—domestic shipments (thous.) 431 (Aug.) 437 500 
Trucks and buses—domestic shipments (thous.) 61 (Aug.) 62 90 
Automotive replacement tire shipments (thous.) 5,429 (Aug.) 5,949 5,524 
Replacement battery shipments (thous.) 2,287 (July) 1,834 2,528 
Oil burner shipments (thous.) 65 (July) 68 80 


*Excluding Oklahoma and Rhode Island. 
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SUPPLY AND DEMAND 


Days of Supply—Days’ supply of 


finished and unfinished gasoline 
and residual fuel oil was higher 
Sept. 30 than on the same date last 
year while supply of kerosine and 
distillate fuel oil was lower, accord- 
ing to an NPN compilation of 
Bureau of Mines revised total de- 
mand forecast figures. Days’ supply 
of finished and unfinished gasoline 
as of Sept. 30 was 44, compared 
to 43 on the same date last year 
and was unchanged from the 
Aug. 31 figure. Residual fuel oil 
figure was 34 days, compared to 30 
days last year and 36 days at the 
end of August. Kerosine was esti- 
mated at 82 days, compared to 85 
last year and 92 at the end of 
August. Distillate fuel oil was set 
at 72 days, was 78 days last year 
and 36 days at the end of August. 


Demand Average Steady—Total 


oil demand for the first nine months 
of 1954 ended with the same aver- 
age as for the same 1953 period— 
7,956,000 b/d — according to 
Bureau of Mines estimates. BM 
also reported that domestic demand 
rose 0.5% above the 7,549,000- 
b/d average for the Jan.-Sept. 1953 
period, and exports declined 11% 
from the ninth-month 1953 total of 
111,149,000 bbl. The report 
showed that total crude runs during 
the 1954 period were 1.1% less 
than the 1953 period total of 
1,916,357,000 bbl. and that demand 
for domestic crude (1,769,806,000 
bbl. in 1953) had dropped 1.7% 
while crude oil production (6,536,- 
000 b/d in 1953) declined 2.6%. 
Crude production cut is related to 
inflated 1953 output, when 14 


million bbl. were added to domestic | 


crude stocks and 53 million bbl. to 
product stocks in first nine months, 
compared with a small decline in 


crude stocks and an estimated in- | 


crease of only 32 million bbl. in 
product stocks this year. Con- 
sidering total demand drop in the 


| 


last quarter of 1953, and assuming 


normal weather this year, the 
Bureau says that “there may be a 
substantial relative increase in total 


demand for all oil and .. . for | 


domestic crude” in last quarter of 
1954. 


Allowable Set—Kansas crude oil 


allowable for October gas has been 
set at 325,000 b/d—the same as for 
September—by the Kansas State 
Corporation Commission. Figure 
does not include condensate. 








OO 6 Dik come coe an siesm Or leleloleM-leleltiar-Meloeloree 
able source of supply for multi-weight 10W-30 
Motecr Oils. 
7 

PoWe-tit le) (ome be Mn e-tel aier-ba Min ou-tbeljele) aa Mame tatteet Mar: Tele | 
lohiae- WE) ol aet-) MB eelaidelere Me) Me le(cetateleteleeMBteMucetelony 
ort (re mer-betembbele(ommcelttmeliseMele-teleMemeltte ME atest 
out the customary large investment in plates 


and inventory. 
. 


Priced right... . made right, Canfield 10W-30 
multi-weight Motor Oil enables you as the 
marketer to handle a complete line . . . to com- 
el gem obueete-le)aabteM-tehaperl-ta cam 

5W-20 Grade also available if desired 


WRITE, WIRE OR PHONE FOR DETAILS TODAY! 


CANFIELD OIL COMPANY 


General Offices: Cleveland 27, Ohio 


PLANTS: Coraopolis, Pa., Cleveland, Ohio, Jersey City, N. J., Memphis, Tenn 
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Simultaneous endurance tests 
can be run on several meters in 
this maze of pumps and pipes. 
At right of center is a new 4-in. 
650 gpm. Red Seal bulk plant 
meter through which more than 
35 million gallons have been 
pumped without appreciable 
change in calibration. Modern 
meter provers are shown in 
background. 


| What Neptune’s New Proving Grounds 
Mean to You 


“Proving grounds” for petroleum meters had their begin- 
nings many years ago, when Neptune engineers first 
devised “round-the-clock” endurance tests. By compress- 
ing the long lifetime of a meter into a relatively short 
time, every detail could be examined quickly and pain- 
stakingly for unsuspected weaknesses. Newest step in 
Neptune’s continuing search for improvement is this Test 
Plant at Wallingford, Conn., capable of challenging the 
biggest meters made. 

Red Seal users have benefited in many ways. For 
instance, early tests proved that wear . . . and meter 
inaccuracy caused by wear . . . could be controlled if 
machining techniques were developed to a higher degree 
of precision than existed then. The tests guided us in 
pioneering the required new machining techniques, gaug- 
ing and quality control. They have helped develop many 
new materials, simpler, sturdier register mechanisms, 
high-flow Auto-Stop valves, and hundreds of other tested 
details. The results can best be summed up in Red Seal’s 
nation-wide record for sustained accuracy and low 
maintenance. 

You can select with confidence Red Seal meters for all 
your tank trucks and bulk plants . . . for accuracy you 
can bank on. 


NEPTUNE METER COMPANY 
19 WEST SOth STREET » NEW YORK 20, N. Y. 


Brunches in: ATLANTA + BOSTON + CHICAGO + DALLAS + DENVER 
NO. KANSAS CITY, MO. + LOS ANGELES «+ LOUISVILLE + PORTLAND, ORE. 
SAN FRANCISCO 

CANADIAN FACTORY: NEPTUNE METERS LTD., 

1430 LAKESHORE RD., TORONTO 14, ONT. 





Neptune’s new Test Plant sim- 
ulates actual conditions of pe- 
troleum bulk plants .. . it's 
practically a complete bulk plant 
in itself. With extensive me- 
chanical and metallurgical test- 
ing facilities at Neptune’s main 
factory, it gives Red Seal users 
benefits of finest liquid meter 
proving grounds in the world! 





Accuracy, viscosity, pressure- 
loss, and other operating tests 
are being conducted continu- 
ously on this equipment inside 
the building. New engineering 
data will be helpful to you in 
selecting and installing Red Seal 
meters most efficiently. 








Thirty of these Neptune testing 
units are strategically located 
throughout the country for check- 
ing and calibrating tank truck 
and bulk plant meters. They are 
supplemented by portable test- 
ing equipment. Though they 
don’t serve a “proving grounds” 
function, they are vital in keep- 
ing your meters always on 
the job. 
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How Merger Rules Affect the Oil Industry 


Oil industry marketing mergers have been left plenty of room 
for justification in the 11 merger guides laid down by Attorney Gen- 


eral Herbert Brownell. 


The factors used by the Justice Department in weighing proposed 


mergers came to light in a 
speech by Brownell as the Justice 
Department turned down the 
merger of Bethlehem Steel and 
Youngstown Sheet and Tube. 

Brownell also told the Public 
Relations Society of America that 
DJ would recommend amend- 
ment of the antimerger law that 
figures in the rejection of the 
proposed steel merger. 

The feeling that the negative de- 
cision on steel has no direct implica- 
tion for oil is based on two general 
points: 

e The oil industry today has taken 
on a “crystallized” structure that 
would be difficult, if not impossible, 
to change. 

e There is no merger condition ex- 
isting in the oil industry of real signifi- 
cance. 


KEY IN THE STRUCTURE 


Antitrusters point out that each 
merger must, first of all, be judged 
on the basis of the existing structure 
of the industry concerned. On this 
score alone, the oil industry presents 
a far different picture than that of 
steel. 

Second, the merger of Bethlehem 
and Youngstown involved the bring- 
ing together of the second and sixth 
biggest steel producers in the U.S. 
A combination of this size, a $2,297,- 
000,000 giant, unquestionably would 
have a material impact on the struc- 
ture of the steel industry. 

Whether or not observers agree the 
merger would result in a violation of 
the 1950-amended antimerger law, 
(The Clayton Act), the significance of 
the combination is inescapable. But 
there is nothing even close to such a 
significant realignment brewing in the 
oil industry. 

Even more important is the hint 
from Brownell that his special anti- 
trust committee is drafting recommen- 
dations to bring the new antimerger 
law more in line with the “middle-or- 
the-road” economic and social philos- 
ophy of the Eisenhower Administra- 
tion. Brownell made a significant de- 


parture from the prepared text of the 
speech on the steel merger decision. 

He predicted a “prolonged and acri- 
monious” debate in Congress next 
year on the proposals to be submitted 
by the Justice Department to change 
the antimerger law. That law, amend- 
ed in 1950 by a Democratic congress, 
sought to plug up a merger loop hole 
(acquisition of assets were not cover- 
ed) and to stop mergers that only 
“may tend to. substantially 
competition.” 

Some experts are guessing Brown- 
ell’s committee will seek elimination 
of some of the broad generalities of 
the merger test defined in the 1950 
amendment. This, it is predicted, 
would put a heavier burden of proof 
on the government in stopping pro- 
posed mergers. These experts recall 
that in 1948 the Justice Department, 
prosecuting under the Sherman Anti- 
trust Act without the benefit of the 
1950 antimerger law, was unable to 
prevent the acquisition of Columbia 
Steel by the U.S. Steel Corporation. 

Despite the chance that Brownell 
would face an impossible task in put- 
ting over a softened merger law if the 
Democrats win the Congressional elec 
tion in November, some see a definite 
meaning in his extemporaneous re 
marks right now: A policeman enforc- 
ing a law he doesn’t believe in rarely 
makes many arrests. 

One government official, comment- 
ing on Brownell’s standards for meas- 
uring proposed mergers, said he felt 
it was clear that marketing would be 
one of the important merger tests. 

“After all,” he said, “it is in market 
ing that the impact of merger is apt 
to make itself most evident.” 

He pointed in particular to the 
third, fifth, sixth and 11th DJ stand- 
ards as Ones involving marketing prac 
tices or marketing information. 

Standard nine—whether an acquisi- 
tion may cause reduciion in competi- 
tion—probably would be applicable to 
any marketing mergers, he said. 

There is a_ possibility—although 
nothing definite has been shaped up 


lessen 
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HERBERT BROWNELI 


by the Justice Department or the 
Federal Trade Commission—that a 
marketing merger might be singled 
out to provide a test case. 

Rivalry Ahead? — Observers in 
Washington note the the Justice De- 
partment apparently has stolen the 
play from FTC regarding mergers, and 
they predict that FIC will not sit 
quietly by and let DJ take the lead 
This is one of those fields where the 
jurisdiction of two agencies overlaps, 
and each may seek to outdo the other 

It was FTC, and not the Justice 
Department, that pressed Congress for 
the 1950 amendment to broaden the 
scope of the antimerger laws. And two 
years ago FTC announced it was go- 
ing to emphasize its antimerger activi- 
ties. Thus far, FTC has taken three 
antimerger actions—none of which are 
related to oil—but has made no wide- 
spread move against mergers 


WHAT OJL LAWYERS THINK 


An attorney for a New York major 
oil company has “a feeling that it (the 
Brownell “no”) is on the constructive 
side—that Brownell actually may be 
aiming at some modification of the 
law, if he can get it.” 

“I think the committee that he’s 
had studying the antitrust laws was 
designed to give him a solid base on 
which to make recommendations for 
changes in the law. 

“And I rather gathered that Brown- 
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THE INDUSTRY 


ell expects to do something to pro- 
mote mergers like this—that he’s turn- 
ing it down to stimulate activity in 
this direction.” 

(The two steel companies still can 
go ahead with the merger. This would 
force a court test of the 1950 anti- 
merger law.) 

“The antitrust laws are one of the 
greatest things our country has in- 
vented, and ought to be preserved, 
since they foster competition. 

“I'm not familiar enough with the 
situation in steel to arrive at a con- 
clusion on this case. But competition 
can be satisfied when you have just 
three or four big companies compet- 
ing hard with each other. 

“The automobile industry is an ex- 
ample of this, and the whole country 
is profiting from it. Each of the com- 
panies in that industry has to have 
size to compete. 

“The merger in question probably 
could strengthen Bethlehem in com- 
petition with U.S. Steel. If it should, 
I don’t think that hurts. It probably 
would be better for the country.” 

Some Committment—Another oil 
attorney in New York City sees the 
Brownell position on the merger pro- 
posal as “not at all surprising—you’ve 
got to look at it from the position of 
the Justice Department, which has to 
take a broad approach for political and 
other reasons.” 

The lawyer does believe that Brown- 
ell, by indicating he will go along with 
recommendations of the so-called Op- 
penheim Committee, has “more or 
less committed the Administration to 
some change in the direction of clari- 
fying the antitrust laws.” 

But he doesn’t think that Brownell, 
in Outlining the 11 factors being used 
by the Justice Department as guide- 
posts in weighing merger proposals, 
gives lawyers “a lot of new light” on 
their antitrust problems. 

As for the Brownell conclusion on 
Bethlehem-Youngstown, the oil at- 
torney says: 

“When you remember that the Jus- 
tice Department is the prosecutor, not 
the court, it’s easy enough to see why 
the department might be reluctant to 
approve the merger in advance. 

“The department would have had 
to look at it this way, for one: If the 
merger were effected, Bethlehem still 
would be in second place in the steel 
industry, but the sixth place company 
(Youngstown) would be out of what 
now is a fairly competitive industry. 
Or, while the merger undoubtedly 
would strengthen the competition the 
first-place company (U.S. Steel) is get- 
ting, Bethlehem’s position would be 
enhanced against everybody else. 
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Merger Guideposts 


Here are the 11 factors At- 
torney General Herbert Brown- 
ell says the Justice Department 
considers in weighing proposed 
mergers: 

1—Location, physical and fin- 
ancial size, past acquisitions, 
products and activities of merg- 
ing companies. 

2—Structure and size of the 
industry in terms of production 
and capacity. 

3—Relative position in the in- 
dustry of the two companies in- 
dividually and combined. 

4—Ease with which new com- 
petitors may enter the industry. 

5—Number of companies 
active in the industry, their 
respective size and relative stand- 
ing in sales and total assets. 

6—Sales, relative standing and 
like factors of the two companies 
and their competitors in defin- 
able market areas, if relevant. 

7—Nature of the industry— 
whether infant, dynamic or de- 
clining. 

8—Effect the proposed merg- 
er may have on sources of raw 
materials and methods and pat- 
terns of distribution. 

9—Whether the acquisition 
may result in a significant re- 
duction in competition. 

10—Whether the acquisition 
may increase the relative size of 
the purchasing company in such 
a fashion as to give it a sub- 
stantial advantage over competi- 
tors. 

1 1—Whether the relationships 
between purchaser and other 
companies that may be brought 
about by the merger might re- 
sult in a lessening of competi- 
tion. 











“Of course, the situation could be 
quite different. It’s just possible that 
the merger would be the only way to 
save one of the smaller companies in 
an industry, as has been the case in the 
automobile industry. Then I would 
think the department would decide it 
should try to rescue that company.” 

Political Side—And two oil lawyers 
on opposite sides of the political fence 
ageed on this—that it would have 
been bad politics for the GOP to have 
ruled otherwise. 

William C. Dixon, former antitrust 
chief for the Pacific Coast, told NPN: 

“If any major oil companies are 
thinking of consolidating, the ruling 


should be applicable equally to them 
as to the steel industry. I don’t see 
how the department could have taken 
any other position.” 

But a statement from Brownell in- 
dicates that oil men should not read 
too much for oil into the rules in 
general and the steel company decision. 
He says: 

“It should be remembered that each 
industry, and in fact each proposed 
merger within an industry, presents a 
unique problem. For example, in the 
automotive business there recently 
have been several mergers of leading 
companies. These presented economic 
and competitive problems peculiar to 
the industry and substantially different 
from those encountered in the steel 
industry.” 


BROWNELL ON ANTIMERGER 


Brownell says the Supreme Court 
lessened the effect of the Clayton Act 
with decisions that FTC lost its right 
to interfere with a merger if the ac- 
quiring company exchanged the newly 
purchased stock for assets of the other 
company before FTC could issue a 
cease-and-desist order. 

“As a result, companies were able 
to evade congressional disapproval of 
mergers quite effectively and quite 
easily since the terms of the statute 
were limited to stock acquisitions and 
since it never did forbid acquisition of 
assets.” 

This coupled with a great increase 
in mergers following World War II, 
says Brownell, prompted Congress to 
amend the Clayton Act in 1950. 

“The change fundamentally prohib- 
its acquisition of assets as well as stock 
of a corporation where acquisition 
may result in a substantial lessening of 
competition or tend to create a monop- 
oly. And it does not require that the 
merging corporations be competitors 
in order for the prohibition to apply.” 

“Moreover, the congressional com- 
mittees’ reports made it clear that 
the amendment was more than a re- 
enactment of Sherman Act prohibi- 
tions. 

“They show that one purpose was to 
permit intervention by the government 
in the merger process where the ef- 
fect may be a significant loss in the 
amount of competition—even though 
this effect may not be so far-reaching 
as to amount to a combination in re- 
straint of trade, a monopoly, or an 
attempt to monopolize. 

“Congress made it plain that it was 
furnishing a legal tool to cope with 
monopolistic tendencies in their in- 
cipiency, or long before they have re- 
sulted in conditions justifying a Sher- 
man Act proceeding.” 
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How Socony Improved Marketing 


More gallonage through fewer 
retail outlets has meant in- 
creased marketing efficiency for 
Socony-Vacuum Oil Co. over the 
last eight years. 

President B. Brewster Jen- 
nings says gasoline sales have 
climbed 22% in the past eight 
years while the number of serv- 
ice stations fell by 17%. He 
told the Security Analysts last 
week in San Francisco that the 
number of Socony stations has 
fallen from 30,000 to 25,000 
since 1946. 

“Annual gallonage per direct outlet 
went from 56,000 in 1946 to 82,000 
last year,” Jennings points out. This 
includes secondary as well as primary 
outlets. He notes that in addition to 
direct stations, 9,000 others are served 
by wholesale distributors. 

Socony has 8% of the National 
gasoline market, but its position in 
lubricants is even stronger, he says. 
The company supplies about 11% of 
the combined domestic automotive 
and industrial lube market by volume. 

He called the analysts’ attention to 
the fact that the company lubricates 
“more power plants over 5,000-kilo- 
watt capacity than any other company 
in the world.” 

Earnings Breakdown—Jennings pre- 
sented a breakdown on Socony’s esti- 
mated earnings by geographical divi- 
sions for the first time: 

e U.S. and Canada—$114 million 
in 1952 and $115 million in 1953. 

e Rest of the Western Hemisphere 
—$17 million in 1952 and $25 
million in 1953. 

e Eastern Hemisphere — $40 
million in 1952 and $47 million in 
1953. 

Next year, said Jennings, Socony 
anticipates a U.S. demand increase 
for oil of about 4% over 1954. In 
the rest of the world, his company 
expects increases of about 7% both 
this year and next. 

What’s Ahead — Other 
points in Jennings’ speech: 

—Socony scientists already have 
done important work in atomic energy 
“and we are quite prepared to do much 
more as soon as we see the remotest 
sign that atomic energy can be used 
economically as compared with 
petroleum energy in any of our 
principal markets.” 

—If atomic energy or oil from shale 
or any other source eventually sup- 
plants liquid petroleum, “it probably 
will be because liquid petroleum has 
become too hard to find and not be- 


principal 


cause known reserves have lost their 
value . . . It is hard to imagine that 
it will be a drug on the market.” 
—Socony’s crude supply, excluding 
Standard-Vacuum but including long- 
term contracts, this year shows a gain 
of 153% over 1946, while refinery 
runs have gained 58% and sales 48%. 


Wrenshall Truckers 
Get State Approval 


Permits were granted to 10 oil 
truck carriers this week by the Min- 
nesota Railroad and Warehouse Com- 
mission to haul products from Inter- 
national Refineries, Inc., Wrenshall 
plant near Duluth. 

Four permits were unrestricted— 
truckers were given permission to haul 
products from the refinery to any part 


Porter Gov. Murray 


signs the proclamation. They are 
Texaco, and Ed Hadlock, Conoco. 





Fellingham 


Oklahoma Governor Proclaims Oil Progress Week 


@ Gov. Johnston Murray has made Oil Progress Week official in Okla 
homa. Here he uses the hood of his car for a desk on which to sign the 
proclamation as Fred Fellingham, Stanolind Oil and Gas Co., watches. 
Fellingham is district vice chairman of the Oil Industry Information Com 
mittee in charge of Oil Progress Week in Kansas and Oklahoma. Three 
station dealers are servicing the governor's car “on the house” while he 


of the state. These went to Quickie 
Transport Co., Terminal Transport 
Co., Schirmer Transport Co., and 
Indianhead Truck Lines, all of St. 
Paul. 

Six of the permits restricted haulers 
to operations in certain parts of the 
state or prohibited them from hauling 
black oils from the 11,5000-b/d re- 
finery. These went to Transport, Inc., 
Moorhead Suburban Transports, 
Inc., Wayzata Dahlen Transport, Inc., 
all of St. Paul; R. L. Giles, Bemidji; 
E. R. Jacobson, Wadena; and Hahne 
Oil Co., Virginia. 

Truckers serving the refinery on a 
temporary basis sought permanent 
authority from the commission at 
hearings held last April and May. The 
commission, however, decided that 
some applicants should not be given 
permanent permits because _ their 
volume of business was too small or 
because their services duplicated those 
of other carriers. 


Dunford Hadlock 


Porter, Texaco; Harold Dunford, 
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Gulf Signs Station Union Contract 


Gulf Oil Corp. signed a union 
shop contract Friday—for 108 
employes at 13 company-owned 
service stations in Philadelphia. 

The contract was a compromise, 
agreed on after eight hours of nego- 
tiation between Gulf and AFL Team- 
sters Local 596. 

Here are the terms: 

e Under the union shop provision, 
only union members will be allowed 
to work at the stations. 

e Attendants will get a $10 month- 
ly across-the-board increase, bringing 
the starting wage from $239 to $249. 

e Car washers, formerly hired at 
$180 a month, now will start at $207. 

e All employes will work a five- 
day week and a nine-hour day. 

e The vacation schedule is two 
weeks after one year and three weeks 
after 15 years. There will be six paid 
holidays and double-time will be paid 
for work on those holidays. 

The Teamsters originally asked for 
a $60 monthly across-the-board in- 
crease, a 40-hour week and a welfare 
clause. 

Bernard Brown, who is secretary- 
treasurer of Local 596, had threatened 
to call a strike Friday morning if he 
did not have a contract by that time. 
But he held off the walk-out for 
negotiations. 

The agreement is an interim con- 
tract. Full provisions will be worked 


out during the next month. All pro- 
visions are retroactive to Oct. 1 and 
the contract will be in effect for one 
year. It contains a “no strike, no lock- 
out” clause for the duration of that 
year. 

' After the signing Friday, Brown 
said, “We have almost 500 of Phila- 
delphia’s 1,200 stations signed up 
now and the drive will continue until 
we get them all.” 

Gulf negotiators for the new con- 
tract were Fred Stitler, district man- 
ager, and Ed McMillan. Brown and 
Jack Backhus, from the Joint Council 
of Teamsters, represented Local 596. 


Airline's New Jets 
To Burn Kerosine 


There’s nothing unusual about the 
fuel requirements of the new Turbo- 
prop passenger planes ordered by 
Capital Airlines from a British maker, 
a Capital spokesman says. It is just 
“plain kerosine, no JP-1 or JP-4 or 
other blend” which should be easily 
obtainable from U.S. refiners. Bids on 
fuel have gone out but no contracts 
have been awarded. 

Because it is kerosine, the price 
per gallon will be substantially lower 
than aviation gasoline used in present 
planes. But reports are that the Vickers 
Viscounts will require almost twice 
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Richfield Pushes Gasoline, Service with Cartoons 


@ Richfield Oil Corp. of New York is promoting its new Richfield Ethyl 
gasoline and customer service in a new series of cartoon advertisements. 
The cartoons, which will be used on television and in newspaper mats, were 
drawn by nationally known cartoonists. O. Soglow did the strip shown here. 
“Service Comes First,” one of the major themes of the campaign, which 
opened the week of Oct. 19, is being promoted with displays at Richfield 
Stations. 
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as much fuel as gasoline-powered 
counterparts. The British planes also 
will use more oil than piston engine 
planes, and it will be the much more 
expensive synthetic oil. 

First three planes of a 40-plane 
order will be delivered in the first 


quarter of 1955. Capital plans to 
have a fleet of 60 operating by mid- 
1956. 


Government to Collect 
Re-refined Oil Levy 


Long-standing debate as to whether 
re-refined motor oil should pay an 
excise tax is moving steadily toward 
solution. Internal Revenue Service 
now plans to start collecting the tax, 
with the expectation that the re- 
refiners will take their case to court 
for a final decision on their tax status. 

Announcement of the IRS plan is 
being delayed because the re-refiners 
are seeking a formal hearing before 
IRS institutes its new policy. It seems 
unlikely that the re-refiners can halt 
the tax collection move however, since 
the chief reason for it is to force the 
issue into the courts. It is believed 
that IRS prefers this approach rather 
than to contest a pending suit brought 
by a California refiner, Barkow Pe- 
troleum Co., which seeks to compel 
collection of the tax. 

In the latter case, attorneys explain, 
the outcome might turn on questions 
of administrative judgment and other 
technical matters rather than the basic 
issue of whether re-refined oil should 
be taxed. On the other hand, if a tax 
is levied, and challenged in court by 
a re-refiner, it is felt that a clear cut 
ruling on the tax will result. 

The Barkow suit no doubt will be 
dropped if IRS goes ahead with its 
plan. The suit was filed by Donald 
O’Hara, Washington, D.C., attorney, 
who is also assistant general counsel 
for National Petroleum Assn. O’Hara 
has long fought for the imposition of 
the excise tax on re-refined oil. 

Exemption, by IRS ruling, of the 
re-refined product from the tax has 
been a sore point with makers of 
virgin motor oil, who maintain that 
since the two products compete with 
each other they should be taxed alike. 


New Airport Station 

Tide Water Associated Oil Co. will 
set up a service station adjacent to 
the new Philadelphia International 
Airport. The station will have direct 
access to the airport parking entrance 
and will serve cars parked at the air- 
port and vehicles traveling on Essing- 
ton Ave. 
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U. S. Favors Toll Road Building 


The federal government is 
throwing its support behind the 
toll road builders. 

Undersecretary of Commerce 
Robert Murray told the Auto- 
mobile Old Timers last week in 
New York that the government 
sees toll roads as a means of pro- 
viding highways that might not 
be built otherwise. 

He pointed out that in the past the 
government has opposed toll roads, 
but now feels even strictly urban toll 
roads may be feasible. 

Murray said a preliminary study 
made by his office shows that about 
12,000 miles of modern highways 
could be built as wholly self-liquidat- 
ing toll roads. These would be largely 
in areas of high population concentra- 
tion. 

Toll roads now are in use in 10 
states, he said, while 11 states are 
building them and 19 states have 
authorized them. 

Here is Murray’s summary of cur- 
rent and planned toll roads: 

e They now total 6,100 miles and 
will cost an estimated $7.8 billion. In 
the next few years, 1,700 miles of 
new toll roads will be completed. 

e New York City will be connected 
with Buffalo at a cost of $550 million. 

e Massachusetts will be traversed 
from East to West and eventually 
Boston will be connected with Albany 
and Buffalo at a cost of over $230 
million. 

e The New Jersey shoreline is 
being paralleled by the Garden State 
Parkway, which will cross the state 
from Cape May to the New York line. 
Cost will be $315 million. 

e Interchange will connect the New 
Jersey Turnpike with the Holland 
Tunnel and the Pennsylvania Turn- 
pike. The Pennsylvania Turnpike 
will be extended north to Scranton and 
east to New Jersey. Ohio and 
Indiana will be traversed at a cost of 
$606 million. 

e Charleston and Princeton, W.Va., 
will be connected by a toll road, as 
will Louisville and Elizabethtown, Ky. 
In addition, the Maine turnpike will 
be extended to Augusta and two new 
toll roads will be completed in New 
Hampshire. 

Murray said public acceptance of 
toll roads has “surprised many 
experts.” He noted that the New 
Jersey Turnpike now is carrying a 
traffic volume that was not expected 
until 1970 or 1975 and that the Penn- 
sylvania Turnpike is seven years ahead 
of schedule on its traffic volume. 


In addition to roads linking cities, 
Murray said his staff is interested in 
the potentialities for urban toll road 
developments. 

“Unfortunately, no strictly urban- 
type toll roads are in operation and 
there is no experience upon which to 
base estimates,” he said. “But indica- 
tions show there may be a big future 
for this type of development.” 

Murray stressed that the govern- 
ment is putting heavy emphasis on 
highway improvement, increasing its 
spending in virtually every phase of 
highway development. 


British Move Toward 
Gas Transport Plan 


London will get liquefied natural 
gas (LNG) from the Middle East if 
the British government acts on the 
favorable report of a_ three-man 
survey team which spent a month 
studying U.S. developments. 

The team looked over the opera- 
tions of W. L. Morrison, Lake Forest 
(Chicago) engineer, especially the 
barges he is having built by Ingalls 
Shipbuilding Corp. to move LNG from 
the Gulf Coast to Chicago stockyards. 





Jobber Spends $500,000 on Expansion 


@ As part of a $500,000 expansion program completed recently, Theisen- 
Clemens Co., Michigan oil jobber for the past 50 years, installed the two 
black 25,000-bbl. storage tanks shown here at its St. Joseph, Mich., marine 
terminal. The tanks, and two more like them at the company’s Gladstone, 
Mich., terminal, will be used to store residual fuel oil. The expansion 
marks Theisen-Clemens’ entry into the heavy fuel business. 


Underground storage and other phases 
of handling natural gas also came in 
for study. 

The report will be considered in 
London by the government-controlled 
gas board. There is a feeling in this 
country that the British government 
is virtually certain to push liquefied 
gas development, the only question 
being “how far and how fast.” It has 
been reported that Britons face this 
winter the gravest coal shortage since 
1947. 

To help solve London’s (and 
England’s) chronic fuel shortage, it is 
estimated that Middle East natural gas 
could be moved to London in specially 
insulated vessels and there vaporized 
into mains at about one half the 
present cost of gas manufactured from 
coal. At the start, natural gas could 
be mixed with manufactured gas. Or 
only certain portions of London would 
get the new product. In that way 
Britain could “ease into” the new 
operation if so desired. 

To supply all of London's needs 
would call for investments which run 
into several hundreds of millions of 
dollars. Besides domestic facilities 
there would be needed Middle East gas 
compression plants, possibly auxiliary 
pipe lines, and special ocean-going 
vessels. 
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Cadle Sees Demand Up in West 


Oil demand in five western 
states is expected to increase 
from 1,184,000 b/d to 1,306,000 
b/d by 1958 says Austin Cadle, 
manager of Standard Oil Co. of 
California’s economics depart- 
ment. 

The states are Oregon, Wash- 
ington, California, Arizona and 
Nevada. 

Cadle told the California Natural 
Gasoline Assn. last week in Los An- 
geles that the 1958 estimate includes 
military, export and intercoastal ship- 
ments. But he described it as tanta- 
mount to the domestic market situa- 
tion because both a decline in exports 
and an increase in sales to the military 
are anticipated. 

Civilian domestic demand, he noted, 
already has risen 97%, or 453,500 b/d, 
from 1940 to 1954. 

Cadle also sees “strong indications” 
that the decline in demand for residual 
on the West Coast largely has run its 
course, with a leveling off near 360,- 
000 b/d expected (including military 
and export demand). 

He stressed that estimates of the 


demand increase were made after tak- 
ing into account natural gas imports 
equal in heat value to over 200,000 
b/d of fuel oil. “It also is essential to 
state that the West Coast undoubtedly 
will continue to require supplemental 
petroleum supply from outside the 
area, which has been the case since 
1951.” 

Cadle expects atomic energy to have 
a “negligible” effect on the oil industry 
within the next one or two decades. 


Two Michigan Refiners 
May Combine Operations 


Mid-West Refineries, Inc., has an 
option to buy a controlling interest in 
the common stock of Roosevelt Oil & 
Refining Co. of Mt. Pleasant, Mich., 
says Mid-West President L. A. Wood- 
ward. He says the option will ex- 
pire “about Jan. 1.” 

If the merger goes through, says 
Woodward, it will provide many 
operating economies. Also, it is ex- 
pected to round out Mid-West’s opera- 


tions because of Roosevelt’s postwar 
capital expenditures of $3 million, 
most of which went into facilities for 
making petrochemicals, aromatics and 
specialty naphthas. 

According to the latest financial 
statements of both companies, the 
merger will mean a combined total 
corporate worth of more than $7.25 
million and will result in a combined 
refining capacity of 17,500 b/d. 

Roosevelt gathers about 35% of 
Michigan’s crude oil and owns 460 
miles of crude lines. Mid-West owns 
about 260 miles of trunk line from 
Toledo that connects with the Roose- 
velt system at several points. 

Both companies have one terminal 
each—Mid-West, an inland plant at 
Granville and Roosevelt, a marine 
terminal at Bay City. 

For the calendar year 1953, Roose- 
velt reported net profits “fter taxes of 
$303,264. Mid-West’s net profits 
after taxes for the fiscal year ending 
June 30, 1954, were $384,972. 

Woodward said his company has no 
definite plans now for further expan- 
sion after the proposed merger is 
completed. It would take consider- 
able time, he said, to integrate the two 
operations. 





Progress custom tailored 


truck and trailer tanks, in any capacity 


and number of compartments, meet 


your specifications. As the leader in 


custom fabricated smoothskin tanks, 


we stand ready to serve. You need 


only to call, wire or write. 


ki MANUFACTURING COMPANY, INC. 


ARTHUR: ILLINOIS 


NATIONAL PETROLEUM NEWS * October 1/3, 


1954 





Spencer Urges Oil Men 


To Unite on Problems 


A plea for unity 
and co-operation 
among oil men in 
solving the  in- 
dustry’s problems 
has come from 
P. C. Spencer, 
American Petrol- 
eumInstitute 
chairman and 
president of Sin- 
clair Oil Corp. 

“The day is 
gone when any important problem 
in the oil industry can be solved 
effectively without regard to the ulti- 
mate impact of that solution upon 
all segments of the industry,” Spencer 
told the 35th annual meeting of the 
Texas Mid-Continent Oil & Gas Assn. 

In dealing with present and future 
oil industry situations, Spencer said, 
“it will be our responsibility—yours 
and mine—to maximize the benefits 
and minimize the detriments for the 
good of the industry as a whole.” 

The oil industry must remember, he 
said, that oil faces intense competition 
from other energy producers. 

The gas turbine engine and atomic 
power also may bring momentous 
changes to oil marketing in the future, 
Spencer said. 

Praising creation by President Eisen- 
hower of a top-level committee to 
study the nation’s energy and fuel re- 
quirements in peace and war, Spencer 
urged the oil men to “make sure that 
all the relevant facts with respect to 
the oil industry‘s story are laid before 
this committee as quickly and effec- 
tively as possible.” 


P. C. Spencer 


Service, Looks and Name 
Attract New Customers 


What brings new customers to serv- 
ice stations? 

The Ethyl Corp. conducted a na- 
tion-wide survey to find out, asking 
the men who operate service stations 
that question. 

The consensus: Service, brand name 
and service station appearance are the 
three most important items. These 
were the most frequently named 
among 15 customer attractions. 
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“With Richfield Products ... our 
gallonage increased 100%" 





“Word of Mouth” 
Advertising — 
From Johnstown, Pa. 





Richfield Word-of-Mouth advertising, above all, is believable. 
No smoke screens or fancy claims—just a sound tip from one 
distributor to another. Read, for example, this unsolicited 
letter from Richfield Distributor Dave Sherer of Johnstown, Pa. 
to the President of Richfield: — 


“Dear Fred—Please accept my heartiest congratulations on 
Richfield’s 25th anniversary. We know they have made con- 
siderable progress under your leadership, and justly so. 


“We who mark our Sth anniversary are proud to be in such a 
marvelous Richfield family. We are also proud of the fact 
that with Richfield products we have progressed for the past 
five years to such an extent that our gallonage has increased 
100% .—-Sincerely yours, Dave.” 


Could you write a letter like that to your supplying company’s 
president? It may pay you to look into all the unique 


advantages of a Richfield franchise—now. 


Write, wire or phone 


RICHFIELD 


OIL CORPORATION OF NEW YORK 


542 FIFTH AVENUE. NEW YORK 36, N. Y,. 


\y 


| Serving the Eastern Seaboard from Maine through Florida 
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Fire Takes Heavy Toll at Lien Oil Plant 


@ Flames ate their way through 62,000 gal. of gasoline and oils, a steel 
warehouse, sales office and three trucks last week at a Lion Oil Co. in- 
stallation at El Dorado, Ark. One fireman was hospitalized as he fought 
the blaze, which burned uncontrolled for more than two hours. There was 
no official estimate of the damage at NPN press time. 








FTC Acquits Gas Firm 
In Contract Complaint 


The Federal Trade Commission this 
week ruled that evidence showing a 
lessening of competition or tendency 
toward monopoly must be presented 
in cases involving the unlawful use of 
tying contracts or exclusive dealing. 

FTC expressed this opinion in 
overruling a trial examiner's findings 
in the Insto-Gas Corp., of Detroit. 
Insto-Gas had been charged with the 
unlawful use of tying contracts in 
leasing its propane gas cylinders and 
in sales of propane gas and appliances. 
Specifically, the company, leased out 
gas cylinders with the understanding 
that they be refilled with Insto-Gas 
propane and that only Insto-Gas ap- 
pliances and equipment be used. 

The FIC, in overruling the ex- 
aminer’s report and remanding the 
case to him for further study, said 
the record was “so devoid of perti- 
nent facts” that “we have no choice 
but to disagree with the examiner.” 
The use of such contracts, it said in 
effect, was not a basis for automatic 
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finding of antitrust violation but the 
impact of such contracts on the com- 
petitive picture must be shown. 


OGD Will Ask Increase 
In Refinery Goal 


The Interior Department Oil and 
Gas Division is planning to seek ex- 
pansion of tne present 8,750,000-b/d 
refining capacity goal (by Jan. 1, 
1956) from the Office of Defense 
Mobilization. 

Expectations are that 
approve the request. 

Applications received to date for 
rapid tax amortization will place re- 
fining capacity within 50,000 b/d of 
the target. 

These construction plans are “firm,” 
with OGD having checked on out- 
standing certificates to screen out 
those that aren’t definite. 

As long as President Eisenhower 
continues the tax incentive program 
for “essential” industries, most govern- 
ment officials feel oil refining should 
be kept open. 

The thinking is that no one is pre- 


ODM will 


NATIONAL 





pared to say how much refining capa- 
city the nation would need in case of 
war—especially since single bombs 
now are capable of destroying entire 
industrial areas. 


Degree Days Climb 
In Three U.S. Areas 

As the 1954-55 heating season 
moves into its second month, weather 
is warmer in the Southeast and Great 
Lakes areas than last year. The Mid- 
west and West Coast are colder for the 
season to date than last year. 

Temperatures are above normal in 
the East Coast, Midwest and South- 
east areas. 

Coldest reporting spot in the nation 
for the week of Sept. 26-Oct. 2 was 
Seattle, with 66 degree days, followed 
by Minneapolis and Denver with 57 
and 56 degree days respectively. 


Season Sept. 1-Oct.2 Week 


Sept. 26- 

East Coast 1954 1953 Normal Oct 2 
Boston 107 72 89 
New York (a) 44 39 48 
Philadelphia (a) 18 29 39 
Washington 8 28 54 

Average 44 42 58 
Great Lakes 
Buffalo 132 144 94 
Chicago 31 62 102 
Cleveland 45 95 24 
Detroit 71 109 111 
Toronto (a) 166 188 

Average 115 104 
Midwest 
Denver 47 137 
Minneapolis 175 
Omaha 7 100 
St. Louis (a) 44 

Average 114 


West Coast 

San Francisco (a) 116 

Seattle (a) 148 
Average 


Southeast 
Birmingham, Ala. 0 15 
Charleston, 

S.C. (a) 0 0 0 
Nashville 32 6 0 
Raleigh, N.C. (a) 11 18 0 

Average 11 10 0 

Degree days are on 65 deg. F. basis. 

(a) Readings at city offices. Readings in 
other cities taken at airport offices. 


Depreciation Rules Issued 

Internal Revenue Service has _is- 
sued its proposed rules for effecting 
liberalized depreciation schedules au- 
thorized by Congress for tax purposes. 

Under the new plan, the taxpayer 
can depreciate about two-thirds the 
cost of new property or equipment 
in the first half of its estimated life. 

The proposed IRS regulations were 
published Sept. 28 in the Federal 
Register. Anyone interested has 30 
days from that date in which to sug- 
gest revisions. 
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Some oilmen analyze the 
rocks. Some survey the land. 
Some listen for shocks deep in 
the earth. But nobody knows 
there’s oil for sure until the 
drill itself has found it. That’s 
why some say the driller’s 

job is best — he’s the first to 
see what all are searching for. 
He’s got to be strong, brainy, 
able to fit into a smooth 
functioning team — the drilling 
team. For that is what it takes 
to start the flow of crude 

that ends up in fine Texaco 
products for marketing in 


all 48 states. 


The Texas Com pany 


> 
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Reports Cite Gas 


Reports from two federal 
sources — the Federal Power 
Commission and the State De- 
partment—tend to back up 
statements made by oil industry 
spokesmen that natural gas, not 
residual oil imports, have been- 
responsible for the loss of mar- 
kets by the coal industry. 

Coal has blamed its loss of 
markets on residual oil brought 
in from Venezuelan and other 
Carribbean refineries. 

The FPC report, covering fuel used 
by electric utilities for the year ended 
Aug. 31, reveals that coal usage totaled 
116.7 million tons, an increase of 2% 
over the same period a year ago. The 
use of natural gas, put at 1.12 trillion 
cu. ft. was up 13.9% compared to the 
same period a year ago. 

The report also showed that oil con- 
sumption by utilities for August 1954 
was 4.8 million bbl., against 6.5 million 
bbl. for the same month in 1953—a 
drop of 25.8%. During the same 
period, coal usage was 9.8 million tons, 
up 1.3% over August, 1953. Natural 
gas hit an all-time record of 103.4 
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million cu. ft., an increase of 15.3% 
over the previous August. 

State’s report, filed with the govern- 
ment’s Interdepartmental Committee 
on Bituminous Coal Industry, re- 
portedly shows that imports of residual 
oil have been a small factor in the de- 
cline in coal demand. 

State has been involved in the coal- 
oil dispute before, and it is understood 
that its new report consists largely of 
fresh statistics that re-emphasize argu- 
ments used last year to combat the 
Simpson bill to limit imports. 

At that time, State maintained that 
dieselization by railroads had caused 
coal’s main market losses and that this 
trend, plus the losses in the retail mar- 
ket, accounted for 90% of those losses. 
It also said that the East Coast used 
most of the imported residual and that 
most consumers could not convert to 
coal without major alterations, with 
some users—ships, for instance—not 
able to convert under any circum- 
stance. 

The Department also pointed out at 
that time that even after all consumers 
who could do so switched to coal, 
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there would be an estimated demand 
of 200,000 b/d by users who could not 
convert immediately and who would 
face a shortage or loss of fuel unless 
residual was rationed or gas oil or other 
light fuel substituted. And then substi- 
tution would almost double fuel costs. 

State also said last year that any 
major shift to coal would tend to boost 
coal prices, causing higher utility rates 
and costs for consumer goods and 
services. 


INDUSTRY BRIEFS 


American Trucking Assns. report 
that 12,658,018 tons of liquid petro- 
leum were hauled by common carrier 
tank truckers in the second quarter of 
1954, an increase of 6.9% over the 
11,841,273 tons moved in the same 
period last year. Hauls by contract 
carriers during the same period drop- 
ped 5.4%—2,102,243 tons compared 
to 2,221,621 tons. The 141 for-hire 
tank truckers carried 14,760,261 tons, 
up 5% from the 1953 totals. 


The self-serve wrangle in Oakland, 
Calif., moved along a step last week. 
Judge Ralph E. Hoyt, in Superior 
Court, overruled the City of Oakland’s 
demurrer to suit filed by self-serve 
operator Walter Simas, in which he 
charges run-around by City Council 
on his initiative-based self-serve ordi- 
nance. 


Bids are sought by Oct. 19 for 
Armed Services Petroleum Purchasing 
Agency (in RFP-55-N-29) for 510,000 
gal. of Class 1 Diesel oil and 228,000 
gal. of 78 octane gasoline in drums to 
any Florida port; and for switching 
240,000 gal. of Grade 100/130 avgas 
and 120,000 gal. of JP-4 from gov- 
ernment storage into 55-gal. drums 
for delivery on board vessels in Flor- 
ida ports. 


Bureau of Mines reports under- 
ground stocks of liquefied petroleum 
gas on Aug. 31 at 278 million gal., up 
23 million gal. over previous month; 
propane at 176 million gal., up 32 
million gal.; butane-propane mixtures 
at 33 million gal., up one million gal.; 
butane at 69 million gal. a drop of 10 
million gal. 


The oil pact between Iran and the 
international consortium was approved 
last week by a “parliamentary commit- 
tee.” Ratification is regarded as a fore- 
gone conclusion. 


The Peaster Oil Co., Northfield, Il. 
oil products distributors, have beer 
allocated a $50,000 loan by the Small 
Business Administration. The loan 
was made with bank participation. 











What Readers Say About NPN’s Plans 


The following is random reader reaction received since announcing that 
starting in November NPN will be published monthly instead of weekly 


Roy J. Thompson, Apex Motor 
Fuel Co., chairman of National Oil 
Jobbers Council: 

“I think it’s a wonderful idea. | 
beat my brains out trying to read a 
weekly NPN, along with the other 
publications I must read, and 
always have a hard time keeping 
abreast. I just have too much to 
read and I think that’s true of most 
oil men who try to keep themselves 
informed. As a result, I have to 
pass up lots of important informa- 
tion. But with a monthly, Pil be 
able to sit down and read it 
thoroughly and really digest what's 
in it. Your plan to expand the 
news interpretation aspect of your 
coverage is excellent.” 


Marc F. Braeckel, vice president 
in charge of sales, Sinclair Refining 
Co., New York: 

“I see you are going to make the 
NPN a _ marketing paper, ex- 
clusively. This is good. Marketing 
in the oil industry is an important 
segment and deserves all the con- 
centrated attention a trade publica- 
tion can give it. 

“I also note that you plan to 
change it from a weekly to a 
monthly. This strikes me as a good 
move. This will give you more time 
to prepare the publication and give 
us more time to read it. It should 
result in a better book and give us 
the information we desire. 

“I will subscribe to the new book 
and will look forward with con- 
siderable anticipation to seeing the 
first copy.” 


W. L. Heinz, secretary-treasurer, 
South Carolina Oil Jobbers Assn.: 

“Old Timers resist changes until 
they become adjusted, and being 
conditioned to change by the fre- 
quent changes in the oil industry, 
suppose I will adjust to this one, and 
take it in its stride. It is, however, 
a major shake up to me after read- 
ing every copy of NPN from cover 
to cover since 1930.” 


W. H. Schaudt, manager, Home 
Oil Co., Slater, Iowa: 

“I want to present my protest 
against the new change-over to a 
monthly. 


“How can you possibly tell us 
that coverage will be greater and 
more complete with less than one- 
fourth the number of issues?” 

Editor's Note: Although we shall 
have one-fourth as many issues, 
that doesn’t mean we will only 
carry one-fourth as much editorial 
material. In fact, we'll have as 
much or more qualitatively and 
almost as much quantitatively. 


Miles Mills, Oils, Inc., Des 
Moines, Iowa: 

“Frankly, I was shocked when I 
first read the announcement and 
I’m still a little disappointed. But 
I'm open-minded and don’t doubt 
that itll work out all right eventu- 
ally and everyone will get used to 
the idea. My personal feeling is, 
though, that a monthly can’t pos- 
sibly keep abreast of things in the 
oil industry as well as a weekly did. 

“NPN is the one publication that 
is in the hands of all Independent 
marketers and changing to a 
monthly will be very detrimental 
to the dissemination of news to the 
Independent in the industry. He 
has been dependent upon the weekly 
NPN to know what’s going on in 
the industry. Now, that is taken 
from him.” 

Editor’s note: NPN will devote 
more space to jobber and jobber 
association activities. We are confi- 
dent that we can fulfill jobber in- 
formational requirements more 
efficiently than at present. 


E. J. Connable, president, Moto- 
Pep Inc., Memphis, Tenn.: 

“If the new NPN has the type of 
articles you are talking about, I 
figure it will be of greater help to 
me. And I’m looking forward to 
it.” 


Harry B. Hilts, Secretary, Empire 
State Petroleum Assn., New York: 

“I was disappointed to hear that 
NPN is changing to a monthly, and 
I still am. It was always informa- 
tive. It was not too much to read. 
I’m afraid if NPN gets too thick, 
you won't be able to do any more 
than leaf through it. 


“T think it’s a marvelous book.” 


E. L. Stauffacher, vice president 
of marketing, Cities Service Oil Co., 
Chicago: 

“TI can’t say offhand that I think 
much of the move. It looks like 
a mistake to me. I have always 
classified NPN in my own mind as 
a member of the daily field because 
everything was current and live.” 


B. L. Ray, vice president, Esso 
Standard Oil Co., New York: 

“If you accomplish all that you 
say you will try to do, you should 
have an excellent paper. The 
improvement you have made in 
NPN since McGraw-Hill took over 
would warrant faith that you will 
accomplish your objective. 

“Good luck.” 


Paul Hall, vice president and 
general manager, Melvin Hall Oil 
Co., Noel, Mo.: 

“Melvin and I talked about it 
briefly and both thought the change 
was a good idea and would work 
out to everyone’s satisfaction. 
We've always liked the weekly and 
read it thoroughly, but it’s certainly 
true that when you’re running a 
business you have a hard time keep- 
ing up with all the reading material 
that crosses your desk. The change 
will give you people more time for 
planning and preparing the articles 
and the result, we feel, will be a 
better product.” 


A. J. Callaghan, vice president, 
Magie Brothers, Inc., Chicago, IIL: 

“We are terribly disappointed 
that you propose to discontinue the 
weekly edition and publish NPN 
monthly. We have long subscribed 
to NPN—my subscription dates 
back to 1910.” 

Editor's Note: We are mindful 
that this is bound to come as a blow 
—even a shock—to some of our 
loyal, long-standing readers, like 
yourself. I can only give you my 
sincere word that McGraw-Hill 
would not have proposed the change 
were it not certain that we can 
serve you better. 
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THE INDUSTRY 


Oil Progress Week 
Gets Oil Employes’ OK 


The thousands of Oil Progress 
Week celebrations, now in progress 
across the nation, make a lot of sense 
to oil company employes, if the atti- 
tude of Sun Oil Co. men and women 
is any guide. Their opinions, expressed 
in the course of a cross section sur- 
vey, constitute a heavy endorsement. 

To learn what its own people felt 
about it, Sun Oil Co picked the names 
of 301 persons at random from manu- 
facturing, marketing and production 
departments. They were selected to 
constitute a représentative sample of 
white collar, skilled and manual 
workers throughout the company’s 
operating area. 

When asked if Oil Progress Week 
was a good thing from the employe 
viewpoint, 90% said yes; 6% said 
no; 4% had no opinion. 


f Eighty percent said it was worth- 
4z72 bulk Storage Plants while, sastitesinn 7 time, 0 ah and 


money that go into program plan- 





' ning. Nine percent said it wasn’t. 
‘ In handling petroleum products, you can’t be too me a in es os Bsa 
ie careful. Less than 2 parts of gasoline vapor in 100 sian ial Geet. nhl, diet tnd op- 
hs. oy parts of air, for example, is highly explosive. A tiny portunities of telling other people 
2 spark or arc from a switch or other electrical con- about the oil industry. 
a, nection and WHAM! Asked if it was “talked up” too 
j ; much, 3% said yes, 94% said no. 
The National Electrical Code has defined certain areas From a summary by Opinion Re- 
around bulk storage plants as hazardous locations . . . places search these reasons were cited by the 
} where the use of explosion-proof electrical apparatus and shige who approve of Oil Progress 
' ‘wiring is mandatory for safe performance. 7 a ss 
5 31% said: Informs employes 
Crouse-Hinds has prepared an 82-page booklet which con- about the industry; lots of employes 
tains the new Articles 500 and 510 of the NEC (revised 1953) don’t understand the industry; helps 
— explosive characteristics of various vapors, gases and dusts us know what’s going on; know more 
used in business and industry — pictures and_ installation about our own work; I learned lots 
diagrams of Crouse-Hinds’ explosion-proof Condulets and atat know before. “Nigger gs 
electrical equipment for hazardous locations. Se SAY: EN Ee SOARS 


for oil industry; tells them oil industry 
net — helps everyone in U.S.A.; makes 
Ee yy /7 ‘ . ‘ * > > . 74 oe rts -e 
; SrrrOsien’ A free copy of this valuable reference is yours for people conscious of the importance 
p Saar ei) the asking ... merely mail the coupon. Crouse-Hinds of oil; promotes understanding of 
WA ROOF SNF . ‘ 
4 







mW, Company, Syracuse 1, N. Y. Sales offices in principal 5 + 1 pe ee ae? 
ELECTRICAL allel wien 18% Said: Gives public insight 
EQUIPMENT . % into oil production; familiarizes 


people with oil industry and its prod- 
ucts; gives you a chance to tell people 
what you do.” 


USE-HINDS CO. 





, 12% said: “Increases job security; 
Crouse-Hinds Company more oil we sell, the more we work.” 
> IPN Vv Sse J ’ . : 
v4 Dept. NPN1, Syracuse 1, N. Y 11% said: “Promotes interest and 
> 29 Se To ae rd » » is » ; » ° 4 . 
: Please send free booklet on electrical equipment for pride in job; makes employes aware 
; hazardous locations (Bull. 2655). ; . ; eT awe 
7 of their place in the industry; makes 
. Name... them more interested in their jobs and 
pe Pinte 
; Title. + our products. 
~ Other comments mentioned the 
; J. > ' . . 
; Firm Name chance for team work with manage- 
. Address ment; chance for employe particip- 
nd . . . . - . 
: . . tion; indication of company interest 
a City. Zone State ~ . iit, 
r in employes. 
see 
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... With NEW beauty 
a ... NEW panoramic dial 
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@) JOHN WOOD COMPANY - Bennett Pump Division « Muskegon, Michigan 














40% MORE DIAL AREA 
11% GREATER DIAL 
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Bennett Panoramic Dial GALLONS 
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COMBINES 
SMART DISTINCTIVE APPEARANCE 
WITH TIME-TESTED BENNETT 
MECHANICAL PERFECTION 


Bennett's new Series 900 ‘‘packages’’ your product 
for greatest eye-appeal to help build gallonage. 


The New Series 900 gives you striking new beauty — 
yet retains every Bennett maintenance saving feature. 
Every vital part is precision made. Time-tested all 
metal meter has no valves, cup-leathers or packings 
to replace. Outstanding high-vacuum pump performs 
quietly and with year-in year-out dependability. 


And Bennett invites maintenance cost comparison 
with any other pump. Your John Wood representative 
can help you detect ‘hidden costs''— and show you 
why you can't discount Bennett Quality. 





JOHN WooD COMPANY 3 = 


4 J) BENNETT PUMP DIVISION * MUSKEGON, MICHIGAN 
/ DISTRICT OFFICES: Atlanta « Baltimore « Boston « Buffalo 
Charleston « Chicago « Cleveland « Dalias « Denver « Detroit ’ 

Kansas City e Little Rock « los Angeles « New Orleans « New York i 


© Philadelphia + Pittsburgh « Rochester « Salt Lake « Seattle FULL OPEN DOOR ACCESSI- OPTIONAL ADVERTISING RETRACTAHOSE MODELS — 












Santo. See Tenia BILITY — Hinged door | PANEL — Illuminated | Use proved Bennett 


IN CANADA: Toronto « Montreal « Vancouver « Winnipeg . *¢ © ge . . 
EXPORT: John Wood International Corporation, 29 Broadway, N. Y. unlocked by key. iceluMmliriic(-# sliding pulley princi- 


ple-full 13 2 ft. hose. | 














LUBRICATION 


Survey Finds Oil Lags 
In Use of API Terms 


About 95° of all car owner manu- 
als use the American Petroleum Insti- 
tute term “Multi-Purpose” to describe 
the gear lubricant recommended for 
their cars. 

Yet, only about 30% of all oil 
marketers use the API designation as 
a part of their regular brand name. 

About 80% either use or are agree- 
able to using the term in connection 
with their products and recommenda- 
tions for their use. But about 10% 
say they do not wish to change existing 
brand names. 

This is revealed in an automotive 
gear lubricant survey made by an 


Advantages of 

KIM operation 

¢ Gives quick, easy starts 
¢ Reduces motor wear 

d¢ Prolongs life of batteries 





dv Reds fuel pti 

d Saves warm-up time 

J Cuts cost of terminal 
heating 

d¢ for stationary or mobile 
engines — diesel or gos 

d¢ Four models — easily 
installed 


Time to Install 


electric 
pre-heater 


. for Gas and Diesel 
Engines 


API Lubrication Committee panel 
headed by C. R. Noll, Gulf Oil Corp. 
The survey showed several market- 
ers use such designations as “All- 
Purpose,” “Universal Gear,” and : 
“niet Cheas = tion. Engines purr like kit- ence? Sold and installed by 
API designations for “Regular tens. Starting is fast and leading automotive sup- 
Type” and “Mild Type E.P.” are used smooth. You don’t use as __ pliers. 
even less frequently. About 22% of 
marketers surveyed use the terms less on repair bills. a 
as part of the brand name and 45% Se d ; 7 ‘ 
‘ ’ e your dealer or write Sint 
refer to them in service recommenda- . pore di ad 


{t's this simple—equip your smartest fleet operators in 
cars and trucks with KIM _ the country know KIM, use 
Hotstarts and you end ma- KIM, like KIM. Why don’t 
jor worries of winter opera- you profit from their experi- 


much fuel and you spend 





; oo for literature. Many of the Spokane 1, Washington 
tions and advertising copy. 


The API panel recommended that 
if the oil industry wants to popularize 
the official API designations, marketers 
should use them more. 

Gear Lubes in ’55—Preliminary re- 
port on gear lubricant recommenda- 
tions for 1955 models, shows 11 of 
18 specifically cite “Multi-Purpose” 
gear lubricant. Five refer to “hypoid 
lubricant.” 

One model recommendation calls 
for a special hypoid gear lubricant as 
factory fill, then specifies that after 
10,000 miles a special hypoid lubri- 
cant or a multi-purpose type. 

Another uses a lead soap active 
sulfur hypoid lubricant at the factory 
but says an SAE 90 multi-purpose gear 
lubricant (MIL-0-2105) may be used 
as make-up. 

Still another says multipurpose gear 
lubricant may be added, “Upon 
responsibility of the lubricant sup- 
plier.” 

Then there is one that says, “Hypoid 
lubricant or any SAE 90 hypoid lubri- 
cant (multi-purpose type gear lubri- 
cant). During seasonal periods where 
temperatures of 10° below zero 
Fahrenheit or below are commonly 
encountered, SAE 80 gear lubricant 
may be used. This lubricant, how- 
ever, is not recommended for year- 
round use or where an extended trip 
takes the vehicle from an extremely 
cold area into warmer climates.” 
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Ay Rope thats night, 
fo the, job! 


~t 


A century and a quarter's experience in 
producing to highest quality standards 
goes into every foot of Wall Manila 
Rope. Result . . . rope that takes the 
toughest job in its stride, turns in con 
sistently excellent performance. 


In the drilling field, Wall's “Black Gold” 
Rope is the favorite for every use. Wide- 
ly known for durability and resistance to 
abrasion, “Black Gold” has helped set 
many drilling records. 


WALL Ri ROPE WORKS, INC. 


South Street, New York 5 
Factory: Beverly, N. J. 


~~ 


7 


Branch Stocks: 


Baltimore 
Boston 
Buffalo 

Chicago 
Cleveland 
Etisworth, Me. 
Houston 
Jacksonville 
Memphis 
New Orleans 
Norfotk 
Odessa, Tex. 
Philadelphia 
Pittsburgh 
Portiand, Me 
San Francisco 


y 


MANILA A) ROPE 





EXPORT: John Wood International Corporation, 29 Broadway, N. Y. dich 


TRANSPORTATION 


USAF Studies Spur Lines for Bases 


The Air Force may authorize 
tie-in spurs from products pipe 
lines to its bases in an attempt to 
save money on delivery of avia- 
tion gasoline and jet fuel. 

Air Force officials have initi- 
ated a study of the plan and oil 
companies are being consulted 
on possible arrangements. 

Product demand information from 
various air bases is being compiled 
now in preparation for detailed cost 
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Write for folders 55SR, 
B400R and SP223CR. 
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analyses by both military and oil 
industry transportation experts. 

On the basis of these facts, industry 
officials will work out base-by-base 
project estimates for submission to 
military authorities. 

The analyses are expected to show 
in many cases that the markets are big 
enough and existing product lines close 
enough to justify private industry's 
construction of tie-in lines. 

But in many other cases, the cost 


' Have you OUTGROWN 
your pumps ? 


If the efficiency of your pumping 
system has not kept pace with your 
company’s growth, take a new look 
at Viking Rotary Pumps. It 
is the most complete line in 
the field, with sizes from 12 
to 1050 G.P.M. Over 700 
standard models and thou- 
sands of specials . . . the 
right pumps for most petro- 
leum handling needs. 











Figure 4161 
Twin Bulk 
Plant Unit 


Figure 4162 
Single Bulk 
Plant Unit 





PUMP CO. 


CEDAR FALLS, IOWA 


NATIONAI 
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ple-full 13 ¥2 ft. hose. 


for private connection probably will 
be too heavy to justify the projects 
when weighed against product de- 
mands. In these cases, the Air Force 
will face a major policy decision— 
whether to construct the spur lines on 
its Own. 

Precedent Exists—A precedent for 
military pipe line construction was set 
a few years ago when the U.S. Corps 
of Engineers built 190 miles of 6-in. 
line for the Air Force to connect Lime- 
stone Air Force Base with Searsport, 
Maine, barge docking facilities. 

More recently, the Air Force has 
granted a right of entry for a connect- 
ing spur from an existing products 
line to its Smoky Hill base at Salina, 
Kan. It now is considering a similar 
grant for its Wichita, Kan., base. 
Cherokee Pipe Line Co., formed this 
year by Continental Oil Co. and Cities 
Service Oil Co., has announced it will 
lay a spur to the Wichita base. 

But a Congressional committee 
source says the Air Force has run into 
outside opposition on the Wichita 
project. Protests claim it would tend 
to give Conoco and Cities Service an 
“unfair competitive advantage” in the 
Wichita military market, even though 
Cherokee is proposed to be a common 
carrier. 

Another Proposal—An inquiry on 
the Wichita situation at Air Force 
transportation headquarters in Wash- 
ington brought this response: 

e No right of entry has 
granted. 

© Kaneb Pipe Line Co., which also 
operates a products line in the area, 
has made a proposal for tying into the 
Wichita base. 

The Air Force representative in the 
Armed Services Petroleum Purchasing 
Agency said no procurement policy 
change is in prospect. 

“We are interested, of course, in 
getting product for the lowest price,” 
he said. “But we would not enter into 
a Situation whereby we would give any 
one supplier or combine of suppliers 
exclusive long-term contracts to fur- 
nish product to a given base.” 


Heavy Outlay Scheduled 
For Products Pipe Lines 


The oil industry is planning 6,977 
miles of products pipe lines with a 
capacity of 1,600,600 b/d for com- 
pletion this year and next. 
cost is $344.9 million. 

The figures come from a compila- 
tion of principle projects made by 
John E. Boice, assistant secretary of 
the Committee for Pipe Line Com- 
panies and former pipe line specialist 
for the Interior Department. 


been 


Estimated 
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UP TO 39.4% MORE POWER than 
other ¥2-, %-, and 1-ton trucks. It's low-cost 
power, too! Dodge V-8 pick-ups offer most 
horsepower for your truck dollar. 





POWER- DOME /- 8! <i | a ( | : poe cacemaiie soe GALLON on 
~ placement of one popular truck en eon 
More power than any | NN regular gas—most hp. per cu dis 


prove new Power-Dome V-8's economy. 


other low-tonnage | ¥ 
truck engine! ee i: =f a rower tasrs 


LONGER: Power- 
Dome design... 
proved in higher ton- 
nage models 

means fewer power- 
stealing ‘hot spots"’ in 


~ 
modern truck engine that gives - combustion chambers. 
Dodge pick-ups and stakes a 
more power than any low-ton- i, / - 
ae hake weaned : “9 = = . ore proof 


Test for yourself the flashing 

acceleration, the big power re- 

serve of this new 145-hp. 5 cl 

Power-Dome V-8 . . . the ultra- : eto 6 uy here 


nage truck! Ask your dependa- that 
ble Dodge truck dealer to show * pm trucks offer a 
you a new Power-Dome V-8 thy : . ) 2 eae aw better deal for the 
or a 110-hp. thrifty six! Late ae 4s i3 rgie oh ; sam atthe wheel? 


DODGE TRUCKS 
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PUMPING RATE AT O° F. OF TYPICAL CHASSIS GREASES 
IN STANDARD AUTOMOTIVE GREASE DISPENSING EQUIPMENT 


ort oF 
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Typical chassis greases were placed in a The No. | sodium-base grease could barely 
conventional service station type grease be pumped. And the No. | grade calcium 
gun, and left for two weeks in a cold room grease pumped only slightly better. But 
ot 0°F. The ASTM No. 1 grade of aluminum- INLUCITE 21, even though it is a harder 
base chassis grease hardened so that it was grease at normal temperatures, still pump- 
almost impossible to pump. ed in good volume! 










INLUCITE 21 gives you superior lubrication for any kind of 
weather—proper consistency for summer service and high tem- 
perature applications . . . remarkable pumpability for severely cold 
weather, assuring good lubrication after the grease is in the 
bearing. INLUCITE 21, the unexcelled multi-purpose, all-weather 


lithium-base lubricant, is made under our patented process. 


INTERNATIONAL LUBRICANT CORPORATION 


New Orleans, Louisiana 


MANUFACTURERS OF QUALITY LUBRLCANTS—AVIATION e INDUSTRIAL ¢ AUTOMOTIVE @ MARINE 


With Research Comes Quality © With Quality Comes Leadership 


NATIONAL PETROLEUM NEWS * October 13, 1954 














NEWLY INSTALLED, fast-flow meters, equipped with temperature correction de- 
vices, help workmen at Commerce Petroleum Co. plant fill 55-gal. drum in 46 seconds 





40 NEW METERS in rows line three 
walls of the drum filling room 


New Meters Speed Blender’s Growing Output 


PRESIDENT 


progress of expansion program 


October 


]3, 


Julius 


1954 « 


Loefier 
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directs 


Commerce Petroleum Co., one of Chicago’s largest distributors 
of solvents, naphthas and specialties, is in the middle of an expan- 
sion and modernization program that will be completed with the 
installation of new mixing tanks late this winter. 


The new tanks, two or three 
of them, will just about double 
the plant’s blending capacity, 
now three 500-gal. units. 

Right now, Commerce is 
proudest of its 40 new, high- 
speed meters, each equipped 
with temperature correction de- 
vices, in the plant’s drum filling 
room. 

Commerce, which also is a large 
fuel oil distributor in the Chicago 
area, specializes in such products as 
petroleum naphthas, aromatic petro- 
leum naphthas, chlorinated and coal 
tar solvents, alcohols and alcohol 
chemicals. 

It distributes these products in the 
Chicago area and the Calumet sec- 
tion of northern Indiana to a wide 
variety of industries such as paint, 
varnish, lacquer and protective coat- 
ing, rubber, plastics, printing, paper, 
canning and dry cleaning. 

Problem of Products—In launching 
its new program, Commerce faced a 
unique problem. It handles some 50 
different types of petroleum solvents 
and hundreds of special blends to 
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meet individual customer requirements 

Each product must be stored sepa- 
rately and loaded through its own line 
and meter. Because each product is 
blended for a particular need and 
made up according to specific formula 
every possible precaution must be 
taken to prevent any mixing or con- 
tamination. 

Hundreds of 55-gal. drums are 
filled and dispatched every day. Care- 
ful measurements are required for 
each drum because some customers 
want their deliveries in specific quanti- 
ties ranging from 50 to 55 gal. 

Trucks, Too—Bulk deliveries are 
made by tank truck and transport. 
The company owns five tank trucks, 
including three of 2,000-gal. capacity, 
one of 2,400 and one of 3,500, which 
it uses for distribution of naphthas 
and solvents. Transport deliveries 
range up to a maximum of 5,500 gal. 

The products arrive at the Com- 
merce plant by tank car and transport 
and are unloaded by gravity flow into 
53 separate underground storage tanks 
ranging in size from 6,000 to 15,000 
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SWAIVOW-ENWGINEERED 


COMPLETE LINE TO BUILD YOUR PROFITS 


EE 




























MAKE YOUR station a completely integrated Wayne-equipped 
station. Pumps . . . hoists . . . air compressors . . . high boys 
...» hose reels . . . car washer ... and many other service units 
all Wayne-built, sold, and serviced. 

Each piece of Wayne “station-engineered” equipment is de- 
signed for its particular job, developed to work economically 
with other equipment, built under a rigid quality-control 
system, marketed and serviced through closely supervised 
channels. All this gives you the means for fast, complete, 
profit-building service. 

When you build or moder aize, don’t assemble your station 
piecemeal. Standardize all the way with a Wayne station for— 
ONLY ONE high quality . . . ONLY ONE source of supply 
. .. ONLY ONE responsibility to keep your equipment at peak 
performance . . . ONLY ONE nationwide service with hundreds 
of service points staffed with factory-trained men, completely 
stocked with replacement parts. 





THE WAYNE PUMP COMPANY 


SALISBURY, e TORONTO, 
MARYLAND CANADA 


















STORAGE 








NAPHTHAS AND SOLVENTS go to 


gal. Six tank cars may be accommo- 
dated simultaneously at the railroad 
siding. 

Each tank has its Own separate 2- 
or 3-in. fill line and separate pumps 
and meters. Each line is identified by 
its tank number and product name 
stenciled on the pipe. 


THE METERS 


Nerve center of the bulk plant is 
the inside loading room where the 
drums are filled. The 40 meters and 
temperature correction devices were 
installed here by the Meter Division of 
A. O. Smith Corp. to speed deliveries 
and end the problem of product loss 
under varying weather conditions. 

Before the installation of meters, 
the drums were weighed and then 
filled by gravity flow. First, the empty 
drum was placed on the scales and 
weighed, then filled, then weighed 
again. This process consumed from 
a minute and a half to two minutes 
per drum. 

The new 2-in. meters have a 
capacity of 120 gal. per minute and 
can fill a drum in about 46 seconds. 
The meters are equipped with 360- 
deg. swivel heads and can be sighted 
by the workmen from any angle. 

Installation—The meters, each with 
a temperature correction device on the 
bottom, are attached side by side to 
three walls of the room, some 6 or 7 
ft. above the floor. The hoses, run- 
ning straight out from the meters, rest 
on hooks dropped from the ceiling, 
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customers by tank truck 
and transports as well as drum. Here H. Marx loads at rack 












giving the room a canopied effect. All 
a workman needs to do is slip a hose 
off the hooks, insert the nozzle in the 
empty drum, and open the nozzle. 


DEGREE SENTINELS 


The fill room measures 33 x 38 ft. 
and has a meter and temperature cor- 
rection device for every 45 sq. ft. 

Installation of the temperature cor- 
rection devices has achieved two 
important goals: Commerce Petroleum 
is protected from product loss during 
the cold winter months, and its cus- 
tomers always are assured of full, 
correct measure during warm weather. 

In the wintertime, the inside tem- 
perature of the tanks sometimes falls 
to 22 deg., with the general range 
being around 35 to 40 deg. In the 
summer, tank temperatures range from 
about 64 to 78 deg. These are in 
contrast to the 60-deg. temperature 
used for the basis of a true gallon. 

One gallon of API gravity 62 
gasoline at 60 deg. has a coefficient of 
expansion or contraction of .0006 per 
gal. per degree. This coefficient is 
even higher for many of the lighter 
products Commerce handles. Petro- 
lene, for example, which is used by 
many varied industries as an extrac- 
tion solvent and thinner, has a co- 
efficient of .0007, with an API gravity 
of about 70. 

This means that, without automatic 
temperature adjustment, a gallon of 
petrolene as recorded by volumetric 
meter at 45 deg. actually would be a 
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EVERY DAY, hundreds of steel drums roll in and out of Com- 
merce Petroleum’s warehouse adjoining drum filling room 


gallon plus about 1% by specific 
gravity, or weight. In other words, at 
45 deg. the distributor would have a 
loss of 1% without temperature ad- 
justment. And the loss would go 
higher, of course, as temperatures fell. 

Conversely, the customer would 
suffer a loss as temperatures rose above 
the 60-deg. base. At 75 deg., he would 
be buying a gallon less 1%. 


TWO-WAY PROTECTION 


But, with the temperature correc- 
tion device automatically measuring a 
correct gallon by weight, regardless of 
the temperature, both the company 
and the customer are protected. 

Actually, the savings is greater for 
Commerce since it sells a higher 
volume of products at temperature of 
less than 60 deg. than above that 
figure. Company officials said they 
felt the devices had paid for them- 
selves within a relatively short time. 

In addition to the lines in the drum 
filling room, Commerce has 20 lines, 
each with pump and meter, for load- 
ing trucks and _ transports’ with 
naphthas and solvents. At five 3-in. 
lines, trucks and transports are filled 
at the rate of 250 gpm. At 15 2-in. 
lines, the fill rate is about 110 gpm. 

Commerce’s expansion and modern- 
ization program was carried out 
under the general supervision of Karl 
Holdefer, secretary. Julius Loefler is 
president of the company. Vice 
presidents are M. B. Beck and FE. G 
Lang. 
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The Globe Transmission Dolly is a versatile, 
roller-mounted hydraulic jack that helps a 
mechanic make fast work of removing, 
servicing, and replacing automatic or con- 
ventional transmissions. What’s more, it 
saves time and effort on a lot of other 
under-car lifting jobs. The hand-operated 
two-stage hydraulic ram has a capacity of 
1,000 pounds, and an automatic by-pass 
valve prevents overloading. 


The Globe Transmission Dolly can be used 
under any 2-post or ‘‘Frame-Kontact’’® 
Hoist. Adapters for handling various types 
of transmissions are available. Use the 
coupon to get additional information. 


3 
GLOBE HOIST COMPANY 


E. Mermaid Lane at Queen Street, Phila. 18, Pa. 

















Globe Hoist Company 

E. Mermaid Lane at Queen St. 
Philadelphia 18, Pa. 

I'd like complete information on the Globe Transmission Dolly and 
Globe Auto and Truck Hoists. 


Name 


Address 


Toa te 
= 
Omen S Sie 





... Saves time and effort 
in removing, servicing, 
and replacing automatic 


and conventional transmissions ! 
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4X ORLON fibers | 
by DUPONT 






fabric by RK 
BURLINGTON 


90% ORLON * 10% RAYON 


SO NO OO OE 


LION chosen to make 
the amazing ORLON uniform 
for SOHIO dealers 


Lion-clad in all-season Orlon, you can look neat all day and 
feel good, too. No heavyweight fabrics to load you down and 
lower your efficiency. Best of all, a Lion Orlon Uniform is first 
in practicality. Long wear and easy upkeep mean lower uni- 
form costs. Battery acids won't damage the fabric . . . grease 
spots come out with ordinary cleaner. Easily washable, Lion 
Orlon uniforms dry quickly and require little ironing. Sohio 


recognizes top quality, chooses Lion Uniforms as standard wear. 


*Du Pont's Acrylic Fiber 


LION wn 


Write — Dept. A, 44 WEBB STREET 





We can help solve re 
your uniform program, 0 
. . write Lion today! 






oa) 


i 





34 NATIONAI 








AUTOMOTIVE 


2.6 Million 1955 Cars 
To Have 12-Volt System 


Switch of the complete line of a 
low-price car to the ‘12-volt ignition 
system in 1955 models means more 
than 2.6 million cars will roll off 
assembly lines this year equipped with 
12-volt batteries. 

It is now estimated that 49% of all 
1955 model cars produced will have 
12-volt systems, raising the earlier pre- 
diction of 25.3% (see NPN Sept 1, p. 
15). 

Last year an estimated 1,078,800 
cars were produced with 12-volt igni- 
tion systems. This year about 2,663,- 
600 cars will be equipped with 12- 
volt batteries. That’s 1,584,800 more 
than were produced in 1954. 

Additional technical data on 1955 
models revises the breakdown by com- 
pression ratios as reported by NPN 
Sept. 1. Now there will be 28 models 
with compression ratios between 7:1 
and 8:1; 20 in the 8:1 to 9:1 range, 
and two in the 9:1-10:1 range. 

One new V-8 engine being intro- 
duced this year has a compression ratio 
of 8:1 but the manufacturer antici- 
pates recommending regular grade 
fuel. Preliminary tests indicate regular 
grade may satisfy the engine’s octane 
requirement when clean, but that as 
deposits build up, an octane require- 
ment of 92 to 94 is expected. 


Hauler Asks ICC Study 
Of Oil Transport Rules 


Refiners Transport & Terminal 
Corp. of Detroit has requested an in- 
vestigation by Interstate Commerce 
Commission to determine whether oil 
products hauled from storage at pipe 
line, railroad or waterway terminals 
to points within the same state are in 
interstate or intrastate commerce. 

A joint board of ICC ruled recently 
that such hauls are beyond intrastate 
commerce, with the line of commerce 
not ending at the terminal. 

But confusion apparently has re- 
sulted and Refiners Transport wants 
the question settled “once and for all.” 
The company is an interstate hauler of 
oil products in Michigan, Ohio and 
Illinois. 


More Cars in W. Germany 

Vehicle registration in West Ger- 
many rose 20.4% during the year 
ending Jan. 1, 1954, according to 
data compiled by the Federal Vehicle 
Office. Number of automobiles regis- 
tered rose from 1,009,790 on Jan. 1, 
1953 to 1,254,343 on Jan. 1, 1954, 
an increase of 24.2%. 
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Uniform of 90% “Orion”, 10% rayon is made by Lion Uniform, Inc. Dayton, Ohic 


Keep a neat look and lower upkeep costs 
with uniforms made with ORLON 


Here’s a uniform that can help you keep 


a neat appearance all day long! Scores of 


reports from station operators show that 
uniforms made with “Orlon” hold a press 
and keep their shape even in humid, 
muggy weather. And they do it with a 
minimum cost of upkeep! Here’s why: 

Most uniforms made with “Orlon” are 
washable, dry with little or no ironing 
needed. And spots are no trouble either. 
Attendants tell us they take many spots 
off with just the rub of a damp cloth. 
Grease and oil stains come off with or- 
dinary spot remover. 


You'll find these uniforms stand up to 
the tough jobs around a service station. 
Case studies show that they last through 
severe flexing and scuffing, resist damage 
from battery acids and retain their strength 
even when wet. With these advantages, 
it’s easy to see why uniforms made with 
“Orlon” acrylic fiber are so durable— 
why replacements are SO infrequent. 

For more information about uniforms 
made with “Orlon’’, check your uniform 
distributor, or write for free folder to 
Du Pont Co., Room 2522 


Bidg., Wilmington 98, Delaware. 


Nemours 
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Du Pont makes fibers, not fabrics or gorments 


Orlon 


Better Things or Better Living ... through Chemistry 
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IMPORTS 


Imports Climb as Heating Season Begins 


The coming home heating season will bring with it a 
seasonal boost in U.S. imports of oil products, according 
to a forecast compiled by the Texas Railroad Commission. 

The report, shown in the table on these pages, includes 
the imports of crude oil and products for August and the 
forecast of imports for September through January, 1955. 

Crude oil imports are expected to remain fairly sta- 
tionary during the fall, with monthly imports averaging 
about 611,085 b/d in East Coast ports. California crude 
imports are forecast by the reporting companies to rise 
slightly during the last quarter of 1954. Total U.S. crude 
imports for the period will average about 667,054 b/d. 


Products imports into East Coast ports will increase from 
a September total of 270,300 b/d to 460,919 by January. 
Both crude and products imports are placed at 88,652 b/d 
in September and 1,076,649 b/d in January. 

One of the largest products sources this fall will be in 
Venezuela and/or Netherlands Antilles, resulting from In- 
dependent East Coast distributors’ imports of Shell Carib- 
bean residual fuel. That area will provide 90,000 b/d in 
September and will build its total to 175,000 b/d by Jan- 
uary. Other import increases include Shell Oil Co. (U.S.) 
which plans to hike its imports of Bunker C fuel oil from 
a 500-b/d average in September to 11,613 b/d in January. 





Company Source & Description 


Asiatic Petroleum 


Eastern States Mexico-Residuum Fuel Oil 


Gulf Oil Venezuela—Residual Fuel- 
S -§ Le 
Shell Caribbean *2 Venezuela and/or Netherlands 
Antilles—Res. Fuel .... 


Shell Oil Bunker C. Fuel Oil .. 
Bunker C. Fuel Oil 
Finished Asphalt 
Heavy Marine Diesel 


Sinclair Oil Venezuela—Gas Oil 


Socony-Vacuum Bunker Fuel & Diesel 


Standard (Indiana)*3 Residual Fuel 
Standard (New Jersey)*1 Mexico—(—25°) 
Venezuela—(—25°) 
—(—25°) 
—(+25°) 
Netherlands—(—25° ) 
—(—25°) 
—(+25°) 
The Texas Co. Venezuela—Topped Crude 
Caribbean—Residual Fuel 


TOTAL PRODUCTS EAST COAST 
rOTAL CRUDE OIL AND PRODUCTS EAST COAST 


POTAL CRUDE OIL AND PRODUCTS U. 8. 
LESS BONDED FUEL OIL 


rOTAL CRUDE OIL AND PRODUCTS LESS BONDED 
FUEL OIL U. S. Bicn en Ps okt ies 


ter 1955 Estimate. 


*? 


sold to independent distributors on East Coast. 


*4 Asphaltic Crudes. 





PRODUCTS (b/d averages) 


Netherlands Antilles—Bonded Fuel Oil 


Imports Forecast of Imports = 
Aug. Sept. Oct. Nov. Dec. Jan. 


1,000) ( 7,000) ( 5,000) ( 7,000) ( 7,000) ( 8,000 
15.800 15,000 15,000 15,000 ~—'15,000 ~_—i15,000 
4,000 7,000 4,000 4,000 4,000 4,000 


64,000 90,000 115,000 135,000 165,000 175,000 


1,258 500 3,871 8,500 11,613 11,613 

( ) ( 9,433) ( 2,258) ( 2,333) ( 2,258) ( 2,258 

13,129 11,667 9,483 9,433 8,774 9,677 

( vod : ( 484) ( 484 
2,988 


6,897) ( 8400) ( 8400) ( 8,400) ( 8,400) ( 8,400) 


10,300 18,100 18,700 18,100 18,100 

( ht eee 4... ae oy tae fo erer: Fee ae) 
- 2,000 5,000 5,000 5,000 10,000 

( 4,000) ( 6,000) ( 3,000) ( 3,000) ( 3,000) ( 3,000) 
( 3,000) ( 2,000) (¢ 1,000) (¢ 1,000) ( 1,000) ( 2,000) 


65,000 58,000 124,000 124,000 124,000 145,000 


( 34,000) ( 39,000) ( 36,000) ( 36,000) ( 36,000) (38,000) 
( 3,000) ¢ 3,000) ( 3,000) ( 3,000) ( 3,000) ( 2,000) 
3,500 3,500 3,287 
3 6 5,000 





218,072 = 270,300 357,096 383,866 412,145 460,919 
823,373 888,652 959,146 996,700 1,024,388 1,076,649 





872,272 944,290 992,098 1,062,597 1,089,114 1,144,349 
( 51,897) ( 75,832) ( 59,142) ( 60,732) ( 60,658) ( 64,142) 





*1 August imports preliminary figure, September based on third quarter, October, November and December on fourth quarter 1954, and January on first quar 
Shell Caribbean Petroleum Co. does not import either crude oil or products in its own name. The oil reported herewith was principally residual fuel oil 


*3 Received through suppliers who can furnish either foreign or domestic fuel oil at his own election. Estimates for September based on preliminary shipping 
schedules, while estimates of products imports for October and January assume that entirely foreign residual fuel oil will be supplied. 


820,375 868,457 932,956 1,001,864 1,028,456 1,080,207 











(See Crude Oil Table on Page 39) 
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Battenfeld Is 


Minneapolis, Mina. | 
Kansas City, Mo. * 


* 


Los Angeles, 
California 


o—falifornia 


North Tonawanda, N. Y. ) 


Battenfeld’s West Coast plant in Los Angeles, 
California is now in operation. 


To You That Means... 


The convenience of dealing with one sup- 


plier on a nation-wide basis, 


Consistent laboratory control of produc- 
‘tion assures you of uniform appearance, 
texture, consistency and dependability, re- 


gardless of where or when you take delivery. 


3148 Roanoke Road Box 144 
Kansas City 8, Mo. North Tonawanda, N. Y. 
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Box 575 
Compton, Calif. 


Our California plant provides you with 
West Coast distribution at savings in freight 
costs over shipments from other parts of the 
country. Marine terminal facilities give you 
further savings in your export marketing 
or shipping. 


” vy 


Battenfeld research in lubricating grease has helped hundreds of 
marketers and manufacturers to cut costs and save money. Batten 
feld products are sold under the trademarks of the country's 
leading petroleum marketers. Now, with coast-to-coast facilities, 
you will find Battenfeld service even more valuable. Call or 
write the office nearest you for information 


Corporation 


725 Second Ave., No. 
Minneapolis 5, Minn. 











CAN YOU USE 
THESE ADVANTAGES 


OF Crows NEW 
POURITE SPOUT 


Larger 1 15/16” |.D. nozzle permits faster 


la” | filling. 


POURITE SPOUT hooks on to opening into 
which contents are poured . . . eliminates 
overspill ... minimizes danger of fire. Location 
of Spout avoids container interference. 








POURITE SPOUT saves dollars in handling 
and shipping because it is reversible and 
readily permits stacking. Tamper-proof over- 
cap protection supplied. 


| = 





~ | 
a 
» | F POURITE SPOUT permits reusable drum-type 
me | container to be converted interchangeably 
| to a full-open pail, with controlled pouring 
| 


| 
assured. 


= 
——§ & 


ae _. . POURITE SPOUT IS 


PLASTIC ... WON'T RUST! 


CROWN CORK & SEAL COMPANY, INC. 


hie CROWN CAN DIVISION 
One o Clmencui Lagat Cin Mtanuefaédiorwd @ PHILADELPHIA, Chicago, Orlando, Baltimore, New York, Boston, St. Louis, San Francisco 
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IMPORTS 


CRUDE OIL (b/d averages) 


Imports - Forecast of Imports = 


Company 
EAST COAST 


Atlantic Refining 


Cities Service 


Eastern States 


Gulf Oil 


McBride Oil & Gas 


Phillips Petroleum 


Sinclair Oil 


Socony-Vacuum 


Standard of Calif. 


Standard (Indiana)*4 


Standard (New Jersey)*1 


Sun Oil 


The Texas Co. 


Tide Water 


Source & Gravity API 


(in degrees) 


Venezuela—23-24 
Venezuela—35-43 
Venezuela—29-22 
Venezuela—14-18 
Kuwait—31-32 
lraq—36 


. Venezuela—10.3-17.5 


Mexico—11-19.4 
Kuwait—31.5 


Middle East—24 
Venezuela—30 


. Venezuela—Above 25 .. 
Venezuela—Below 25 


Kuwait—Above 25 
Iraq—Above 25 


Mexico—20 


Venezuela—29 
Venezuela—40 


Venezuela—36-43 


Venezuela—30-35 ... 


Middle East—30-35 
Middle East—36-41 


Venezuela—24-27 
Venezuela—30-35 
Colombia—32-35 
Kuwait—31-33 


Arabia—34 


Venezuela Asphalt Crude 
Other Eastern Hemisphere 


Venezuela—10-19 
Mexico—10-19 


Colombia—Under 25 
Venezuela—Under 25 


Venezuela—Over 25 


. Venezuela—16 


Venezuela—35-38 
Venezuela—40-43.5 


Venezuela—16 
Venezuela—29-41 
Saudi Arabia—34-35 
Colombia—32-34 
Trinidad—28-29 


Arabian— 34-35 
Neutral Zone—24-25 
Kuwait—31 
Venezuela—4 1 
Qatar—39 


TOTAL CRUDE OIL EAST COAST 


Company 
WEST COAST 


Standard of California 
Tide Water 


The Texas Co. 


Socony-Vacuum 


Source & Gravity API 


(in degrees) 
Sumatra—35 
Neutral Zone—24 
Qatar—40 
Sumatra—35 


Saudi Arabia—34 
Sumatra—35.5 


Canada 


TOTAL CRUDE OIL WEST COAST 


TOTAL CRUDE OIL U. S. 
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Aug. 


4,100 
19,200 
13,300 
13,400 

4,300 


3,291 
3,220 


7,755 


7,700 
3,100 


40,000 
23,000 
53,000 

5,000 


789 
5,602 


1,171 
38,885 
20,328 

6,859 


3,754 
39,455 
11,811 
34,762 


50,323 
24,648 


13,331 


10,000 
49,000 
19,000 


3,445 
3,568 
3,788 


3,417 
11,146 
28,915 
11,446 


Sept. 


4,100 
22,200 
16,000 

8,800 

7,800 

2,400 


3,567 
8,367 


4,500 
800 


62,000 
16,000 
36,000 

7,000 


6,667 
) 
9,167) 


46,000 
15,000 
5,000 


) 
) 
89,000) 
) 


49 800 
18,900 
3,900 


12,400 
10,000 


9,000 
45,000 
25,000 


3,867 


4,167 


23,172 
18,559 
11,919 


4,800 
3,600 
3,900 


618,352 


Sept. 
16,200 
11,561 


4,333 
12,167 


11,377 


48,899 55,638 


Oct. 


4,100 
22,200 
16,000 

8,800 

7,800 

2,400 


4,839 
8.065 


4,500 
800 


54,000 
21,000 
52,000 


6,452 


) 
8,871) 


46,000 
15,000 
5/000 


) 
) 
86,000) 
) 


49, 800 
18,900 
3,900 


3,400 
6,700 


6,000 
35,000 
38,000 


7,097 
7,419 


11,129 
13,226 
7,742 
3,710 


6,700 


4,000 
5,500 


602,050 


Nov. 


4,100 
22,200 
16,000 

8,800 

7,800 

2,400 


5,000 
2,333 
16,667 


4,500 
800 


54,000 
21,000 
52,000 


6,667 


) 
9,167) 


46,000 
15,000 
5,000 


) 
) 
80,000) 
) 


49,800 
18,900 
3,900 


10,400 
6,000 


35,000 
38,000 


3,667 
3,833 


26,833 
18,500 
11,667 


6,900 


612,834 


Dec. 


4,100 
22,200 
16,000 

8,800 

7,800 

2,400 


4,839 
2,258 
24,194 


4,500 
800 


54,000 
21,000 
52,000 


6,452 
) 


8,871) 


46,000 
15,000 
5,000 


) 


) 
80,000) 
) 


49,800 
18,900 
3,900 


6,700 
6,000 


35,000 
38,000 


22,258 
19,742 
11,129 


3,900 
6.700 


4,000 


612,243 


‘Forecast of Imports 


Oct. 

16,200 
6.913 
9,839 


32,952 


Nov. 


16,200 
6,117 


6,913 


10,167 


26,500 


65,897 





654,200 673,990 





635,002 


678,731 


Dec. 


16,200 


676,969 


Jan. 


4,100 


22,200 


16,000 
8,800 
7,800 
2,400 
3,226 
8,065 


4,500 
800 


54,000 


21,000 
65,000 


6,452 
8,871 


46,000 
15,000 
5,000 


80,000 


49,800 
18,900 
3,900 


6,700 


42,000 
37,000 


7,097 
7,419 


25,968 
19,903 
7,419 
3,710 


6,700 


Jan. 


16,200 
5,000 


10,000 


10,000 


26,500 


67,700 


683,430 





Now every 


EVERY 


=e sea 
oe 
"ans ® ®anmans?” 





See that your dealers do what top 
dealers everywhere are doing . . . 
Put in a new PUROLATOR while they're 


changing the oil . . . Make it a part of 
EVERY “Winter Conditioning” Job! 


It’s good business—and good sense! 
With the new Purolator, the cus- 
tomer gets a better running engine 
(that’s for sure) . . . and the dealer 


picks up extra profits . . . a profit on 
the filter, plus a profit on the sale of 
the extra quart of oil that goes with 
the filter change. 


What’s more, by showing that he 
knows his job, has his customer’s 
best interests at heart, the dealer 
strengthens his hold, builds business 
for all his products. 


PurOlator 


Worlds finest 


he 


Ol FILTER 


Best by every test, the Purolator* Micronic* Oil 


Filter has greater filtering area . . 


. filters more dirt, 


finer dirt faster. Often imitated—never equalled. 


Use Purolator Change-Over Campaign Material. 
Window posters, displays tell customers that Fall 


CHANGE-OVER is on . . 
is HERE and NOW! 





PUROLATOR PRODUCTS, INC. 


. that the time to change 


Rahway, New Jersey and Toronto, Ontario, Canada 


*Reg. U. 8. Pat. Off. 
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Motor oil ratios have fallen 
to an all-time low—1.21% U.S. 
average from 1.29% the year 
before. 

NPN’s 12th oil ratio survey 
shows that the 8-point skid is 
the largest in a 12-month period 
since the ratio fell 10 points in 
the winter of 1950. (Ratio is 
one gallon of motor oil sold per 
100 gal. of gasoline). 

Compared with the spring- 
summer 1953, ratio of 1.36%, 
the drop in fall-winter, 1953-54 
is 15 percentage points—larger 
than at any time in the last three 
years. 


1950 1951 1952 1953 


1950 1951 1952 1953 


Motor Oil Ratios Drop 


Why is the ratio falling so steadily 
and so fast? 

There are two “mechanical” reas- 
ons—extended drain periods and 
changes in engine design, including 
smaller crankcases. These cut into oil 
consumption. But oil marketers agree 
that a third factor is the failure of 
service station dealers to push motor 
oil sales. 

Some marketers point out that 
dealers do not have to sell as hard to 
get the profit from a gallon of gaso- 
line as they do to sell motor oil and 
TBA. So, they claim, there is a tend- 
ency on the part of many dealers to 
concentrate on gasoline sales and ease 
up on oil selling. A few marketers list 
the introduction of new gasolines in 
the last year as having put more em- 
phasis on gasoline selling. 

More Mileage—NPN’s _ survey 
shows that the average car owner 
traveled 125 more miles in the 1953- 
54 winter—4,674—than he did the 
year before. He also bought more 


gasoline—333.9 to 324.9—but his oil 
purchases dropped from 17.20 qt. to 
16.75 qt. in 1953-54. 

In the fall-winfer, 1953-54, the 
average motorist had his oil changed 
2.35 times a season, a drop from the 
previous year when his oil was changed 
2.40 times a season. 

In addition, the average number of 
miles between oil changes has climbed 
steadily. This last season the average 
motorist drove 1,998 miles between 
oil changes. In the previous year he 
drove 110 fewer miles. 

Last summer the motorist changed 
oil about every 2,185 miles and the 
average seasonal oil purchase was 18.5 
qt. Motor oil buying is always higher 
during warm weather months, how- 
ever, because the motorist puts more 
miles on his car during this time and 
generally takes longer trips. The total 
average mileage last summer—1953 
—was 5,660. 

More Gasoline—Ratio-wise, in the 
fall-winter, 1953-54 season, the mo- 





' The story of the steady decline in motor oil ratios is told in 





NATIONAL PETROLEUM NEWS * October /3, 1954 





WMG so: io Basic :* + We Ge 22 ic. ait “ae Ru 
. fi 3 . 
VERAGE RRR ES 


i % 2.8, 
ws a 
7 ~~ 






co ee ee Mee 

28" \ teens Se see oe 

FW SS FW SS FW SS FW SS FW SS FW SS EW FW SS FW SS FW SS FW SS FW SS FW SS FW FW SS FW SS FW SS FW SS FW SS FW SS F-wW 
1948 1949 1950 1951 1952 1953 1948 1949 1950 1951 1952 1953 1948 1949 1950 195) 1952 1953 








to Record Low 





torist bought one gallon of motor oil 
for each 79.7 gal. of gasoline. 

In the summer of 1953 he bought 
a gallon of oil for every 76.1 gal. of 
gasoline. 

Analysis of NPN’s survey shows 
that 33 of 43 marketing units report- 
ing had lower ratios this last fall-win- 
ter than in 1952-53. Eight units re- 
ported gains and two remained un- 
changed. (A marketing unit is one 
company marketing in one PAD dis- 
trict.) 

Highest ratio for the last fall-winter 
was 1.80%, while the lowest was 





U.S. DISTRICTS 





0.99% The low ratio a year before How NPN Measures Motor Oil Sales 

was 0.97%, reported by the same 

company. Twenty-five oil companies, comprising 43 marketing units operating 
The over-all U.S. ratio for the 18 in five Petroleum Administration for Defense districts, submitted oil 

ee ag pers - such ratio figures in NPN’s 12th motor oil ratio survey: 

ast fall-winter was 1.31%, against 


1.36% for the previous year. The 
ratio for these same companies re- 
porting on service stations alone was 
1.21% compared with 1.24% in 
1952-53, a loss of three points. 


The oil sold by these companies totals about 25% of all motor oil 
sold in the United States. 


Eighteen of the 43 marketing units (a marketing unit is one company 
marketing in one PAD district) reported ratios for service stations only 
and also reported an over-all ratio. This includes garages, car dealers, 
chain stores and service stations, all in one ratio. These 18 units ac- 





count for about half of all motor oil sold by companies participating in 
the tables on page 44 NPN’s survey. 
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A SPECIAL NPN REPORT 























1, MOTOR OIL RATIOS FOR ALL STATIONS BY 43 MARKETING UNITS 3. BREAKDOWN OF 18 MARKETING 
(Figs. in %) UNITS REPORTING BOTH OVER-ALL 
AND STATION ONLY RATIOS 
ii Dist. Diet. Dist. Dist. Dist. U.S. (Figs. in %) 
F-W 1947-48 1.82 2.02 1.82 2.02 1.53. 1.87 iin a eeremiss Begersion, Servier 
S-S 1948 1.60 1.79 1.76 1.62 1.66 1.69 Dist. Ratios Separately 
F-W 1948-49 1.54 1.76 1.54 1.64 1.53 1.62 @uer-AM Gtatien uly 
S-S 1949 1.53 1.70 1.62 1.58 1.49 1.60 Ratio Ratios 
F-W 1949-50 1.38 1.55 1.49 1.77 1.37 1.46 1 SS _ 1949 1.44 1.42 
SS 1950 1.48 1.58 1.56 1.81 1.39 «1.52 a — = a 
F-W 1950-51 1.29 1.48 1.46 1.64 1.29 1.36 F-W 1950-51 1 $8 ‘2 
S-S 1951 1.43 1.54 1.51 1.63 1.37 1.47 SS 1951 139 129 
F-W 1951-52 1.27 1.41 1.32 1.55 1.25 1.32 F-W 1951-52 1.41 1.24 
S-S 1952 1.32 1.47 1.40 1.45 1.31 1.38 S-S 1952 1.33 1.23 
F-W 1952-53 1.20 1.43 1.31 1.39 1.21 1.29 F-W 1952-53 1.14 1.04 
S-S 1953 1.35 1.36 1.42 1.41 1.23 1.36 S-S 1953 1.32 1.21 
F-W 1953-54 1.14 1.30 1.26 1.26 1.15 1.21 F-W 1953-54 1.14 1.08 
2 SS 1949 2.16 2.02 
F-W 1949-50 1.76 1.54 
S-S 1950 1.66 1.58 
F-W 1950-51 1.86 1.55 
2. BREAKDOWN BY INDIVIDUAL CONSUMPTION SS 1951 167 131 
F-W 1951-52 1.68 1.40 
S-S 1952 1.64 1.45 
i wh “ta F-W 1952-53 1.59 1.41 
36 sol -| 3.8 8 S33 sa, 2 S-S 1953 1.45 1.31 
3 ay 231 ~33 33 os 233i s832 <33- F-W 1953-54 1.45 1.31 
> > ss 3; Ss ge <5 <ze- 00 Ses? 
23: <* she Fs 7 <5 : as oo 3 S-S 1949 1.51 1.49 
< g g = F-W 1949-50 1.52 1.43 
. a Sia" RA, Se S-S 1950 1.56 1.47 
SS 'S0 0.25 . 3208 osSs 8 ae FF hee. F-W 1950-51 1.58 1.39 
F-W ’50-’51 17.35 4,282 3059 1215 520 243 1,680 70.5 S-S 1951 1.47 1.38 
SS ’51 18.75 5,261 328.8 13.12 5.63 262 2.008 70.1 F-W 1951-52 1.48 1.25 
F-W ’S1-'52 17.70 4,386 313.3 1239 531 248 1,769 709 ae gee oe = 1.28 
SS '52 18.95 5,462 341.3 13.27 5.68 265 2061 72.0 oe sans a o 
F-W °52-'53 17.20 4,549 3249 1204 516 2.41 1,888 75.6 FW 1953-54 128 121 
SS °S3 1.9) 5508... 28-1088: 4 5 ES. 5s eee — rc 
F-W °53-'54 67S: + 463 Te 75. °°3m. 235 1,998 79.7 ‘ . 
oo F-W 1949-50 1.84 1.73 
*Computed on the basis of NPN’s oil ratio surveys. 48 as a a. 
S-S 1951 1.72 1.62 
F-W 1951-52 1.77 1.51 
SS 1952 1.69 1.44 
F-W 1952-53 1.57 1.37 
S-S 1953 1.61 1.49 
4. STATION OIL SALES RATIOS FOR ys 1946-47 1.84 2.43 2.07 1.05 F-W 1953-54 1.55 1.31 
8 1947-48 1.82 2.37 2.23 1.32 5 S-S 1949 1.62 1.55 
CAML-WEHTER PEMCES 2966-07 x 1948-49 1.54 2.04 1.89 1.13 F-W 1949-50 1.65 1.36 
THROUGH 1953-54 & 1949-50 1.49 1.98 1.68 1.27 ae 1950 1.46 1.39 
u -5 5 3 
(Figs. in %) 9 1950-51 1.46 2.21 1.99 1.27 aa a i yo a 
9 1951-52 1.32 1.98 1.63 1.12 RW 1951-52 ” 3 
9 1952-53 1.31 1.72 1.70 1.13 oe i = 
PAD C 2 -§ m4 oe “a 
Dist conten Year Ave. High nies Low id 1953-54 1.26 1.66 1.46 1.09 F-W — 1.18 1.15 
1 7 1946-47 1.74 2.56 2.17 1.46  - 1946-47 2.13 2.35 2.20 1.57 FF ie oH ag 
7 1947-48 1.82 2.25 2.21 1.51 6 1947-48 2.02 2.16 2.04 1.57 ii re mr, 
8 1948-49 1.54 1.95 1.83 1.38 6 1948-49 1.64 1.98 1.74 1.50 U.S. SS 1949 1.62 1.57 
8 1949-50 1.38 1.85 1.76 1.23 6 1949-50 1.77 1.83 1.76 1.56 F-W 1949-50 1.59 1.42 
9 1950-51 1.29 1.81 1.74 1.20 6 1950-51 1.64 1.85 1.83 1.41 S-S oe 1.58 1.49 
9 1951-52 1.27 1.57 1.34 1.10 6 1951-52 1.55 1.63 1.62 1.32 oo ee yi 
9 1952-53 1.20 1.56 1.52 0.97 5 1952-53 1.39 1.90 1.53 1.25 F-W 1951-52 1.55 “<- 
9 1953-54 1.14 1.49 1.37 0.99 5 1953-54 1.26 1.56 1.40 1.18 SS 1952. 1.49 1.35 
F-W 1952-53 1.36 1.24 
2 15 1946-47 1.98 3.27 2.50 1.41 s 4 1946-47 1.56 1.67 1.56 1.51 S-S 1953 1.39 1.27 
15 1947-48 2.02 2.62 2.43 1.41 4 1947-48 1.53 1.72 1.60 1.40 F-W 1953-54 1.31 1.21 
15 1948-49 1.76 2.40 2.19 1.29 4 1948-49 1.53 2.22 1.49 1.28 OS Se 
15 1949-50 1.55 3.20 2.32 1.32 4 1949-50 1.37 1.40 1.99 1.35  stety quevlee Sinton euty extion ond entios theeneh 
16 1950-51 1.48 2.66 2.12 1.19 4 1950-51 1.29 1.34 1.29 1.27 = Rg Be pr such as stations, garages, car 
16 1951-52 1.41 2.15 1.71 1.19 4 000-02 1.25 0.93.087 0:56 eles Ue ee cots “ue command cate oo 
16 1952-53 1.43 2.01 1.98 1.11 4 1952-53 1.21 1.31 1.25 1.09 oto - 18 marketing units who give NPN 
16 1953-54 1.30 1.80 1.71 1.10 4 905-56 1.19 1.32 290-500 Gos ease aay Bees Ger eopees bs Tut 
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FAMOUS CZTI METER 


with new foolproof strainer and air separator! 


fale)’, seh se-litele) (= 
Co) mm t-te], mp iatled.¢-y 


Air separator with built-in 
strainer — eliminates all 
air ‘from liquid! 


/ 


Tokheim positive piston displacement-type measuring unit. 


This new Model 634 Meter features the same 
accurate, dependable metering mechanism as used 
in Tokheim service station pumps. It is designed 
especially for tank trucks, bulk plants and industry 
—and brings to their metering operations a degree 
of efficiency never before available. Unsurpassed 
in quality and workmanship. Readily adaptable to 
many types of installations. Handles wide range 
of petroleum products. For more efficient metering, 
make sure it’s a Tokheim. Write factory today for 
complete descriptive literature and prices. 


General Products Division 
TOKHEIM CORPORATION 
Designers and Builders of Superior Equipment 
FORT WAYNE 1 Since 1901 INDIANA 


Fectory Branch: 1309 Hewerd Street, Sea Francisco 3, California 
Canadian Distributor: H. Reeder, 205 Yonge Street, Toronto, Ontario 
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Standout Features 


% Adaptable—separator inlet and 
strainer are reversible; counter may be 
rotated to desired angle. 


%e Veeder-Root Register and Totalizer; 
Ticket Printer, optional. 


*% 40 G.P.M. capacity — standard 11" 
flanged inlet and outlet connections. 


% Simple, readily accessible adjustment. 


% Air separator with dual valving and 
hydraulic air rel handles both small 
and large bursts. 





%* Built-in strainer with 30 and 80 mesh 
screens, used together or independently. 


% Back-pressure valve, optional. 


ToxnEIn 
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2 TO 1. During the past 8 years, 


36 top automotive wholesalers have 
asked upwards of 100,000 dealers this 


key question: “Which magazine would 


you choose for the advertising of the 


lines you handle?” Better than 50,000 


picked The Saturday Evening Post.* Why? 


Because dealers have the best proof 


there is—sales proof—that Post adver- 





tised lines are the 


fastest-selling lines. 


The Post gets to the 


heart of America. 





* Here's how major magazines rank with dealers 
Post——54.2%, Life—26. 5%, Time—9%, Collier's —6.2%. 








A CURTIS MAGAZINE 


OST === 
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TIRES—BATTERIES—ACCESSORIES 


DuPont Stresses Need 
For Early Winterization 

Du Pont is using “Antifreeze Week, 
Oct. 18-23” to urge car owners to in- 
stall antifreeze in their cars before 
the first stiff weather. 

Antifreeze sales, Du Pont points 
out, are an important part of any serv- 
ice station’s profit. But to try to do a 
whole season’s antifreeze business in 
the frenzied jam of the first freezing 
day is ridiculous, the company says. 

Sales may be lost because of a 
driveway blocked with cars, and hur- 
ried installation can lead to later cool- 
ing system trouble and customer com- 
plaints. 

Du Pont hopes that Antifreeze 
Week will enable dealers to give more 
time and attention to each winteriz- 
ing job, make their work easier and 
improve customer good will. To back 
the program, Du Pont is running full- 
color advertisements in the nation’s 
top consumer magazines, plus news- 
paper space from coast to coast, and 
outdoor boards. This year, for the 
first time, the company will sponsor a 
15-minute television program in 112 
antifreeze markets. 

Besides plugging its two antifreeze 
brands, Zerone and Zerex, Du Pont 
suggests that car owners have their 
entire vehicle checked over for safe 
winter driving during Antifreeze 
Week. The radiator can be cleaned 
and flushed, leaks fixed, fan belt, 
hoses and clamps inspected and re- 
placed if necessary. Oil should also 
be changed and a complete winter 
lubrication job done at the same time. 

Owners are reminded that the car’s 
electrical system should be checked, 
since winter brings heavy demands on 
the battery and equipment. Du Pont 
suggests also that snow-tread tires, 
chains and heaters can be promoted 
successfully during Antifreeze Week. 


New Car Wash 


Gulf Oil Corp. has developed a new 
car-wash substance. The product is a 
dry, powdered compound containing 
90% active ingredients. A level table- 
spoonful, Gulf says, dissolved in 2 
gal. of hard or soft water, hot or cold, 
washes one car. The 5-oz. can retail- 
ing at 49¢, contains enough powder 
for 20 washings, the company says, at 
an average of 242 ¢ a wash. The prod- 
uct (Gulf Super Duty Carwash) is 
also available in commercial quanti- 
ties of 4, 16, 50 and 100 Ib 


Tire Popularity Shifts 


The 6.00-16 passenger car tire, for 
years the most popular tire size, today 
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accounts for less than 20% of the tire 
industry’s replacement sales, reports 
the B. F. Goodrich Co. In 1953, low 
pressure 6.70-15 size tires made up 
30% of the industry’s total sales, with 
6.00-16s in second place. Third in 
popularity was th 7.10-15, with sales 
totaling slightly more than 15%. Four- 
ply passenger tires accounted for more 
than 97% of tire replacement sales 
in 1953, the company says. 


Praise for Dupont 

Sam Rosenwasser, vice president of 
the National Congress of Petroleum 
Retailers, has extended to E. I. du 


Pont de Nemours Co. “the gratitude 
and . . . appreciation of gasoline re 
tailers throughout the country for (du 
Pont’s) progressive and understanding 
marketing policy of fair trading ‘Zer- 
one’ and ‘Zerex.’” 

Rosenwasser was asked by the com 
pany to tell a group of Dupont anti 
freeze section sales executives how 
they could best help gasoline retailers 
sell antifreeze. His talk emphasized 
the need for vigorous and consistent 
use of fair trade pricing. “Anyone can 
give merchandise away,” Rosenwasser 
said. “You and I and every other busi- 
nessman in the country are in business 
for profits.” 


boost your IBA 
sales and profits 
with 

CRESCENT 
battery cables ! 


The leaders of the oil industry find 
that Crescent offers everything 
they need to boost their battery 
cable business—superior products, 
attractive price structure, 
merchandising tailored to each 
specific need. Today is the right 
time to find out how Crescent 


can help you! 


THE CRESCENT COMPANY, INC. 
PAWTUCKET, RHODE ISLAND 
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TIRES—BATTERIES—ACCESSORIES 


Liquid Renews Fabric 


A West Coast firm, Nu-Color Corp. 
of America, 1646 S. Vermont Ave., 
Los Angeles 6, Calif., is offering for 
resale and for shop use, a liquid 
material intended for spray application 
to renew colours in automobile up- 
holstery, and a wide range of other 
textiles. It is called “Fabspray” and 
is described as a “plastic base mineral 
pigment that covers fabrics in a deeply 
penetrating color-mist without stiffen- 
ing texture or blotting out patterns. 
It colors without leaving a painty, hard 
surface and penetrates the fabric sur- 
face without clogging pores. 

Fabspray is available in 14 colors. 
A 12-0z. spray can retails at $2.95. 


An application kit, selling for $4.59, 
includes upholstery cleaner, brush and 
a quart of the material. The manv- 
facturer asserts that a national adver- 
tising program is being planned by 
The Edwards Agency, of Los Angeles. 


Clean Bill for Gasoline 


An article in the Esso Dealer tells 
service station operators how to an- 
swer motorists complaints that poor 
gasoline is responsible for low car 
mileage. Poor gasoline, the article 
says, rarely is to blame because it is 
seldom sold these days. 

The publication recommends that 
attendants tell the motorist some of 
the other causes of low mileage, such 
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Emergency Valves. 
































Bulk Plant Fire Losses can be 
minimized by the installation 
of Morrison Escapement and 


PROTECT YOUR BULK PLANT NOW. | 


Details furnished on request. 


| 
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MORRISON BROS. COM PANY 


OlL EQUIPMENT HEADQUARTERS 
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as under-inflated tires, dirty air clean- 
ers, excessive choking or improperly 
adjusted choke, poor spark plugs, 
faulty cooling system thermostat and 
crankcase oil that is too heavy. Poor 
driving habits also can result in inade- 
quate performance. Dealers also can 
explain that excessive city driving 
and high road speeds contribute to 
low mileage. 


Road Sander on Market 


A motor-operated road sanding 
device is being marketed by the 
Hecker Products Corp., 50 State St., 
Albany, N.Y. It can be handled as 
a resale item by service stations. The 
list price is $39.95, and the device 
consists of a grit tank mounted in the 
rear of the trunk compartment, with 
aluminum and rubber tubes leading to 
a position above the rear wheels. An 
electric motor vibrates the tubes, 
forcing grit to flow over both rear tires 
simultaneously. 

Although any grit can be used, 
Hecker Products supplies a_ special 
grit that cannot freeze or absorb 
moisture. By pre-assembly at the 
factory, the manufacturer claims tha 
installation time has been cut to “less 
than one hour.” 


Neoprene Seat Covers 


E. I. du Pont de Nemours & Co. 
has developed a water-resistant fiber 
seat cover coated with Neoprene, du 
Pont’s synthetic rubber. The synthetic 
binds the fibers so the covers retair 
up to 44% of their dry strength a 
compared with untreated seat covers, 
says du Pont. Fabrics of Neoprene- 
treated yarn are woven by Swift 
Manufacturing Co., Columbus, Ga. 


Car Repair Guide 


The eighth in a series of automo- 
tive repair guides compiled under 
actual shop conditions deals with 
Buicks, and includes tables comparing 
time required to do a specific job by 
hand and by air- or electric-driven 
tools. Previous booklets have covered 
Ford, Pontiac, Plymouth, Chevrolet, 
Hudson, Oldsmobile and Studebaker. 
The new guide has 24 pages and is 
fully illustrated. Ingersoll-Rand Co. 


Valve Movie 


A new movie entitled “Choosing 
the Right Valve” covers the basic 
types of valves, their variations, and 
proper use. The film is built around 
a hypothetical situation involving a 
difference of opinion over the type of 
valve to be used for a specific job. 
Free prints are available. Crane Co. 
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WHY A MONTHLY 
OIL MARKETING | S0es wontuy 


MAGAZINE 


National Petroleam News, as a weekly, for 
many years has been the magazine of oil 
marketing. As a monthly, it will continue to 
be the marketing man’s own publication. As 
a monthly, NPN will be able to expand its 
news interpretation efforts. This is the kind 
_of information readers want and tell us they 
need. 

As a monthly, NPN will give more thor- 
ough coverage to progressive developments 
and ideas that will help oil marketing men in 
their daily business. These developments will 
be analyzed and reported in depth—literally 
given “the full treatment” —rather than being 
covered as flash news items. New presenta- 
tion techniques will make possible efficient, 
speedy reading. 

As a monthly, NPN will provide compre- 
hensive statistical data . . . will contain 
whole new departments . . . will present 
latest shifts in trends and interpret their 
significance. 

This is the kind of editorial coverage that 


National 





NPN 





IN NOVEMBER 











gets far beneath the surtace of events. It 
takes the time to tell the how and the why as 
well as the what. National Petroleum News 
will bring to the oil marketing industry the 
kind of intensive and comprehensive com- 
munications that industry leaders have 
asked for. 

To do this bigger job, NPN has enlarged 
its staff—in expertness as well as in numbers. 
In addition, it calls upon McGraw-Hill for 
the services of a nationwide and worldwide 
network of correspondents whose very busi- 
ness is business communications. 

* * * 
That’s why NPN will be published monthly. 
To serve its readers better. To serve the oil 
marketing industry better. And as a result, 
to serve its advertisers better too. 

To explore further how the monthly Na- 
tional Petroleum News can add extra effec- 
tiveness to your own sales campaign, consult 
your NPN representative. 


Forms for. the December issue close November 1. 





Petroleum 


A McGRAW-HILL 
PUBLICATION 





News 


330 WEST 42ND STREET, NEW YORK 36, NEW YORK 
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INSPECTED 


TYPE EX POWER-OPERATED 
INDUSTRIAL TRUCK 
FOR HAZARDOUS LOCATION 
CLASS 1 GROUP D NO. 101 


Designed not only for safety 


but also economy... 





Clark’s new EXPLOSION-PROOF Carloader 





Clark’s electric Explosion-Proof Carloader was 
specifically designed to meet the rigid require- 
ments of Underwriters’ Laboratories, Inc. It was 
the first lift truck to receive Type EX, Class I 
Group D approval. It is safe for operation in 
atmospheres containing explosive fumes and 
vapors, such as gasoline, lacquer, propane. 


This truck was not merely modified to meet 
these rigid requirements—it was engineered 
from the ground up. Although it is rated at 3, 4, 
or 5000 Ibs. capacity, its frame is all-welded, 
integral unit plate steel comparable to those 
required for much heavier loads. There is ample 


Industrial Truck Division 


space for the larger motor and components which 
Underwriters’ Lab requires for ““EX”’ equipment. 
Forks are solid bronze; bumper plates are wooden. 
In addition to Safety, the new Explosion-Proof 
Carloader provides outstanding economy and 
battery efficiency. It utilizes the same basic con- 
trol system which enables all Clark electrics to 
outperform other equipment—to work a longer 
cycle without recharging batteries. 

We invite you to compare the new Explosion-Proof 
Carloader with any comparable truck on the mar- 
ket. Call your local Clark dealer—listed in the 
Yellow Pages. Or write for details. 


] Send details on “EX” Corloader 
Nome 


Firm Name 


CLARK 


EQUIPMENT 


CLARK EQUIPMENT COMPANY 
Battle Creek 89, Michigan Street_ 
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PUBLIC RELATIONS 


PHYSICIAN FATHER, 83, from Indiana, makes Pennsylvania distributor's celebration of 25th business anniversary complete 


Jobber Hailed on 25th Year in Oil Business 


M. D. DeTar is the kind of 
Independent oil marketer who 
wants employes of his Aero Oil 
Co. to have “a piece of the busi- 
ness” because “that’s the next 
best thing to their being in busi- 
ness for themselves.” 

This trait has gotten him 
called “Pappy”, in mingled af- 
fection and respect, by more of 
his associates than he perhaps 
realizes. 

Also, it has given him increas- 
ing opportunity to be proud of 
his associates’ accomplishments. 

His pride hit a new high at the 25- 
year mark in his company’s history. 

Aero, built from “scratch” at rural 
New Oxford, Pa., 10 miles east of 
Gettysburg, is going to close 1954 with 
$6.3 million in sales for the year. 
Products volume is running at least 
28.5 million gallons for the twelve- 
months. 

Characteristically, President DeTar 


had to share his feelings with others 
when the firm’s 25th anniversary came 
up. 
Day at the Fair—Aero Oil “bor- 
rowed” the nearby Adams County 
Fairgrounds for a day-long outing for 
its 80 employes, for the 275 gasoline 
dealers it supplies, and their families. 
Nine hundred attended. 

There were games, pony and hay 
rides, a picnic lunch and a dance. 

Aero and its employes surprised 
DeTar with the gift of a station wagon, 
for fishing trips. Mrs. DeTar got 
matching diamond-and-pearl brooch 
and earrings. 

Among the celebrants was DeTar’s 
father, Dr. George B. DeTar, Wins- 
low, Ind., who is still practicing medi- 
cine at 83. There was a surprise for 
him, too—a gold watch. 

Head man of the day, though, was 
the doctor’s son, grown to business 
success by leading a business family 
in the ways of the independent. 


NATIONAL 


He had one injunction, had Presi- 
dent DeTar—that “you all have a 
good time.” And he had one himself, 
shaking hands and visiting about. 

That was the day before the exact 
25th anniversary date of Sept. 12, be- 
cause the 12th was Sunday. 

Party for Friends—Then, on the 
13th, Aero reserved the Hanover 
Country Club, four miles east of New 
Oxford, for a party for DeTar’s 
friends. The guests found provided 
for them golf, an aquacade, refresh- 
ments and dancing to the music of an 
eight-piece orchestra. 

Four hundred came—by train, 
plane, automobile and bus—from as 
far away as Florida. One thing, pri- 
marily, explains that number: 

DeTar is not just “Pappy,” to his 
immediate business family. He’s 
“Dave” to a good many men in API, 
in the National Oil Jobbers Council, 
the Pennsylvania Petroleum Assn. of 
which he’s a former president, and to 
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MORE GALLONS PER TRIP 


is your best guarantee of MORE PROFITS... 


Investigate every advantage of 
Heil lightweight tanks for every 
liquid transport operation .. . 


Fuel Oil * Gasoline * Asphalt * Diesel 
Oil * Anhydrous Ammonia * Milk * 
Whey °* Liquid Sugar * Cream * Re- 
fined Syrups * Vegetable Oils * Animal 
Fats * Muriatic Acid * Nitric Acid * 
Sulphur Dioxide * Glycerine * Phthalic 
Anhydride * Aluminum Suiphate °* 
Hydrogen Peroxide * Sulphuric Acid 
* Phosphoric Acid * Sludge Acid * Acetic 
Acid * Sodium Hypochlorite * Sodium 
Hydroxide * Formaldehyde * Paint * 
Vinegar * Alcohols * Anti-Knock 
Compound * Write for details today. 


THE HEIL co. 


3037 W. MONTANA STREET ° 
Factories: Milwaukee, Wis.; Hillside, N. J. Heil Sales Offices: New York, Union, N. J., Atlanta, Cleveland, Milwaukee, Chicago, Kansas 





yes 


EAR 
ONus cations PER ** 


When you can haul 250 more gallons each trip and make one 
trip per day .. . you can guarantee yourself bonus profits to the 
tune of 100,000 extra gallons of payload per year! 

You can do it with Heil Petroleum Transport Tanks because 
they’re weight-engineered to haul payload instead of metal. The 
6000 gallon Heil tank that hauls 250 bonus gallons weighs 
half-a-ton less than the former 5750 gallon conventional unit. 

In addition, Heil design provides greater structural strength 
throughout the tank, adds extra years of service life to your 
fleet. Low operating costs, exceptionally low maintenance re- 
quirements, easy handling and maximum safety are other Heil 
features that assure profitable operation. 


DEPARTMENT 37104 


MILWAUKEE 1, WISCONSIN 


City, Denver, Dallas, Los Angeles, Seattle. 


1954 * NATIONAL PETROLEUM 


NEWS 





PUBLIC RELATIONS 


men in many other walks of life. 

He’s “Joe,” Too—To those who 
have known him longest, he’s also 
“Joe,” a mame reminiscent of one 
particular passport service he per- 
formed in his pre-oil days as a U.S. 
vice consul, first in Paris, then in Pa- 
lermo, Sicily. 

He was “Joe” in the 1920's as a 
salesman for Transcontinental Oil Co. 
(since merged into Ohio Oil Co). He 
was “Joe” as one of the founders and 
first secretary of Republic Oil and 
Refining Co., and later as a salesman 
for the Fleet-Wing Corp., now an 
Ohio Standard subsidiary and Aero 
Oil’s first supplier. 

Among the guests were judges, con- 
gressmen and ex-congressmen, state 
legislators and state officials, and a 
former ambassador to Russia. 


, dealers and their families partake of picnic fare on day’s outing 


—— 

V9 

(a 
Davis enjoy club air LOCAL TALENT puts on show at Hanover club's pool 


i ans ena 


GOLFERS found Aero had pre-paid and pre-tipped all caddies DETAR, Atlantic Veep D. T. Colley get their heads together 
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FOUR JOBBERS and a tire man chat at country club party 


DETAR (r.) informs golfer-guest winter rules will be okay 


AERO KEY MEN present their boss keys to gift station wagon TALL TALE tickles Jobbers Sherer, Setzer, Heine, Newcomer 
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..-for Service Station Construction \ 


ARCHITECTURAL PORCELAIN ENAMEL 


© FRAMELESS LOAD- A NEW CONCEPT OF CONSTRUCTION 
BEARING WALLS USING THIS VERSATILE MATERIAL 


* LOAD-SPAN DECKING AVONCRAFT Porcelain Enamel Frameless 
Load-Bearing Walls provide inner finished walls, 
* CURTAIN WALLS structural ribs and insulation space. 
Load-Span Decking provides high safety factor 
over long unsupported areas, smooth ceilings 

and insulated roof. Curtain Walls are engineered 
for flexibility of architectural design. 

Avoncraft products are tailor-made for the 
construction of frameless buildings such as Service 
Stations, Motels, Schools, Single-story commercial 
buildings, Freight and Bus Stations, and 
maintenance-free industrial buildings of all kinds. 





A DIVISION OF AVONDALE MARINE WAYS, INC. 
P. O. BOX 1030 NEW ORLEANS 8, U.S.A. 


Avondale Marine Ways, Inc. is a name famous throughout the Industrial South. Avon- 
craft, their newest division, joins a trio of industries composed of Main Yard (Avondale, 
La.)—Harvey “Quick Repair Plant” (Harvey, La.)—and Service Foundry (N. O., La.) 


Write today! Learn how AVONCRAFT can fill your specific requirements better! 
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‘Gapper’ Models Added 
The line of P&G valve-gappers has 
been expanded to include models that 
will fit most new cars, says the manu- 
facturer. The instruments measure the 
travel of the rocker arm before con- 
tact with the valve stem. The dial, 
which gives a reading of valve clear- 
ance, is graduated in thousanths of an 
inch. The mechanic has both hands 
free to make adjustments and the dial 
registers changes as those adjustments 
are made. P&G Manufacturing Co. 
Circle No. 1 on Reply Coupon 


Portable Valve Grinder 


Plug taper valves used in air brake 
systems and tank cars, and poppet 
valves used in air compressors, pumps 
and gasoline engines can be ground 
with a new pneumatic oscillating valve 
grinder, the manufacturer says. The 
tool can be hand-operated for field 
valve repair, without removing the 
valves from the line. A stand normally 
is used for bench repairs. The oscillat- 
ing feature, according to the manu- 
facturer, prevents cutting of ring 
grooves and produces an accurately 
ground valve seat. Price is $315. 
Equitable Equipment Co. 

Circle No. 2 on Reply Coupon 


Auxiliary Transmissions 


Two newly developed, auxiliary 
truck transmissions are designed for 
heavy-duty applications. A two-speed 
model is meant for trucks that have 
adequate gear splits, but need greater 
pulling power for climbing steep 
grades or for off-the-highway opera- 
tion. It is engineered for trucks with 
a gasoline engine displacement of up 
to 265 cu. in. The second is a three- 


speed model designed to meet the 
need for extra power gears and gear 
splits in all popular-size trucks. Truck- 
stell Mfg. Co. 

Circle No. 3 on Reply Coupon 


More New-Engine Models 


Twelve four and six-wheel chassis 
ranging upward from 30,000 Ib. gross 
vehicle weight now are equipped with 
the new International Royal Red 
Diamond 201-hp engine. The 12 
models formerly were equipped with 
smaller Red Diamond engines, com- 
pany Officials said. The power plant 
delivers 430 Ib./ft. of torque at 1,000 
to 1,500 rpm, the announcement said. 
Motor truck division of International 
Harvester Co. 

Circle No. 4 on Reply Coupon 


Automatic Thermostat 


An electric, clock-type thermostat 
is designed to lower and raise temp- 
eratures automatically to provide com- 
fortable heat both day and night. Styl- 
ed in stainless steel, the thermostat 
can be set to provide any predeter- 
mined temperature at any time of 
day, the manufacturer says. The clock 
face has a sweep second hand so the 
home owner can see at a glance if the 
thermostat is operating. General Con- 
trols Co. 


Circle No. 5 on Reply Coupon 


Three-Unit Fire Cart 


One person can wheel three fire ex- 
tinguishers to the scene of a blaze 
quickly and easily with a new extin- 
guisher cart, according to the maker. 
The cart will hold various combina- 
tions of dry chemical, carbon dioxide 
and vaporizing liquid units. The unit 


also can be used to hold extra extin- 
guishers as standby protection during 
bulk plant or terminal operations 
with a high fire risk. Height of the 
extinguisher hanger is adjustable so 
the cart will hold a variety of types 
and sizes of extinguisher units. Ameri- 
can-LaFrance-Foamite Corp. 

Circle No. 6 on Reply Coupon 


Counterbalanced Conveyor 


A new structure for hinged section 
of roller conveyors is designed for use 
where frequent openings of a con- 
veyor are necessary. The counter- 
weight is placed beneath the conveyor 
instead of to the side. Because of this 
system, says the manufacturer, the 
weight and supporting arms are com- 
pact, take less floor space and will 
not interfere with the products being 
conveyed. Also, the announcement 
states, the section can be operated by 
constant pressure—there is no initial 
strain in lifting it and the operator: 
does not have to retard its fall when 
it swings shut. Alvey-Ferguson Co 

Circle No. 7 on Reply Coupon 
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LITERATURE 





Warehouse Facts 


A 28-page treatise deals with the 
most efficient methods of running a 
small warehousing operation. Called 
“Why the Small Fork Truck?” the 
paper analyzes the space, time and 
labor factors involved in small plant 
operations and suggests solutions to 
problems. Illustrations, figures and 
charts show the features of design, 
construction and performance of small 
power fork trucks for handling mate- 


rials, and serve as reference sources 
for selection of equipment of the 
proper size, weight and capacity. Mar- 
ket Forge Co. 

Circle No. 8 on Reply Coupon 


About Pumps 


Deming industrial pumps now be- 
ing manufactured are listed and de- 
scribed in a new 108-page illustrated 
catalog. Several additions to the pump 


REGARDLESS OF PRICE 
THERE ARE NO SUBSTITUTES 


for 


Oj 


LOADERS 


EXAMPLE: 


Swing Joints Equipped with 
Timken Roller Bearings 


LONG-RANGE LOADER 
No. 462 


This is the new Oilco long-range loader that has won 
favor in the petroleum industry, because it DOES 
everything that a good loader should do without 
question, friction or argument. 

Here are stability and quality expressed in a 
loader of extreme long range which, without re- 
spotting, loads transports and tank cars with greater 
speed, greater flexibility and less trouble-free hand- 
ling. It does the job handsomely. 

This perfected loader includes two of the new 
Oilco (No, 857) swing joints, equipped with TIM- 
KEN tapered roller bearings (an Oilco exclusive) 
which insure positive alignment and friction-free 


load capacities. 


The assembly and alignments are perfectly engi- 
neered in keeping with Oilco’s high standards with 
precision hardened ground bearings. 

Let us send you Folder A-2 which will give you 
complete description. You'll find it interesting 


Write for descriptive folder A-2 for details. - 


orn Equipment Manuracturinc Co. 
INCORPORATED 


3100 VERMONT AVE., 


eoktih 2555 2a ee O & 





line in varied fields of application are 
included. The catalog oflers informa- 
tion On construction, performance 
and selection tables and several pages 
on handling problems with oil prod- 
ucts and other liquids. The Deming 
Co. 


Circle No. 9 on Reply Coupon 


Coating Catalog 


A condensed and revised catalog 
of Magic-Vulc protective and anti- 
corrosion coatings has been issued. A 
list of the company’s coatings is in- 
cluded in one section. Others tell of 
fields in which the coatings are used 
and types of equipment they are de- 
signed to protect. Magic Chemical Co. 


Circle No. 10 on Reply Coupon 


Tapered Socket Book 


The virtues of tapered sockets for 
use with socket wrenches are cited in 
a new pocket-size catalog. The firm 
issuing the book claims “professional” 
mechanics prefer tapered sockets be- 
catise they are more versatile and fit 
more easily into tight places. Duro 
Metal Products Co. 


Circle No. 11 on Reply Coupon 


Steel Tank Bulletin 


The Standard line of steel truck 
tanks is covered in a new bulletin that 
tells how the tank units use light gauge 
steel with reinforcing at the princi- 
pal strain points to give a larger pay- 
load. All tank units are equipped with 
Reyco tandems, which carry a 12- 
month guarantee that the cost for 
wearing parts will not exceed $25, 
says the company. Standard Steel 
Works. 


Circle No. 12 on Reply Coupon 


Bulletins Cover Line 


An oil burner manufacturer has is- 
sued a set of bulletins covering its 
product line. Included is literature on 
oil burners and accessories, oil-fired, 
winter air conditioners and various 
pumps. Radiant Utilities Corp. 

Circle No. 13 on Reply Coupon 


Liquids Handling Brochure 


A four-page, two-color catalog illus- 
trates and describes various types of 
liquid handling equipment, including 
cans, buckets and funnels, with di- 
mensions and applications. George D. 
Ellis & Sons, Inc. 

Circle No. 14 on Reply Coupon 
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You’ll grade 


“F” style cans 


At 


We are pleasing some of the most particular people 
in the petroleum and chemical industries with our 
Tailor-Made Package Service. Why not let us do 
the same for you? We'll give you “F” style cans 
that are precisely right for your product ...in the 
size you want... and lithographed to your taste. 
We'll deliver these cans when and where you say. 
And we'll make available expert engineering and 
research help in any quantity you can use. In all 
our dealings with you, we'll treat you as if you 
were our only customer. 


CONTINENTAL € CAN COMPANY 
Continental Can Building 
100 East 42nd Street, New York 17, N. Y. 
Eastern Division: 100 E. 42nd Street, New York 17 
Central Division: 135 So. La Salle Street, Chicago 3 
Pacific Division: Russ Building, San Francisco 4 
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NEWS OF MANUFACTURERS 


Mack Will Not Join White market.” He said no terms could be 
reached with White that “we con- 
sidered would be in the best interests 
of Mack stockholders.” 


Mack Trucks, Inc., says it has 
“definitely terminated” discussions 
with White Motor Co. relative to pos- 
sible consolidation of the two firms. Molybdenum Research Planned 
Pointing to the company’s record, 
E. D. Bransome, Mack’s president and pansion of its Detroit laboratories 
board chairman, says, “Mack is the launches a new research program in 
number one producer of Diesel- molybdenum chemicals ‘by Climax 
powered trucks and the Mack Ther- Molybdenum Co. Officials say the re- 
modyne Diesel engine is securing for search will be devoted principally to 
us an ever-larger share of the truck molybdenum catalysts to upgrade low 


Announcement of a $250,000 ex- 


eeee | 


MODEL HP - 18 - 20 - 24 - 30 ; Model A.R. 600 


HINGED POLE _ — 
An Area Lite 


using 6 100- 
watt Rapid-Start 
Tubes. 


| bis 


Fixture can be 

adjusted to any 
position and tilted to 
any angle desired. 


One-Piece Heavy Gauge 
Aluminum Reflector —Cast 
Alloy Aluminum Ends and 
Support Arm and Bracket. 
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-* 
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.-your needs 
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With a Complete 
Line of Service 
Station Lighting 
and Standards 





ENLARGED 
<— 


CAST STEEL BASE 


OSCAR PHILLIPS 


- a 
glo-rite lites 
MANUFACTURERS OF SERVICE STATION EQUIPMENT SINCE 1910 


5600 VINE STREET CINCINNATI, OHIO 


octane gasolines, synthesis of new 
molybdenum chemicals and Moly- 
sulfide, a new lubricant. 


Modern Welding Will Build 


Modern Welding Co., Inc., of 
Owensboro, Ky., will build a steel 
fabricating and oil storage tank manu- 
facturing plant on rail siding property 
at Burlington, la. Modern Welding 
also has plants at Owensboro; New- 
ark, Ohio; Orlando, Fla., and Houston, 
Tex. Construction on the new pliant 
is to start after the first of the year, 
with completion expected in the latter 
part of 1955. 


PERSONALS 


Charles W. 
Haines has _ the 
job of directing 
oil industry sales 
development for 
Hewitt - Robins 
Inc., of Stamford, 
Conn. A former 
Shell Oi! Co. man 
who joined Hew- 
itt- Robins three 2 
years ago, Haines C. W. Haines 
will provide spe- 
cialized sales assistance to field sales- 
men calling on the industry. His office 
will be located at the company’s Stam- 
ford headquarters. 

. 


Karl Pearson, 
former Auto- 
car district man- 
ager at Detroit, 
moves to become 
regional sales 
manager for the 
Autocar division 
of White Motor 
Co. in Pennsyl- 
vania, Southern 

K. Pearson New Jersey, Del- 

aware, Maryland 

and Virginia. Pearson has been in the 

transportation field 28 years and with 

Autocar since 1945. He will work out 

of the White Motor Co. office in 
Philadelphia. 

. 


James R. Hitt and Dale M. Vreden- 
burg have new posts with Trailmobile 
Inc. Hitt, formerly manager of the 
northcentral sales division, moves to 
Chicago as Midwest industrial sales 
manager. Vredenburg, who left 
Trailmobile in 1952, is rejoining the 
company as sales manager for the old 
Detroit division, which now is part of 
the Midwest division with head- 
quarters in Chicago. 
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The need for blood is greater than ever, not only for men 
wounded in combat, but here at home . . . to cure disease, to meet 
accidents and disasters, and to prepare for civil defense. 


Our quota can ONLY be met, if those who give keep on 
giving . . . regularly! 


You CAN give more than once . . . as often as every three months 
with complete personal safety. The more often you give the more often 
you save a life. For every pint of blood you give goes to someone 

who needs it desperately. 


Remember . . . once is NOT enough. Give blood again and again! 
Call your Red Cross, Armed Forces or Community Blood Donor Center 
for an appointment to give blood today. 


GIVE 


.. give it again and again 
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BUSINESS EXECUTIVES! 
CHECK THESE QUESTIONS 





lf you can answer “yes” to most of them, 
you—and your company—are doing a needed 
job for the National Blood Program. 


O OO0O0O0000 


HAVE YOU GIVEN YOUR EMPLOYEES TIME 
OFF TO MAKE BLOOD DONATIONS? 


HAS YOUR COMPANY GIVEN ANY RECOG- 
NITION TO DONORS? 


DO YOU HAVE A BLOOD DONOR HONOR 
ROLL IN YOUR COMPANY? 


HAVE YOU ARRANGED TO HAVE A BLOOD- 
MOBILE MAKE REGULAR VISITS? 


HAS YOUR MANAGEMENT ENDORSED THE 
LOCAL BLOOD DONOR PROGRAM? 


HAVE YOU INFORMED EMPLOYEES OF YOUR 
COMPANY'S PLAN OF CO-OPERATION? 


WAS THIS INFORMATION GIVEN THROUGH 
PLAN BULLETIN OR HOUSE MAGAZINE? 


HAVE YOU CONDUCTED A DONOR PLEDGE 
CAMPAIGN IN YOUR COMPANY? 


HAVE YOU SET UP A LIST OF VOLUNTEERS 
SO THAT EFFICIENT PLANS CAN BE MADE 
FOR SCHEDULING DONORS? 


Remember, as long as a single pint of blood 
may mean the difference between life and 


death for any American 


. . » the need for 








REGIONS . . « interpreting the oil news 


Pacific Coast 


By Charles Pollak 


Furor at SYMPA 


Aggressive retailers who make up 
the Serve Yourself & Multiple Pump 
Assn. were jolted last week by a 
fighting speech from Executive Secre- 
tary Dan Lundberg when private- 
brand refiners and resellers met in 
Los Angeles. 

Lundberg delivered a sharp attack 
on large resellers who, he charged, 
throw their weight around to the det- 
riment of “ethical independents and, 
indeed, of the entire industry.” 

His broadside was aimed at “the 
carload premium disrupter and the 
pool buyer who try to rig the market 
to get a private edge—if they can’t 
rig it to enjoy that edge, they disrupt 
Ag 

Lundberg’s thesis was that the pric- 
ing turmoil over Los Angeles basin 
gasoline stems from two factors: 

—Large gasoline buyers who com- 
mand so low a price from the inde- 
pendent refiners that they can resell 
at a level which forces both private- 
brand and major stations to below- 
cost postings; 

Large-lot premium buyers who 
use their price advantage to force 
their competitors to ruinous efforts to 
meet it. 

For the past half decade, Lund- 
berg has gained renown for pulling 
no punches, but this was his first at- 
tack on elements in the industry that 
include prominent SYMPA members. 
In fact, after shouting a denunciation 
of “the pool buyers who have the in- 
dependents by the throat,” the big 
blond association official paused and 
wryly observed, “The meeting is over 
until I can digest my own heresy.” 

The gathering had been called to 
permit both members and non-mem- 
bers of the association to ponder ways 
of stabilizing the soft Los Angeles 
market. It began serenely with more 
than 100 marketers present. Independ- 
ent refiners, major and private-brand 
distributors, large and small multi- 
pump operators and the California 
Gasoline Retailers all were repre- 
sented. 

After an hour of quiet speeches, 
an intermission was called for refresh- 
ments, When the group reconvened, 


62 


some of the marketers who had been 
on hand earlier were missing. 

“Some of those who could have 
contributed most to stability left dur- 
ing the intermission because they 
weren't presented with a formula,” 
Lundberg thundered. “They wanted a 
formula that would give them an edge 
over their fellows. 

“The pool buyers who have the 
power to get that special low price 
don’t use that power to keep the 
market stable,” he continued. “All 
they do is use me as an association 
whipping boy and the majors as a 
scapegoat.” 

His contention was immediately 
disputed. The owner of a chain of 
multipumps argued that “pool buy- 
ing” didn’t produce much in the way 
of a price advantage. He said that 
large-volume puhchasers bought at 
prices that hardly varied more than a 
fraction of a cent from the current 
rack price of 12.1¢ per gal. (ex 8¢ 
state and federal taxes). 

But up spoke H. K. Miller, of La 
Brea Self Service, Inglewood. “That’s 
funny,” he said. “I’ve been getting 
gas laid in for 10% ¢.” 

That revelation made a number of 
the marketers lean forward. Until 
then, it hadn’t been widely known that 
regular-grade gasoline could be had 
from independent refiners at a price 


‘lower than 11¢, after discounts. 


Heated Debate 


After Lundberg blasted at large- 
volume buyers, several operators took 
him to task for “not getting anything 
accomplished.” He stayed them until 
H. C. Reinert, private-brand distribu- 
tor and multipump owner of Sun Val- 
ley, Calif., finished his comment. 

“I’m selling gasoline at cost today,” 
said Reinert, “and I don’t know why. 
I do know that the majors are going 
to beat us to death unless we get 
prices up. Maybe the only way sense 
is going to be driven into our heads 
is for the majors to stay down. After 
all, are we in business for volume or 
for profit?” 

Again a chain retailer criticized 
Lundberg: “What we want is action,” 
he shouted. 

The SYMPA secretary was indig- 
nant. “What do you want me to do— 
order you to go up to 17.9¢, and 18.9¢ 
with a premium?” he demanded. “Go 
ahead. Do it! I command you!” he 
concluded facetiously. 

And with that the meeting was ad- 
journed. 

Later, Lundberg elaborated on his 
thesis. “The problem facing the indi- 
vidual today, whether independent or 
major, is how he can live in a world 


which is either rigged to his disadvan- 
tage or kept disrupted so that his 
volume disappears down the drain. 

“T visualize that widespread opposi- 
tion to discriminatory prices may de- 
velop a legal method for coping with 
the cause of retail price disruption. 
Such opposition, should it materialize, 
could result in some organized effort 
to enforce the Robinson-Patman Act 
if the matter is in commerce, as it 
probably is. Or, if it isn’t, then enforce 
the California laws. 

“This effort, backed by court cases, 
would form a bulwark against price 
disruption caused by that kind of 
competitive advantage. 

“As it is, the independent refiners 
today are victims of the pool buyers 
because the gallonage at stake is so 
big that it’s a temptation to any manu- 
facturer. Thus, the pool buyer makes 
an accomplice of his victim.” 


War Goes On 


Meanwhile, retail prices in Southern 
California last week continued low. 
In Bakersfield a number of private- 
brand stations along hotly-competitive 
U.S. 99 dropped to 14.9¢, or 5¢ below 
“normal,” while at least one major 
station was posting 16.9¢. 

In San Diego, three major com- 
panies were displaying 19.9¢ on curb 
signs, to the consternation of private- 
brand operators accustomed to post- 
ing that same price. The majors had 
moved down from prevailing prices a 
fraction above or below 30¢. 

In Burbank, where private-brand 
gasoline was being sold as low as 
11.9¢, at least two major-company 
outlets—of The Texas Co. and Gen- 
eral Petroleum Corp.—were posting 
13.4¢. The latter price was 614 ¢ under 
“normal.” 


Midwest 


By Leonard Castle 


Toll Road Fights Ahead 


Several Midwest jobbers associations 
are girding themselves for all-out 
battles against toll road proposals in 
the 1955 legislative sessions. 

Among these are the Michigan Pe- 
troleum Assn., the Iowa Independent 
Oil Jobbers Assn., the Missouri Pe- 
troleum Assn. and the Illinois Petro- 
leum Marketers Assn. 
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Independent jobbers are among the 
leaders of a newly formed organization, 
called the Michigan Highway Owners 
and Users Assn., which is dedicated to 
halting the projected Michigan Turn- 
pike. Heading the drive is Dan Haley, 
president of Quality Seal Oil Co., 
Saginaw. 

The Michigan jobber group, through 
its legislative committee headed by 
Galen E. Wilson of Saginaw, former 
MPA president, is preparing to fight 
turnpike legislation in next year’s gen- 
eral assembly. It hopes to persuade the 
legislature to review the Turnpike Act. 
If this fails, the association will lobby 
for an amendment to provide that all 
commercial enterprises be kept off the 
turnpike. 

Wilson opened a one-man campaign 
against the turnpike last summer when 
he took a full-page newspaper adver- 
tisement to explain why he thinks 
turnpikes have failed to achieve their 
basic goals—speed and safety. 

He also pointed out that toll roads 
mean ruin for small businesses estab- 
lished along existing highways. He, like 
other jobbers, he explained, would find 
his customers riding along toll roads 
while he tried to sell oil products on 
free roads. 

Missourians Move —In Missouri, 
Price Combs, an Independence jobber 
and a director of the Missouri Petro- 
leum Assn., is vice president of the 
Public Roads Assn., which was or- 
ganized to foster a pre-legislative drive 
against toll road enabling bills next 
year. 

A cartoon opposing toll roads ap- 
pears on the cover in the September 
issue of the association’s magazine. In 
one panel, an automobile is stopped 
at a toll gate. A sign above says “pay 
highway tolls here.” At the side, the 
gatekeeper extends a grasping, over- 
sized hand toward the driver. His other 
hand clenches a fistful of bills. 

The other panel shows a motoring 
couple entering Missouri through a 
gateway bearing the sign “Welcome to 
Missouri—State of Fine Free High- 
ways.” Along the roadside a smiling 
couple waves a welcome to the trav- 
elers. A caption on the cartoon asks 
the question: “Which Way Missouri??? 
‘Tee. ae a” 

Missouri jobbers are confident of 
defeating the toll road legislation. One 
reason is that Missouri, with one of the 
lowest state tax rates in the nation— 
4¢ per gal.—still boasts one of the 
finest systems of free highways in the 
midwest. All of the 4¢ goes for road 
construction. None is diverted to other 
purposes. 

The Iowa Campaign—lowa jobbers 
are planning a campaign to prove, by 
citing figures, that a toll road across 


the state could not pay for itself. Under 
attack will be a recent report of the 
State Highway Commission contend- 
ing that by 1959, because of projected 
increases in the motor vehicle popula- 
tion, a toll road would be practical. 

The association will bring up to date 
figures which last year showed that a 
cross-state toll road wouldn’t produce 
even enough revenue to pay the interest 
on the bonds. This would mean that 
eventually the state—and the taxpayer 
—would have to assume the responsi- 
bility of bailing out the huge project. 

Iowa’s two most heavily traveled 
east-west roads are highways 6 and 
30, which, at the time of the associa- 
tion’s most recent study, carried 
slightly under 3,000 cars across the 
state each day. Jobbers doubt there has 
been much of an increase since then. 

Assuming this number used a toll 
road at a charge of 1.5¢ per mile, they 
estimated the annual revenue from tolls 
at $4,900,000. To this might be added 
concession revenue of $375,000. Op- 
erating expenses, they figured, would 
amount to about $1,500,000 annually, 
leaving net revenue of $3,775,000 per 
year. 

At the time of this study, engineers 
of the lowa Highway Department esti- 
mated that a minimum of $150,000,- 
000 would be needed to build a 300- 
mile turnpike across the state. 

Bonding companies said the lowest 
possible interest rate on the bonds 
would be 3%, and on that basis the 
annual interest would be $4,500,000. 
Since the net revenue would be only 
$3,775,000, the project would lack 
$725,000 a year of paying off the in- 
terest, to say nothing of the principal. 


Atlantic Coast 


By Raymond E. Bjorkback 


Asking for Policy 


The Pennsylvania Petroleum Assn. 
is asking major oil suppliers operating 
in its state to tell it exactly what their 
gasoline price policies are, particularly 
in relation to commercial consumer 
accounts. 

Acting on the report of its gasoline 
marketing committee, which has ob- 
served recent policy changes made 
“obviously in order to obtain large 
controlled gallonages,” the association 
has written the companies, saying: 
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“The distributors and jobbers of 
Pennsylvania are handicapped in their 
operations by lack of knowledge as to 
details of marketing policies of supply- 
ing companies... 

“In former years such policies were 
an open book but today there are wide 
variations in different areas in com- 
mercial consumer prices, dealer prices, 
discounts, and rebates. 

“The jobber or distributor feels that 
he should be informed about market- 
ing policies with which he must con- 
tend. Certainly he feels that the pres- 
ent situation with respect to com- 
mercial accounts is little short of 
chaotic. 

“Is your own policy on this type of 
business such that you would be will- 
ing to advise us? A brief statement 
from you would be a distinct con- 
tribution to more orderly marketing 
and I hope you will see your way 
clear to telling us about it.” 

The letter went out over the signa- 
ture of James E. Stevens, association 
secretary. 


Victory in Westchester 


Westchester County, N.Y., fuel oil 
distributors report they have turned 
the new-home tide against gas heat 
after a long battle. 

The clincher, they say, was an 1|1- 
week oil heat promotion campaign. 

Odds against them have been well- 
nigh staggering. One of their leaders 
recalls: 

“As late as three years ago, you 
couldn’t give a new oil burner to a 
builder.” 

The oil men survived by the skin of 
their efficiency. They sweated to in- 
crease this, sell conversion burners, 
and bear down on service—in the 
hope of eventually gaining some 
ground. 

Then, toward the end of the last 
heating season, they launched the 1 1- 
week promotion campaign through 
their Westchester Oil Trade Assn. 

The effort was largely in newspaper 
advertising. Some of this was placed 
in metropolitan New York Sunday 
papers on a 50-50 basis with Long 
Island fuel oil men. The rest, in their 
home-county papers. 

This was backed up with card ad- 
vertising in commuter trains, and a 
promotional pamphlet. 

Heavy emphasis was placed on 
home owners’ testimonials. In all, some 
20 examples of cost savings, heating 
satisfaction and experience with hot 
water at specific homes were used. 

Now the results are plain: 

“More oil is going in Westchester 
today than gas. 
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Distillate Fuel Price Increases Spread 


Distillate fuel price hikes, which started in the 
east late in September, spread to the south and 
and southeast the past week. 

Otherwise, there wasn’t much price activity in 
refinery and terminal markets east of the Rockies. 
Open market trading, too, was quiet, and this in- 
cluded distillates. 

During the week, Esso Standard Oil Co., Standard Oil 
of Kentucky, and other suppliers reported advancing their 
distillate prices in the south and southeast. 

Esso increased its prices in amounts ranging up to 0.3¢ 
gal. at points in its southern marketing area, effective Oct. 
6. Generally, increases applied in areas served by the 
Plantation Pipe Line, and products included were kerosine, 
heating and Diesel oils. 

There was one exception to Esso’s general 0.3¢ gal. 
advance. At Nashville, Tenn., kerosine was hiked only 
O.1¢ gal., to 14.4¢. ; 

Standard of Kentucky upped its tank car prices 0.2¢ to 
0.3¢ gal. for No. 2 fuel and Diesel at terminal points in the 
southeast, effective Oct. 7. Company’s tank car prices at 
Tampa for No. 2 and Diesel were advanced 0.2¢ to 10.2¢, 
while at Jacksonville, Port Everglades and Savannah, tank 
car price for both products was boosted 0.3¢, to 10.3¢. 

N.Y.C, Prices Increased—Esso Standard also advanced 
its tank wagon prices in New York City and Nassau 
County, L.I., 0.25¢ for kerosine, and 0.2¢ for No. 2 fuel 
and Diesel fuel Oct. 4. The increases put company’s 
prices on par with several other suppliers in the area. Yard 
prices were unchanged. 


While suppliers were boosting distillate prices, however, 
warm weather was still tending to restrain trading in con- 
suming areas. 

Atlantic Coast trade sources, for instance, generally 


reported few fuel oil sales, and said even inquiry was 
quiet. With Oct. 1 bills for summer fills due for payment 
Oct. 10, some resellers were putting off further orders 
pending cold-weather retail sales. 

Trading Negotiations Quiet—Trading negotiations at the 
Gulf, too, were slow with refiners saying cold weather was 
needed up north to stimulate interest in distillate fuels. 

Gasoline generally was weak, although a few sales were 
made during week. Residual fuel remained steady, with 
some strength being shown in prices in the Midwest and 
Mid-Continent. 

Increased Crude Imports Expected—There was a lot 
of further foreign crude oil importations. 

For instance, at the Gulf, while confirmation of reports 
concerning possible importation of Kuwait crude was lack- 
ing, it was learned efforts had been made to line up trans- 
portation for 15,000 b/d on five-year basis, with possibility 
of 25,000 b/d later on. 

Meanwhile, General Petroleum contracted on a “fairly 
long-range basis” to secure at least half of its crude oil 
requirements for its new $35 million refinery at Ferndale, 
Wash., by pipe line from Canada’s Alberta oil fields. The 
other half of the refinery’s 35,000 b/d requirements will 
come from off-shore sources, with Persian Gulf most feas- 
ible at moment, according to president Robert L. Minckler. 

Gasoline Bids Down—A _ good example of what's 
happened to gasoline markets during the past few months 
can be seen in bids submitted to New York City’s Depart- 
ment of Purchase covering city’s annual requirements of 
18,240,000 gals. Bids were as much as 1.93¢ gal. under 
lowest submitted year ago (for full details, see P. 67). 

Gasoline retail markets remained weak, too. 
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Following is a rundown of areas where retail battles were 
in progress. Prices are show ex state and federal taxes, 
amounts of which are shown in parentheses: 

Trenton, N. J. (6¢)—‘“Voluntary allowance” of 1.6¢ gal. 
off posted tank wagon price of 15.5¢ for regular-grade 
given to dealers throughout New Jersey was increased to 
2.6¢ in Trenton area where retail prices dropped 1¢. 

Some major brand dealers met private brands on the nose 
with pump postings of 14.5¢ and 15.9¢. But most stations 
handling major brands were at 16.9¢ and 17.9¢. 

For New Jersey as whole, survey by one supplier showed 
approximately 60% of major brand stations were posting 
17.9¢ or 3¢ below statewide “normal.” . 

Ft. Worth, Tex. (6¢)—Retail gasoline prices were 
nearer normal than at any time in past six months. Most 
major brand stations were posting 18.9¢ for regular-grade, 
1.6¢ under “normal” of 20.5¢. A few scattered major 
brand stations were selling at 17.9¢, while majority of 
private brands were posting 16.9¢. 

Philadelphia, Pa. (7¢)—Lower gasoline prices and large 
price signs cropped out again in Philadelphia after more 
than a month of “normal” prices. 

It had been an uneasy peace, however, since Best 
Markets began selling regular-grade gasoline at two of its 
chain grocery stores at 14.8¢, or 3¢ below price of large 
private brand operator, and 5¢ under postings at most 
stations handling major brands. 

Majority of stations handling major brands were still 
selling regular-grade at 19.9¢ or 20.9¢, but six major brand 
stations cut prices 1¢, to 17.9¢ and 18.9¢, on Hunting 
Park Avenue. 

Miami, Fla. (9¢)—Prices at three of Miami's stations 
selling major brands were down to 10.9¢, or 10.2¢ below 
“normal.” The three stations were also 1¢ to 2¢ under 
prices for regular-grade at private brand outlets. 

Most major brand dealers continued to post 13.9¢, but 
a number did reduce their prices to 12.9¢. Private brands 
were priced at 11.9¢ and 12.9¢. 

One or two suppliers reportedly were guaranteeing 
dealers 4¢ margin “regardless of retail price.” Other 
suppliers either had reduced tank wagon prices to 9.9¢ or 
were giving 6.2¢ “temporary allowance” off 16.1¢ posting, 
to net same amount. 

Hartford, Conn. (6¢)— Tank wagon prices dropped 
another 0.5¢, and retail prices 1¢ at a few stations, in 
Hartford’s war. 

Lowest retail prices reported were 13.9¢ at private 
brands and 14.9¢ at major brand stations for regular-grade. 
Most of latter, however, continued to post 16.9¢. 

St. Louis, Mo. (6¢)—Prices dipped another 2¢ at major 
and private brand stations as war spread to all of St. Louis 
County and across Mississippi river into E. St. Louis, Ill. 

On Missouri side of river, retail prices for regular-grade 
generally were down to 12.9¢ at stations selling major 
brands, with private brands priced at 11.9¢. In E. St. Louis, 
pump prices were 14.9¢ and 13.9¢, respectively. St. 
Louis dealers consider 20.9¢ “normal” for major brands 
of regular. 

Providence, R. I. (6¢)—Tank wagon prices dropped for 
third time in little more than week, with several suppliers 
either posting 11.65¢ for regular-grade or increasing 
“voluntary allowances” to net same amount. 

Pump prices were “all over the lot,” ranging from 12.9¢ 
at some private brand outlets and 13.9¢ at a few private 
and major brand stations, to 20.9¢ at three stations 
handling major brands. 
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Gulf Coast 
Heating Oil Trading Slackens 


The Gulf Coast took a breather last week after the 
late-September price advances and active trading in heating 
oils. The weather, warm over most of the northern parts 
of the nation, was not conducive to prompt No. 2 selling. 
And some trade sources also cited the narrow differential 
between Gulf Coast and New York prices as a deterrent to 
open market trading. 

There was only one change reported for cargo lots dur- 
ing the week. Texas City Refining, Inc., reported 0.25¢ 
advances to 11.25¢ for 90 oct. premium gasoline, 10.125¢ 
for 83 oct. regular, 8.75¢ for No. 2 fuel, and 0.125¢ in- 
crease, to 8.875¢, in its price for 48-53 d.i. gas oil. Gen- 
eral distillate quotations, however, remained unchanged at 
9¢ for kerosine and 8.5¢ for No. 2 fuel. 

The lack of orders for heating oils probably stemmed 
from growing inventories in primary storage along the 
East Coast and in the upper Midwest. A little cold weather 
is needed to start oil moving in volume to secondaries and 
home consumers—and then the orders will be backing up 
at the Gulf. Another bar to spot trading, it was cited, was 
the narrow differential of 0.85¢ between Gulf cargo and 
New York harbor barge prices. At current ocean freight 
rates, a cargo of No. 2 fuel bought at 8.5¢ would lay down 
at New York at about 9.25¢, and barge lots were available 
at New York harbor at 8.95¢. 

Other trading developments included cargo-lot offerings 
of bunker “C” fuel that were said to be of Mexican-crude 
origin. In addition, most major refiners were willing sellers 
of spot gasoline, particularly high octane material, but few 
interested buyers could be found. 

For ships’ bunker sales, the majority of Gulf refiners 
advanced their Diesel prices 12¢ per bbl., to $3.86 for 
Diesel medium, and $3.61 for Diesel heavy. 


Atlantic Coast 


Distillate Prices Up In Southeast 


Distillate price advances in the Southeast featured East 
Coast oil market developments during the first week in 
October. There was virtualiy nothing, however, to liven 
up terminal trading markets, and sales generally were slow. 
The advances in distillate prices affected two distinct mar- 
keting areas—the portion of the Southeast serviced by the 
Plantation Pipe Line, and deepwater ports in Georgia and 
Florida. These hikes, in effect, extended the price increases 
that started up North in late September to all along the 
seaboard. 

Esso Standard Oil made advances generally in the area 
serviced by the Plantation line. The company, on Oct. 6, 
increased generally its prices 0.3¢ for kerosine, No. 2 fuel 
and Diesel fuel at points in Virginia, North and South 
Carolina, as well as Louisiana, Tennessee and Arkansas. 

The day after Esso moved, Standard Oil Co. (Kentucky) 
increased its prices 0.2¢ to 0.3¢ for No. 2 fuel and Diesel 
oils at deepwater ports in Georgia and Florida. Standard’s 
new terminal tank car prices are 10.2¢ at Port Tampa, and 
10.3¢ at Savannah, Jacksonville and Port Everglades. 

Trading was virtually at a standstill in the big heating- 
oil-consuming districts. At New York harbor, most re- 
sellers took all the oil they needed, until cold weather, 
before prices advanced late in September. Then, too, the 
summer-fill bills, issued on Oct. 1, came due on Oct. 10. 
And the result was that some resellers wanted some cold- 
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weather sales to bolster their cash position before re-order- 
ing. 

Talk along the coast was all heating oils. No gasoline 
was moving spot, according to reports, and heavy fuel 
inventories, outside of Philadelphia, were anything but 
burdensome because of the low rate of importation. 


Chicago District 


Residual Prices Up; Gasoline Down 


Heavy fuel prices moved up 0.1¢ gal. in the Chicago 
District last week while gasoline dipped 0.125¢ in a slow 
market. Light fuels gathered considerable strength and 
river terminal prices were under strong upward pressure 
brought on by higher replacement costs. 

Heavy fuel prices were 0.1¢ higher on the lows, with 
No. 5 low-sulfur oil quoted at 7.05¢ to 7.25¢; No. 5 high 
sulfur, 7¢ to 7.15¢; No. 6 low-sulfur, 6.2¢ to 6.35¢; and 
No. 6 high-sulfur, 6¢ to 6.15¢. 

Even with these advances, a number of traders said 
prices were not high enough in view of the fact that 
Chicago consumers most likely will have to rely on the 
Gulf Coast rather than Mid-Continent this winter for sup- 
plies. To be in line with the Gulf, they said prices should 
advance another 0.5¢ gal. They pointed out that Bunker 
“C” fuel at $1.85, Houston, delivers dockside Chicago at 
5.9¢ on a 0.2¢ barge rate. 

Light fuels gained immediate strength with cooler weath- 
er. One river terminal operator said he was considering 
an early advance of 0.1¢ in his prices because of increased 
replacement costs. He said current prices for No. 2 fuel 
at downriver supply points and the Gulf, delivered to 
Chicago, are virtually the same as prices some river termi 
nal operators were asking at loading racks. 

Both premium-grade and regular-grade gasoline prices 
dipped 0.125¢, to 12.5¢ and 11.5¢, FOB Chicago District, 
respectively, on the lows when two river terminal operators 
reported “competitive adjustments.” 


Midwestern (Chicago-E. St. Louis Area) 


Heavy Fuel Prices Up 5¢ Bbl. 


Heavy fuel prices advanced 5¢ in the Midwest last week 
under longstanding upward pressure. Demand for light 
fuels increased with cooler weather in the upper central 
states. Refiners said gasoline prices were neither better, 
nor any worse. 

Refiners’ quotations for No. 6 fuel were a flat $1.25, 
Group 3, up 5¢ from a spread of $1.20 to $1.25. Mean- 
while, open market traders said No. 5 fuel prices had ad- 
vanced from the “usual” 20¢ to 30¢ differential to “40¢ 
over” the No. 6 price. Several said they were looking 
ahead to additional increases in heavy fuels. 

Trading in gasoline continued quiet with discounts off 
delivered prices at Great Lakes Pipe Line terminals holding 
at 0.75¢. 


Mid-Continent 


Residual Prices Up; Lubes Down 

Residual fuel prices ranged 5¢ bbl. higher in Oklahoma, 
North Texas and Arkansas the past week, but other re- 
fined products in Mid-Continent generally remained weak. 
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OIL MARKETS 


Summary of Gasoline 


Prices (October 5 through October 11) 





Motor Gasoline 95 Oct. (Premium): 
N. Tex. (Texas & New Mex. shpt.)........... 
W. Tex. ee & Pom Mex. shpt.) 
Motor Gasoline Oct. (Premium): 
Okla., Group 3 tone, shpt. 
(Northern shpt. 


Sienws Gasoline 84 Oct. (Regular): 
Okla., Group 3 (Okla. shpt.)................- 
Okla., Group 8 Grertere shpt. 
N. Tex. (Texas & New Mex. Mapt) rare s 
W. Tex. (Texas & New Mex. shpt.)........... 
Motor Gasoline 60 Oct. M & below: 
Okla., Group 8 (Okla. shpt.).............+..+- 
Okla., Group 8 (Northern shpt.).............. 
N. Tex. (Texas & New Mex. SGD ascivcecane 
W. Tex. (Texas & New Mex. shpt.)........... 
Motor Gasoline 92 Oct. (Premium): 
New York harbor 
New York harbor, barges 
Philadelphia. 
Motor Gasoline 86 Oct. (Regular): 
New York harbor 
New York harbor, barges 
Philadelphia 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
92 Oct. (Prem.) 
86 Oct. (Regular) 
Western a Oil City: 
92 Oct. (Prem. y 


Wane. Penna., Pittsburgh: 
92 Oct. ( Prem.) 


Monday 
Oct. 11 


12.625-14.55 
13.25-13.8 


on: sa) 
1.5-12.7 


iz. 625-14. * 
12.75-13 


als > 11.25 
10.5-11. se) 
11.5-12.7 
11.5-12.25 

(4)10. 7s. 376(2) 
10-10.25 


(2)10.75-11.8 
(2)11.25-11.5 


13.95 
18.85 
16.2-16.8 
12.45 
11.75 
13.7-14.8 
14.75 
13.5-13.9 
13.75-15 


12.5-18.5 


15.2 
13.45 


Friday 
Oct. 8 


12.625-14.55 
13 .25-13.8 


(8)12-12.5(2) 
11.5-12.75 
12.625-14.2 
12.75-13 

(6)11-11.25 

10.5-11.125(2) 

11.5-12.7 
11.5-12.25 


(4)10 .25-10 .875 (2) 
10-10 .25 


(2)10.75-11.8 
(2)11.25-11.5 


13.95 
13.85 
16.2-16.8 
12.45 
11.75 
13.7-14.3 


14.75 
13.5-18.9 
13.75-15 
12.5-18.5 


15.2 
18.45 


Thursday 
Oct. 7 


12 .625-14.55 
13.25-138.8 


One . <@) 


iz. $2614. * 
12.75-13 


(6)11-11.25 
10.5-11 .125(2) 
11.5-12.7 
11.5-12.25 

(4)10.25-10 .375 (2) 
10-10 .25 


(2)10.75-11.8 
(2)11.25-11.5 


13.95 
13.85 
16.2-16.8 
12.45 
11.75 
13.7-14.3 


14.75 

13 .5-13.9 
13.75-15 
12.5-13.5 


15.2 
13.45 


Wednesday 
Oct. 6 


12.625-14.55 
18 .25-13.8 


($)12-12.5(2) 
11.5-12.75 
12.625-14.2 
12.75-13 


(6)11-11.25 
105-11. 125(2) 
11.5-12.7 
11.5-12.25 


(4 ne =. 875 (2) 
0.25 


i. 7Sil. 8 
(2)11.25-11.5 


13.95 
13.85 
16.2-16.8 
12.45 
11.75 
18.7-14.3 


14.75 
18.5-13.9 
18.75-15 
12.6-13.5 


15.2 
13.45 


Tuesday 
Oct. 5 


12.625-14.55 
18.25-13.8 


($)12-12 .5(2) 
11.5-12.75 
12.625-14.2 
12.75-13 


(6)11-11.25 
10.5-11. qaem) 
11.5-12.7 
11.5-12.25 


an. 25-10 .375(2) 
0-10.25 


(2 io. 75-11. ? 
(2)11.25-11.6 


13.95 
13.85 
16.2-16.8 


12.45 
11.76 
13.7-14.3 


14.75 
18.5-13.9 
13.75-15 
12.5-138.5 


15.2 
13.45 





Several grades of solvent neutral oils, for instance, were 
quoted 0.5¢ gal. lower. 

Following increases reported by several refiners, No. 6 
fuel ranged upward from $1.25 in Oklahoma, from $1.30 
in North Texas, and from $1.65 in Arkansas. Also, Nos. 
4 and 5 were quoted 5¢ higher in Arkansas, at $2.00 and 
$1.80, respectively. 

Residual price increases followed reports of at least one 
sale at $1.35, Group 3, and efforts by some refiners to buy 
rather than sell. The market was particularly tight in 
Kansas and Oklahoma. Several Kansas refiners said they 
had received inquiries from buyers offering to pay “10¢ 
to 20¢ over the low” for substantial quantities of material. 

Following reductions in lubricating oil prices by one 
refiner, solvent neutral, 170-180 vis., was quoted upward 
from 15.5¢; 200-210 vis., from 15.75¢; and 300 vis., from 
16.25¢. 

Most refiners said their distillate shipments were fairly 
heavy for October, adding that considering their supply 
picture plus anticipated demand, chances for a tight winter 
burning oil market are good. In some cases, however, tank 
car marketers found material readily available for immedi- 
ate shipment. 

Gasoline also was described as “normal” for October, 
although a few refiners said their sales had fallen below 
expectations. Prices at some northern pipe line terminals 
remained weak, with material available at 0.5¢ to 1¢ gal. 
“under published prices,” plus pipe line transportation. 


Central Michigan 


Shading Continues on Residuals 

Because of continued widespread “shading” in heavy 
fuel prices, two Central Michigan refiners last week said 
they were considering reductions in price schedules. 
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Demand for light fuels moved up steadily under the 
stimulus of cooler weather. Although refiners said retail 
gasoline sales are holding up well for early October, trans- 
port consumer prices still were in “bad shape.” 

Several refiners predicted No. 2 fuel will be tight by 
midwinter if temperatures meet season averages. This is 
because of reduced crude runs this past summer brought 
on by excessive gasoline stocks. If refinery runs are in- 
creased to stave off this condition, they said, middle dis- 
tillates will “have to” carry the price burden to make up 
for the weak market for gasoline. 


Western Penna 


Distillate Fuel Prices Up 


Most shipments of refined products were against con- 
tracts last week, and Western Penna. refiners reported no 
general pickup in demand for spot product. Domestic sale 
of a large quantity of neutral oils was disclosed, however, 
and some small inquiries for base stocks were reported. 

Additional refiners raised their distillate fuel tank car 
prices, and quotations ranged higher in the Pittsburgh and 
Oil City districts. 

Unconfirmed reports said a sale of more than 20,000 
bbl. of neutral oils was closed, and although no further 
details of the transaction were revealed, refiners said neu- 
tral prices had firmed up considerably as a result. There 
were no indications of firming in other lubricating oils, 
however. Inventories of cylinder stocks in particular con- 
tinued to exceed demand. Distillate fuels were more active 
as cooler weather increased distributor calls, and more re- 
finers increased tank car prices. No. 2 fuel ranged upward 
from 10.25¢ in both the Pittsburgh and Oil City districts, 
and other light fuels generally were up 0.15¢. 

Gasoline sales volume continued high, and refiners said 
there was still little product available on the open market. 
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Crude Oil Prices 


No changes were reported in crude oil prices 
in week ended Oct. 9. For complete crude price 
schedules, see P. 48-49 of Sept. 29 NPN. 











‘Gas’ Prices Down in N.Y.C. Bids 


Bids as much as 1.93¢ gal. under the lowest submitted 
last year for tank wagon delivery of regular-grade gasoline 
were opened last week by New York City’s Department of 
Purchase, covering the city’s estimated requirements total- 
ing 18,240,000 gal. for delivery during the 12-month 
period beginning Nov. 1, 1954. 

Only two companies—Socony-Vacuum and The Texas 
Co.—submitted bids. The Texas Co. was apparent low 
bidder in all classes in which it bid, covering deliveries 
in Manhattan, Bronx, Brooklyn and Queens. Socony 
quoted on the city’s entire requirements. 

Bids this year for delivery of regular-grade gasoline by 
tank wagon compare with last year’s low bids submitted 
by Socony as follows: 

1954 1953 

Socony Texaco Socony 
Based on award of contract 
for city’s entire requirements 
Based on partial awards: 
Manhattan 13.95 14.55 
Bronx 14.05 14.55 
Brooklyn & Queens 13.95 14.38 
Richmond 14.05 14.55 


12.99¢ 13.91¢ 


Caribbean, Gulf Diesel Bunkers Up 


Supplying companies to Esso Export Corp. report ad- 
vances of 10¢ bbl. in their Diesel bunker prices at prin- 
cipal Caribbean ports, and 12¢ at U.S. Gulf Coast ports. 
Increases were effective Oct. 4 in the Caribbean and the 
Canal Zone, and Oct. 6 in Texas and Louisiana. 


New prices for ex terminal and refinery sales follow: 


Port Diesel Diesel Medium 
Balboa, C.Z. $4.03 $4.70 
Cristobal, C.Z. 3.83 4.50 
Bermuda 4.85 
San Juan, P.R. 4.71 
St. Thomas, V.lI. 3.69 
Maracaibo, Ven. 3.38 3.80 
Caripito, Ven. 3.45 3.87 
Amuay Bay, Ven. 3.45 3.87 
Puerto La Cruz, Ben. 3.70 
Guiria, Ven. 3.54 
Aruba (San Nicolas) N.W.I. 3.45 
Oranjestad, N.W.I. *3.45 
Curacao, N.W.I. 3.45 
Kingston, Jamaica 3.95 
Trinidad, B.W.1I. **3.40 
Baton Rouge, La. 3.61 
New Orleans, La. 3.61 
Baytown, Tex. 3.61 
Harbor Island, Tex. 3.61 
Houston, Tex. 3.61 

* Price includes essential barging. 

** Barging essential and additional. 
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Chicago Fuel Bids 


The Chicago Transit Authority, city-owned transporta- 
tion system, has received proposals to fill its yearly re- 
quirements of 2,482,000 gal. of No. 5 fuel and 625,000 
gal. of No. 6 fuel. Award and starting date of contract will 
be declared at the next board meeting, the time of which 
has not yet been set. Proposals follow: 


No. 5 No.6 
Fuel Fuel 
Gould Coal Co. 7.7¢* 6.7¢* 
Connery Oil Co. 7.549* 6.549* 
Hughes Oil Co. 7.9-8.44-  6.75-7.25-4 
Seneca Pet. Co. 7.85# 6.94 
Illinois Pet. 7.64* 6.74* 
Prod. 
Petroleum Heat& 8.44 
Power 
Avalon Pet. Co. 8.444 7.25+- 2% -10 days 
Escalation as follows: (*) with Group 3 prices; (--) 
with company’s own posted prices; (#) with local tank 
wagon prices. 
Hughes Oil Co. prices vary according to location and 
size of CTA storage. 


Terms 

2% -10 days 
net 30 days 
net 30 days 
net 30 days 
net 30 days 


7.25+- net 30 days 


Penna. Bright Stock Inventories Down 


Inventories of Pennsylvania bright stock declined 36,049 
bbl. in August, according to the National Petroleum Assn. 
Total neutral oil inventories also showed a small decline, 
and stocks of 600 steam refined were down 11,180 bbl. 


The dip in bright stock inventories took them to slightly 
below year-ago levels, while inventories of other oils 
were higher on Aug. 31 than on the same date last year. 


Change Change 

August from from 
1954 July 1954 August 1953 

217,814 11,180 +-26,720 
165,510 +- 5,256 +-24,128 
312,382 36,049 645 
112,755 —32,363 41,593 
434,392 L-29,027 +-121,274 


600 s.r. stock 
Other s.r. stock 
Bright stock 
Viscous neutral* 
Viscous neutral** 
Total viscous 
neutral 547,147 3,336 +-79,681 


*Below 180 vis., but not below 142 vis. at 100. 
**180 vis. at 100 and above. 


Sweden Hikes Imports 


Sweden will increase her imports of Russian oil to 
900,000 tons (about 6 million bbl.) during next 12 months 
under terms of a new agreement. Increase is from 600,000 
tons (about 4 million bbl.). New total will represent about 
15% of Sweden’s petroleum imports. Most of Russian 
oil will be heavy fuel oil for industry. 





NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
Oct. 11 16.04 12.13 
Month Ago 16.20 12.15 


Year Ago 16.48 12.70 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 

















atin in effect October 11 at Refineries and Terminals 











Gaso CALIFORNIA ARK. (For shipment to Ark. & La. 
line Los Angeles Dist.: ee eee o.5 
OKLA., Group 3 (Okla. shpt.) 2, 4) a CR ee-S8.. ..  .  ~ FR rac acsececces 1 
}-~—eog nang  , BS-18.8(8) td - ete aap x11-15.6(2) 52 & below D.i. Diesel..7: 9 
ak (6)11-11 .25 58 & above D.1. Diesel. . 9.375 
60 Oct. M & below... ....: (4)10.25-10.875 (x) Sem Peanciese Dist: oat) — Spppbppeaeabes ey 
CRD TORS. ova ke 00 see's 17.85-18.6 0. 4 fuel... ......-.-.-5. x$2 . Of 
Okia., Group 3 (Northern shpt.) 80 Oct. Reg.......... 0002. 16.85-16.1 see. ae 
>. Saas 11.5-12.75 
Peery Go os sbeauen 10.5-11. 125 (2) 
ct. We. (2)10-10 25 
: ; WESTERN PENNA. 
Midwestern (Group 3 basis) Kerosine, Gas & Fuel Oils Bradford-Warren: 
92 Oct. Prem....... 11.5-12.75 ee 3)11-11 25 
SO BS onc ca nddaakt 10. 5-11 OKLA., Group 3 (Okia. shpt.) | pened EE ae 10 1512) 
60 Oct. M & below........ (2)10-10.25 pO Sa ee ee 9. 125-9. 75 Ah bi a nied knoe +0 10.5(4 
P MT «> adhebe cece ss . 125-9 .375 86-40 gravity fuel....... 10.25(2 
N. TEX. (Texas & New Mex. shpt.) +4 & above D.1. Diesel. . it a 
3, ee 12.625-14.55 Si & aera X — 
ee eee ee Pe SNE sicsihis cs edcukat (2)8 25-9. 125 > <mpe a ee 
IM sind cha sivas 11.5-12.7 SEE ME inn.0 cdheane dt x(3)$1.25-1.75x Semaine. - te teeeeees aS 5x 
60 Oct. M & below . (2)10.75-11.8 laa ala 2)10 5-10. 75% 
: OKLA., Group 3 (Northern shpt.) ©. 2 fuel................*(2)10. 25-10. 5x 
W. TEX. (Texas & New Mex. shpt.) a ncktns es (5)9. 125-9. 5(2) 86-40 gravity fuel... x10.25 
CE OG POM cs cicvcnes 13.25-13.8 DEE. 6 xtndens skye sks 8 .875-9.25 
92 Oct. Prem... .. 12.75-13 58 & above D.I. Diesel... . 8 .625-9.5 Pittsburgh: 
84 Oct. Reg. 11.5-12.25 Dba. séahebaweess (6)8 .875-9 .25 " ° . 19 
60 Oct. M & below........ (2)11.25-11.5 SMR gs dss. asave vee (7)8 25-8 .5(2) Kerosine......-...+.-++. x(2)11. 15-12 
nds Rikteoednc ceed x(4)$1. 25-1. 40x 50 cetane Diesel.......... 10.4-10.8 
E, TEX. (Truck transport lots) a ; — Mert th) eee = a ry 1 
SoTL . . eoeeseeseesesess x “0 
+ 4 oe. — se us 5-13.75 MIDWESTERN (Group 3 basis) 86-40 gravity fuel......... 10.1-11 
BB co Hes | Seba wie: SR BESTE 
z - are Sagal é . above he eeel. ... . =o . 
00 Oct. MS below........ (B)LI~11. 188 No. 1 fuel.......20.0000-: 8.87566) A 
CENT. W. TEX. (T -_ ¢ let ©. 2 fuel... ....eeeeeeees -25(6) CENTRAL MICHIGAN 
95 Oct. Prem. wae ~ ane lots)  *) aaa x$1.25(3 (FOB Central Michigan refineries) 
92 Oct. Prem............. 3 Son Range oil 12.3-12.8 
84 Oct. es.. ela eine: - N. TEX. (Texas & New Mex. shpt.) 46-49 w.w. kero 12 65-18.1 
ES Wc cb deccceccess 9.2-10 P. W. distillate 12.3-12.8 
ARK. (For Shipment to Ark. & La.) 58 & above D.I. Diesel.... (3)9-9.75 No. 2 fuel 11 .3-11.8(2) 
92 Oct. Prem 12.25 ES an x$1 _30-1.60 U. G. L. gas ofl 9-10 
84 Oct. Reg. ee 11 No. 6 fuel 7.25-8 .25(2) 
“¢ S ie W. TEX. (Texas & New Mex. shpt.) No. 6 fuel (2)7-7 .5(3) 
KANSAS (For Kansas destination only) DPM Scncncseseees 9.25-10.75 
92 Oct. Prem..... . (8)12-12.5 Sh eee 9.25-10.25 
84 Oct. Reg..... ‘ oe 10.75-11.25 Sasa x9-9 5 OHIO—Quotations of 8.0, Ohio for delivery 
60 Oct. M & below.. . (2)10.25-10.5 No. 6 fuel.........-...... $1.65-1.90 Ohio points: 
yt. tar cag F. TEX. (Truck transport lots) eer as 
oy emp 14.75 a ee (2)9 5-9. 75(2) PINE os c:iwene sabaea’ 10.7 
86 Oct. R hdladaitiiaks wens 13 5-13.9 58 & above D.1. Diesel... . 8.75-9.75 
oe petted eee tg al pM)... sas56- s+. $1.40-1.60 
Oil City: 
92 Oct. Prem............. 13. 75-15 CENT. W. TEX. (Truck transport lots) CALIFORNIA 
86 Oct. Reg..... 12.5-13.5 42-44 w.w... i uotate 9.5 San Francisco Dist.: 
58 & above D.I. Diesel... . 9.25 40-43 w.w............. 14.3-14.8 
Steaunghs RMR, cits bedasss. 8.5 Heavy fuel (PS 400)....... $2.05-2.i5 
92 Oct. Prem... 15.2 8 | * eee $1.65 Light fuel (PS 300)........ $2.35(2) 
86 Oct. Reg............... 13.45 Diesel fuel (PS 200)....... 12.2-13.3 
Ohio—Quotations of 8.0. Ohio for delivery to KANSAS (For Kansas destinations only) Stses GS. ES 88)... ..... senha 
Ohio points: OAR DW coca cdadens ices (8)9. 875-9 .5 : 
86 Oct. Reg. 18.5 52 & below 1.1. Diesel... x9-9 125 Los Angeles Dist.: 
2 . ~ AN 58 & above D.I. Diesel... . 9-9.5 oe eee (2)13.8-14.3 
elle ol ere ssies ss. (8)9. 125-9. 375 Heavy fuel (PS 400)...... $1.70-2. i0 
os ne Sees No. 2 fuel... 8.25-8.75 Light fuel (PS 300) $2. 00-2 .30(8) 
92 hs whe pneenids (4)14.5-14.75(2) i andhséoceoe sea $1.70-1.85 Diesel fuel (PS 200)....... 8.25-13.2 
| 13.25-13.75 | eer 2)$1.30-1.50 Stove dist. (PS 100)... 9.25-14.7 


Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose - 
resentatives in all NPN-OILGRAM offices devote their time pon tn 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where $ sign is 
shown; wax and peveintene in cents per pound, ex all fees and taxes; 
for crude oil and its products lawfully produced and transported; fe 
ported as recetved bv O//.GRAM and National Petroleum News but not 
1; for subscribers’ private use only and not for resale or 


guarantee 


distribution or publication. During periods of short supply, some sellers 
and at times all sellers, withhol uotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 


to any NPN-OILGRAM office or see back of any OJLGRAM Price 
Service invoice. 

For complete price service delivered — | from nearest OILGRAM 
publishing office, New York, Chicago an Houston, address Pilatt’s 


OILGRAM Price Service, 330 W. 42nd St., New York 36, N. Y. Annual 
Subscription rate in U. S.: $150 per year, payable in advance. 









ATLANTA, GA. 








1401 PEACHTREE STREET 


CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


PITTSBURGH, PA. 
BENEDUM-TREES BUILDING 


TEXAS CITY, TEXAS 
REFINERY 
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Natural Gasoline 


(Group 8 & Breckenridge prices are to blenders 
on freight basis shown below. Shipments may 

mate in any Mid-Continent manufacturing 
district. ) 


FOB GROUP 3 


SD tcactéwkisdne 5 Sales 
FOB BRECKENRIDG 
Ge incéadeedeuee 4.5 (Quotations) 


Lubricating Oils 


WESTERN PENNA. 


Prices are for sales made, or offers reliably re- 
ported, to jobbers & compounders only. 

Viscous Neutrale—No. 8 col. Vis. at 70° F. 200 
Vis. (180 at 100°) 420-425 fi. 


| TT eer er 19.5 
15 sgmeewdaewns 7 5 
ni kta 6m 7(6) 

150 vis. (148 at 100° ) 400-405 A 
es naked eee iss 
7 ibs divee 14(6) 
Bright Stocks 
ai vis. at 210°, No. 8 col. 

sheabeneas 17 
ss 6 eberdievens eee 16 
| tiepepepaaaledial hbeis’ tees (6)14.5-15 
Cylinder Stocks 
600 s.r. filterable.......... (2)10-11 
Chit bas leke.oneeoes (2)11-12 
Ph tec obobun dense (2)12.5-138.5 
Se WE bok sx videavaasde 14(3) 


MID-CONTINENT LUBES 


FOB Tulsa basis, for domestic shipments only. 
Bright Stocks, vis. at 210° neutral vis. at 100°, 
0-10 p. p. 


Neutral Oils—Conventional 
Pale Oile Col. 





60-865 vis. 11.75 
86-110 vis. 12 
150 vis. 12.75 
180 vis. 13 
200 vis. 13.26 
250 vis 13.5 
280 vis. 13.75 
800 vis. 14 
Bright Stock—Conventiona! 
200 vis. D: 
10-25 p. p... iri a dein 20 
160-160 vis. D: 

a 19 

SPE ad ocecavetéese 17.5 
120 vis. D 

eS ee 17 
Bright Stock—Solvent 
160-160 vis. 0-10 p.p., 

SP bw esarerevesesesus 20-22 


Neutral Oils—Solvent (95 v.i.) 
ow Pree x15.5-16.5(3 
200-210 vis........... § 
800 vis... 

Cylinder Stocks 

600 s.r., olive green........ 15.5 


GULF COAST—Solvent Refined Lubes. 


From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 


Bright Stock—Vis. at 210° 
150-160 vis.: 0-10 pour test, 


LOGIE dic dudeees 4s 18-19(4) 
Neutral Oile—Vis. at 100°; 95 v.i.; 0-10 p.t. 
St PienscAdesancedvanes 14-15(8) 
U4 ke kgtiveeecetnis 14.5-15.75(8) 
aes ch cbnteses a 15-16 .25(3) 
ONG cbaleddcetivns 16-17.5 


SOUTH TEXAS LUBES 


(Vis. at 100° F., FOB S. Tex. refineries for do- 
mestic and/or export shipment.) 


PALE OILS: 

Vis. Color 

100 ae 12.25(6) 
200 i See 13 .75(6) 
300 ee 14.25(6) 
500 | RS 14.75(6) 
750 i cneebtine ¥oee® 15(6) 
1200 * are 15 .5(6) 
2000 Baliee <dsinds opvss 16(6) 








RED OILS: WESTERN PENNA. 
Vis. Oil City: 
100 12.25(5) Stoddard solvent.... . 16 
200 a aoe 
4. ) 
300 14: 7848) Pittsburgh: 
750 15(6) Stoddard solvent.... , 16(38) 
1200 15.5(6) 
2000 16(6) OH1IO— Quotations of 8.0. Ohio for delivery Obie 
points: 
V.M.&P. naphtha ; 18.0 
Petrolatums Mineral spirits & stoddard 
solvent. 17.0 
WESTERN PENNA. Rubber solvent. 15.875 
(Bbis., carloads; tank car, 1 to 1.5¢ — 
Snow white.............. (2)7.1 E. TEXAS (Truck trnept. lots) 
Soft white................ Bie 167 a76(2) Stoddard solvent...... : 12.25 
Lily white. Poe 2 (2)6 625-7 .25 i sbeeaes 
Crea: ; =. spsccnovahbesévde . eC pee 
Soft yellow............... (2)5 .25-5 .75 CENT. W. TEX. ( : . lots 
Light amber............-. (2)5 .25-5 .75 ae We Tiare (lomek Conmnye. ae 
BED. Sais 0Gc bbe an anne (2)5-5 .5 Stoddard solvent. ... 11.5 
Getedestssas Sin beveses 4.75-5 .875 
KANSAS (For Kans. Dest'n. only) 
Stoddard solvent..... 12.56 
Naphthas & Solvents 
FOB Group 8) ATLANTIC omer. ".aP on . 
Stoddard solvent.......... 12.375(4) oS GEe's erst 
Cleaners naphtha......... 12.875(3) Naphtha Spirite 
V.M.4&P. naphtha......... 12.875(4) New York Harbor. 18(4) 17(6) 
Mineral spirits............ 11.875(4) Philadelphia..... . 17.6(4) 16 .5(6) 
Rubber solvent........... 12.875(3) Baltimore........ 16 .5(4) 
Lacquer diluent........... (2)18. 125-18 .375 NT 662 vewees 18 .5(4) 17.5(6) 
Benzol diluent......... .. (2)14, 125-14. 625 Providence 19 5 17 BIR 











install on all fuel oil tanks, old and new, for a 
new low in delivery costs. 
See your regular Supply House. “JUST FILL "TIL THE WHISTLE STOPS" 


Mid. - 
[es LC for oi) by SCULLY SIGNAL COMPANY  jjciccee 5s, ties, | Model LA for new 
customer tanks cinta tl ' . 


Licensee: EMPIRE BRASS MFG. CO., LTD. Toronto, Ontario tank installations 














Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


New York Boston 


Vive tA ra 
DOES UNITED’S POLICY 


OF PROTECTION MEAN? UNITED’s customers 
know the answer .. . the guaranteed quality 
eo) UL ee Oe ety ee alae ivelaliem ml leluleel a 
ing Oils .. . deliveries on schedule me late 











consistently fair prices from a supplier which 


does not compete against its customers 
WVALY male) MilalemeleianceelelUm Ualei@iel ne 4 ee Polic y 
of Protection can do for YOU 


Write, Wire or Phone for Information 


~ UNITED REFINING COMPANY, WARREN, PA. 
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PRICES in effect October 11 at Refineries and Terminals—Cont. 


LP-Gas Prices 


Producers’ contract prices for propane, tank cars. 


8 
7.25-7 .75(2) 


Fe 
eS 
e 

ea 


Oklahoma (Group 3)...... 3.5 on 

Baten Rouge. .......sccee 3.125-3 .625(2) 
II, ncn ccacndemee 3.5(2) 

New Orleans............. 3.625(3) 


Wax 


WESTERN PENNA. (T. C. in bulk) 
White Crude Scale: 
124-126 A.m.p............ (2)5 . 25-5 .65 


SEABOARD 


Melting points are AMP, 
P. Prices are for ecarload 
— are FOB refi 


:} refined slabs Expo: rices are 

FAS scale in bags or bblis., fully refined in 
or cartons. 

Crude Scale: N. ¥. Domestic N. Y. Export 
124-126 white.... 7.10(2) (4)6 .6-6.75 
Fully Refined: 
123-5.... 7.95-8 .45 8-8 .25 
126-7... 8.45(8) (2)8-8 .45 
128-80... 8 .45(8) (2)8-8.45 
ee (2)8-8 . 45 
188-5... . 8.55(8) (2)8-8 .55 
186-7.... x8.85(3) 8.25-8 .55(2) 
188-40... 8 .55(8) 8.25-8.55(2) 
148-5... . 8.55(2) 8 .25-8 .55(2) 
149-51.. 10.55 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 

Motor Gasoline 

x(2)12.5-14.5 

.. ¥(2)11.5-13 


(3)10.75-11.3 
(envetne (3)9 . 75-10 . 25 (2) 


No. 2 fuel...... 


Heavy Fuel Oils 


No. 6, low sulfur.......... x7 .05-7 .25(2) 
No. 5, high sulfur......... x(2)7-7 .15(3) 
No. 6, low sulfur.......... x6. 2-6 . 35x 
No. 6, high sulfur......... x(4)6-6 .15(3) 


Mexican Bunker Prices 
U. 8. DOLLARS PER BBL. OF 159 LITERS 





Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 
Tampico......... $1.95 $3.75 
Veracruz......... 1.95 he 
Minatitlan....... 1.95 3.75 
Pacific Coast 
Guaymas........ .60 
Manzanillo....... +60 a 4 
Salina Cruz 2.60 4.75 
Pacific Coast 
(In Ships’ Diesel Bunker C 
Punkers, or Fuel Fuel 
‘ cep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, Calif... $4.20(5) 1.80(5) 
San Francisco... . 4.41(4) 1.85(4) 
Portland, Ore... . . 4.62(4) 2.10(4) 
Seattle, Wash... .. 4.62(4) 2.10(4) 
70 








Atlantic & Gulf Coasts 


Prices are of ee re their refineries, tanker termirals and of tanker terminal operators 

































































FOB their termi prices are exclusive o: lighterage. 
92 Oct. 86 Oct. Gas 
Prem. Reg. Kerosine House 
District Gasoline Gasoline No. 1 Fuel No. 2 Fuel Cas OW 
N. Y. Harbor 18.95 12.45 10 .35(20) 9.6(18) 9.7 
do 13.85 11.75 10.1(19) 35 (19) <a 
pO Ra 17.38(8) 14.8(4) 10.65(9) 9.9(10) 10.3 
itimore...... 16.2 12.8-13.5 10.35(9) 9.6(11) 9.7 
OF EOF SR ee ee eer 10.1(6) 9 .35(4) se 
I, oor. Seaeete, Cl” SS bape x10.2 9.1 
iegiresss (2)14. ey pt 18 .3-14.4(3) 10.45(15) x9.7(16) 
Charleston... .. 14 45(2) 12.8-12.95(2) 10.45(6) x9 .8(6) 
Corpus Christi.. 13. $a). Ee, ea eee. 
Houston....... 18.2514 .25 12.25(8) 10.125-10.25 9.125-9.25 
Se cca. Saceea "| =i * Bee x9.25(2) x(2)8 .5-8.75 
Jacksonville 14.6-14.9(5) 18.1-13.4(7) 11.8(11) x10.3(8) 
SERRE 14.9 18.4 a | ee 
Mobile........ 14.6(8) 18.1(8) 11.1(4) x10 .2(5) 
New Haven 16. 8@) 14.3(8) 10 .35(9) x9.6(11) 
= Orleans 15.7 18.2 10 ee 2 -1(8) vine 
es oi tatite <*> > Re Co 
Norfolk. ....... 14.5-16.3 13-13.7 10.35(7) 9. 606) 9.7 
Pensacola... ... 14.7(2) 18.2(2) 11.1(2) x10.2(6) eens 
Philadelphia. . 16.2-16.8 13.7-14.3 10.35(10) 9.6(10) 9.7 
EE, noe’ <neaecs 9 10.1(7) 9 .35(6) vale 
Pt. Everglades. 14.9(8) 18.4(6) 11.8(5) x10.3(4) she 
ortland....... 17(8) 5 10 .55(9) 9.8(9) ame 
Providence..... 16 .9(8) 14.4(4) 10.45(9) 9.7(9) 10.1 
ag ies.c-ce (2)14.6-14.9(3) 13-13 .4(5) 11.8(7) x10.3(7) 
Sab aes 14,3-14.8(4) 12.8-13.3(5) 11.7(8) x10.2(6) 
Wilmington, 
erre 18 .9-15 .85(2) 12.35-12.85(2) 10 .45(7) 9.8(7) 9.8 
gitene Oil Light 
hore Plants Ships’ Bunkers Heavy Diesel 
No. 4 Fuel No. 5 Fuel ie ct., 55 d.i.) (45 ct., 45 d.i.) Ships’ nkers 
N. Y. Harbor. . (11)$3.16-3.72 $2.73 10(7) $4.05(4) $3 .80(4) 
do barges.... (11)3.18-3.62 ao). ae ~ ieee; peneiie 
pO eS we ihe. > eee > es Ee ee eee 
Baltimore...... 3.34(2) 2.91 10(5) 4.05(4) 3.80(2) 
do barges... . 3.28 RE ere oa oA ere 
Baton Rouge... ...... 2.42 x97 x3. 86(2) x3.61 
itavke > ‘sees 3.09(6) 10.1(7) S00) - = wow bine 
ete leedaaih _ egudas 9.9(2) errr 
ck les pebase’ «2, cee 9(2) (2)3. 74-3 .86(4)x 3.49-3.61(4)x 
i. +. iapeahe «i oops x10.3(5) me Pree 
Diivatictiv, sehaae) > ‘-laegpaee x10.5(2) eee” FP le dase 
SRST Sle ee Eee ee i a ee 
New Haven 3.30 vedee | 7] ae oo eee 
New Orleans...  ...... 2.42 x9 .7(3) x3 .86(3) x8 .61(2) 
Norfolk........ .20 2.76 10(4) 4.05(3) 3.80(3) 
ic... J Uditees «|  sapemd Ce -. ee aeae) os see a 
Philadelphia... 3.23(3) 2.9916) 10(7) 4.05 (4) 3.80(4) 
E id * ~wesven ~) ~. "> Seeess x10.3(4) ae:  — 5 \oeenee 
bake os. FY See 10.2(4) Nee ae ees 
areesid $.09(3) 10.1(4) 4.09 a 
robin 2.80 x10.2(6) x4.326(5) seks 
ot eee x10.2(6) x4 .284(5) 
he obi)» ait’ ae ee 9.9(2) 4.01(8) sag or 
No. 6 Fuel No. 6 Fuel Bunker C 
No. 6 Fuel No No. 6 Fuel Max. 1 Fuel 
No Sulfur Guarantee Max.1% Ships’ 
Guarantee Barges Sulfur Vo 
N. Y. Harbor. . (sg3 3 25-2.28(11) $2.25(15) (2)$2.85-2.48 (2)$2.35-2.40 $2.25(11) 
aikeny..--.--- 3" 2506) 2°25(5) 2.43" 2:40” 2.25(4) 
Baton Rouge 1.98 ot > tees | Nee 1.95(2) 
Mewcvsees 2.8216 He4 pyaece "Soe 2.29(5) 
Charleston..... 2.23(2 3.) bites Tht =f eentes 2.20(8) 
Corpus Christi. 1.98 a Re eee eo eee (4)1.95-2.10 
Houston....... (4)1.98-2.00 NE ot 6 ae he as ecw .-o 
Jacksonville 2.21(6) ny IN EE ae Ramey Pe 2.18(6) 
Miami......... 2.18 ee Cage. ease 2.15(8) 
Mobile........ 2.03 EE Pee ee 2.00 
New Haven 2.30(3) EL cxccstas.. .. anbevie 2.27 
New Orleans 1.98(2) At trh piwkea (ce) rt bee a 
Norfolk........ 2.26(8) Ee  cisees! | pee 2.23(5) 
LO See Pree i SE eee 2.30-2 385 
Philadelphia. 5-5. 2.22(6) 2.30(4) 2.27(8) 2.22(8) 
Pt. E 2.18(2) 8c aeees: |; kno ois apie ene 2.15(8) 
Portland....... 2.32(2) eS nvece OP Laeeae 2.29 
Providence..... 2.29(5) 2.26(4) 2.44-2.54 2.41 2.26(3) 
Savannah...... 2.23(5) Tes. sweets | ty > weeded 2.20(5) 
Tampa........ 2.15(4) eine << sahoce 0 * & eanees 2.1816) 
Note—At Atlantic Coast points from Baltimore south and at Tampa, prices of some sellers 
for distillate to bulk commercial consumers are 0.16¢ higher than prices shown abeve 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of mg bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 





price indicates the ber of companies quoting that price. 
Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 
Grade 115/145............ 19 .75(2) (2)-9 -9 .75( 
Grade 100/180............  18.25(8) ee SM. <- 1S ee 
Grade 91/96...2222.22227. 17.25(2) PES TES.«.-.-.---++. i ob 
Jet ona 5 eaeiatinenen 
kitten 9.25-9.75 Diesel & Gas Oils 

Motor Gasoline Po ee 8.5(3) 
95 Oct. = 48-52 Diesel Index. . . 8.625 (3)-8.875x 

12(8)-12. 25(2)-12.5-18-18.26-18.75 ee 8.75(3 
93 Oct. Prem.......... baPis.-0b-0n 5 OO ee ee... oe 
87 Oct, ae "10.5(2)-10. #6)-11. Te-12 
os 9 Regular........... a anaes n - : a Heavy Fuel—Cargoes 

Regular. . ) 

LO a « ere ee ga eh Da Ble. S Path, S08 Bibione veces ccvecccovss $2.60(2) 
70-72 Oct. M Leaded............... 5-9.75(2) Bunker “C” Fuel....... $1.85(7)-1. 90-1 .95-2.00 


Aviation Gasoline Prices 


(Prices are for tank cars, barges or truck transport lots; aviation gasolines meet specification 
MIL-F-5572, unless otherwise noted.) 





District Grade 100/130 Grade 91/96 Grade 80 
I ld onc. cate ewaics dnc ddsaN Ties e 60d 19.1-19.6 17.6-18.1 17.35-17.6 
1 DRCY is seckGmitece (+000 cbbewhed beens < 19.2 17.7 17.45 
dhs Lileks tans ckneds cabins ee wene se 19.1 17.6 17.35 
Norfolk, 4 bem Ps besetdnecendcccecesnsbeveeses 19.1 17.6 17.35 
a on. nan dcbue sos ccnkecsbsesese 19. 17.5 17.25 
New Orleans, a I, «cab avdeh Uie<des 18 16.5 16.25 
ne Gods pa bbds+esssiwabnpee cosune 18 16.5 16.25 
8 cn a aan he 19.15 17.65 17.65 
Lake Port Terminals 
Buffalo Cleveland Detroit Toledo 
92 Oct. Premium............... (2)18 dunt oe 
i Ps. +idsdwenecocns (2)15.5 enw ‘ems - 
ER a ey 11.65(5) see 11.85 11.7 
ERS a 11.3(38) — 11.75-12.065 10.85 
Pah» dbswierdxetannee 6 ae ons (2)11.76-11.9(2) 11.45(2) 
SE ce cuuwhd ncabiagd se 10.9(5) 5 fai ane. - 9(@2) 10.45(2) 
CEs canned dd ekdes eos ine 8.58 6(8 7.25-7 .5(2) 
Sade tsnasavedewtrevce 8 .85(2) 7.85a 4 85 (8) 6.75-7(2) 


(a) Delivered Cleveland. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot es FOB deep- 
water terminals at ports named, and are subject to crude availability and 
Ze per bbl. differential per degree of gravity applies for gravities below and chove ‘those sh own, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 
prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs. y Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less 1c per bbl. 





Crude Gravity API Price (Bbl.) FOB Effective Date 
PY or Pee 14-14.9 $1.76 La Piedras or Amuay 6-23-53 
Tia Juana Heavy........... 19-19.9 2.13 pmuey 6-23-53 
Lagunillas Heavy........... Flat 1.85 edras or Amuay 1- 1-54 
Tia Juana Medium......... 26-26 .9 2.30 Amuay 6-23-53 
Tia Juana 102 L.P.......... 26-26 .9 2.54 Amuay 6-23-53 
Tia Juana Light............ 30-30.9 2.53 Amua: 6-23-53 
FREPR PET ere re 30-80.9 2.58 Las Piedras or Amuay 6-23-53 

Rs eb de dR <esec chase 48-48 .9 3.40 Tucupido 6-23-53 

> Serre 42-42.9 3.06 Truz 6-23-53 
hd vadb s¢nedaG-+b <on 32-82.9 2.82 Puerto La Cruz 6-23-53 
Aso ccbedescs tiene 85-35 .9 2.88 Puerto La Cruz 6-23-53 
Ph so st.cdiehieenand 32-82.9 2.82 La Cruz 6-23-53 
So. .udheda-s btlewat 18-18 .9 2.25 Caripito 6-23-53 
ads vhkanavdeeie ve 20-20 .9 2.30 Caripito 6-23-53 
OES niet dK s5Gbateons 20-20.9 1.61 Capure (Pedernales) 1- 1-54 


Middle East Crude Prices 


Lage are per bbl. ~eu U. S. gals., exclusive of local port or other governmental charges, sales 
rt i 









taxes, if any; po t for gravities shown; 2c per bbl. differential per 
degree “gravity applies for gravities below and above those shown. j 
Persian Gulf 
Crude Company Gravity Price Loading Port Effective Date 
Arabian Esso 1. 86-86.9 $1.97 Ras Tanura, Saudi Arabia 7-27-53 
Arabian M. E. Crude Sales 34-34.9 1.93 Ras Tanura, Saudi Arabia 7-21-53 
Arabian Soc.-Vac. Overseas Supply 36-36.9 1.97 Ras Tanura, Saudi Arabia 7-24-53 
Basrah Esso Export 36-86.9 1.92 Fao, Iraq 7-27-53 
Iraq Anglo-Iranian 36-36 .9 1.92 Fao, Iraq 7-16-53 
Iraq Shell Petroleum 35-35.9 1.90 Fao, Iraq 7-20-53 
Iraq — -Vac. Overseas Supply 36-36.9 1.92 Fao, Iraq 1-24-53 
Kuwait en 31-31.9 1.72 Mina-al-Ahmadi, Kuwait 7-16-53 
Kuwait f Exploration $1-81.9 1.72 Mina-al-Ahmadi, Kuwait 7-16-53 
tar pr 40-40.9 2.08 —_ Said, Qatar 7-16-53 
yen Esso Export 36-36.9 2.00 Umm Said, Qatar 7-17-53 
jatar Shell Petroleum 39-39.9 2.06 Umm Said, Qatar 7-20-53 
Qatar Soc.-Vac. Overseas Supply 39-39.9 2.06 Umm Said, Qatar 7-24-53 
Eastern Mediterranean 
Arabian Esso Export 36-36.9 2.39 Sidon, Lebanon 7-17-53 
Arabian M. E. Crude Sales 34-34.9 2.35 Sidon, 7-21-53 
Ara’ Soc.-Vac. Overseas Supply 36-86.9 2.39 Sidon, 7-24-53 
Iraq Anglo-Iranian 86-36.9 2.39 Tripoli, /Banias, Syria 7-16-53 
Iraq xport 36-36.9 2.39 Tripoli, /Banias, Syria 7-17-53 
Iraq Shell Petroleum 86-36.9 2.39 Tripoli, /Banias, Syria 7-20-53 
Iraq Soc.-Vac. Overseas Supply 36-36.9 2.39 Tripoli, /Banias, Syria 7-24-53 
Far East Crude Prices 
Prices are in U. S. dollars per bbl. of 42 U. S. gals., ex local port or other government charges, 


for crude within gravity range stated, loaded in full cargo lots, FOB port indicated 
Crude Cempany Gravity API Price FOB Effective Date 
Seria Light Sarawak Oilfields Ltd. 387-38 $2.60 Lutong, Sarawak 4-1-6564 


October 13, 1954 * NATIONAL PETROLEUM NEWS 





Paragon 
LUBE OILS: 


30 E. 40 St., N.Y.C. EV & 4100 















‘Solvents 


) UNIFORM HIGH QUALITY 
) DEPENDABLE SUPPLY 
DEEP ROCK OIL CORPORATION 


PHONE 4 





PATENT CHEMICA 


Poterson 4, Ne 





HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 


630 FIFTH AVENUE, NEW YORK 20, N.Y 








Want to 
SAVE TIME? — 


of course you do . for time is 
money. So whenever you want to 
make quick, effective contact with 
men in active management in the Pe- 
troleum Industry use the “CLASSI- 
FIED” section in NATIONAL PETRO- 
LEUM NEWS. 


“CLASSIFIED” can help you with 
your wants and needs; personnel or 
a position; a business service or a 
business for sale. 


For further informaton write “CLASSI- 


FIED,” c/o NATIONAL PETROLEUM 
NEWS, 330 W. 42nd St., New York 
36, N.Y. 











7h 








PRICES in effect October 11— Tank Wagon 


_ Prices for gasoline do not include taxes; they do, however, include laspoution fees per gal., included in oe gasoline and kerosine prices 
inspection fees as shown in next column. Gasoline taxes, shown in separate unless otherwise specified, are as follow 
—- ow oy _2¢ | federal and state taxes; also city and county taxes Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. se _ 2/mes 
tnotes. Kerosine tank wagon prices also do not include Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/28e; N baa . Nev. 
teaver Revesing taxes where levied are indicated in footnotes. Discounts, 1/200; N. C. 1/4c; N. D. 1/20c; Okla. 2/25¢; S. C * yBe; D. 1/40c 
if any, are shown in footnotes. These prices im effect October 11, 1954, i 00c. 








as posted by principal marketing companies at their headquarters’ offices, 
correction. 


but subject to later 

















Atlantic CHEVRON Esso Gasoline 
Atlantic ee tei Standard of (Regular) Av. 90/81 Gaso- Esso (Regular Grade) 
Refining citeante Grade) No.1 Ne. 2 California -T. line Standard Gasoline Kero- 
Cons. Dir. Fuel Fuel 400 Gals. fine Taxes . r. sine 
T.W. T.W. Taxes T.W. T.W. San Fran., Cal. 16.1 19.6 8.0 T.W. T.W. Taxes T.W. 
Allentown, Los Angeles. .... 15.6 19.1 8.0 Atlantic City, N.J... 15.6 15.5 6.0 13.85 
we 15.7 15.7 7.0 14.55 18.6 Deccccccse 17.2 20.7 8.0 Se 15.6 15.6 6.0 13.85 
Altoona..... 14.7 128.7 7.0 16.1 18.95 Phoenix, Ariz.... 18.8 22.38 7.0 Baltimore, Md...... eS * ae * ae 
bin tae ou 16.2 16.2 7.0 16.1 18.95 Reno, Nev....... 18.6 22.1 7.5 berland........ 16.6 16.6 8.0 16.8 
Greensburg. 16.2 18.9 7.0 15.1 18.95 Portland, Ore... 16.6 20.1 8.0 Washington, D.C... 15.9 15.9 8.0 
Hi 16.7 15.7 7.0 14.55 13.6 Seattle, Wash... 16.6 20.1 8.5 Danville, Va........ 16.5 16.5 8.0 xl15.6 
Philadelphia. 15.8 15.8 7.0 13.95 13 Spokane........ 18.8 22.8 8.5 - aaa 16.0 16.0 8.0 146 
Pittsburgh . 16.2 16.2 7.0 15.1 | a Oe 16.6 20.1 8.5 i arathchseks 15.1 15.1 8.0 14.4 
Reading... 16.7 16.7 7.0 14.55 13.6 B Idaho..... 18.6 24.3 8.0 Richmond.......... 15.6 15.5 8.0 14.2 
Wilkes 14.9 14.9 7.0 14.85 13.9 Salt =e 16.9 20.9 7.0 Pera 17.2 17.2 8.0 x16.3 
Williamsport 15.7 15.7 7.0 14.85 13.9 Honolulu, T. H.. 17.2 20.7 8.5 Charleston, W.Va... 16.38 16.3 7.0 16.0 
Wilmington, ks, Alaska 29.0 $2.5 4.0 Fairmont.......... 16.9 169 7.0 16.8 
_- Se 16.7 16.7 7.0 18.95 18.2 uneau......... 18.3 21.8 4.0 Parkersburg........ Ly | ie voy 
Hartford, ey ao cue : ‘ ) 
Conn. 13.4 13.4 6.0 18.1 Standard Standard Charlotte, N. C. 146.2 162 9.0 x14.8 
New Haven 15.6 15.6 6.0 12.7 Diesel Standard Stove DiRiuneteose ce 16.56 165 9.0 148 
Boston, Kerosine Fuel Furnace 1 > “eRegophep 16.7 16.7 9.0 x15.1 
Mass... . 13.9 12.9 17.0 see 12.9 T.T. T.T. O@T.T. Tt. SEE 16.5 16.5 9.0 15.0 
Springfield . 12.9 11.9 7.0 peas 13.7 (400 gals. & over) (ex all taxes) ss aece gare tt 146.2 162 9.0 xl4.8 
Prov., R. I. > * me * i eee 12.9 Fran. 1.6 12.7 12. 7 14.2 Charleston, S. C. 15.1 15.1 9.0 
Camden,NJ. 15.5 15.5 6.0 i8.8 12.8 ne hes 71 22 12:2 18:7 Columbia.......... 16.8 16.8 9.0 
Newark..... 15.6 15.6 6.0 18.7 12.7 Fresno... 19 6 13.5 13. 5 15.0 Spartan ad sina at )«|6hee 
Albany,N.Y. 15.8 15.8 6.0 14.1 12.6 Phoenix...... 20 3 16.1 16.1 17.6 ew Orleans, La..... 15.0 15.0 9.0 x13.5 
—— 16.38 16.8 6.0 14.4 18.1 Reno a 15.5 i Baton Rouge...... 14.8 48 9.0 x13.3 
eee 16.6 16.6 6.0 15.1 14.1 Portland... __ 19.6 13.3 >" oe Mo a Al ae 16.1 16.1 9.0 x1l4.4 
Elmira...... 16.8 16.38 6.0 14.6 18.6 Seattle....... 19.6 13.3 Lake Charles....... 14.7 14.7 9.0 x13.2 
Rochester. . 16.56 16.6 6.0 14.7 18.4 Spokane 224 15.7 Shreveport......... 146.3 16.3 9.0 x15.3 
qyeacane.... 16.8 16.8 6.0 14.5 13.2 ‘acoma...... 19.6 13.3 “Sem, rice New Iberia......... 15.2 15.2 9.0 x13.7 
Watertown 17.5 17.5 6.0 15.8 Ss - (ee ‘6 15.2 15.2 167 Knoxville, Tenn. 16.0 16.0 9.0 x14.4 
Baltimore, Salt Lake... 18.5 18.5 11.5% 14.0 emphis.......... 15.7 15.7 9.0 xi4.2 
ibw-s:0:00 15.4 15.4 8.0 12.9 Honolulu. . 18.7 13.5 13.5 2 Chattanooga....... 15.9 15.9 9.0 x14.3 
Ri d, Fairbanks.... 34.2 ; ores Nashville.......... 15.9 15.9 9.0 x14.4 
en’ 15.5 15.6 8.0 14.1 12.9 Juneau... 3 ek Little Rock, Ark..... 16.5 16.6 8.6 x15.1 
es sae ‘ 
§ ol 16.3 16.8 9.0 14.5 18.6 Taxes: ET Mes mo sey 
Jacksonville, Boise—8ec gas tax applies to motor fuel only; Re — 
a 16.1 16.0 9.0 avgas taxes are 2c federal, 2.5¢ state. gone oe & over..... 18.0 19.5 
Miami...... 9.9 9.9 9.0 Sirs igwne Salt Lake—7c gas tax applies to motor fuel me Deane higcts 24.0 25.5 
Mineral Spirits V.M.&P. only; avgas taxes are 2c federal, 4c state. - 
Yr o , — “ Henolulu—8.5c gas tax applies to motor fuel ace ae over..... Ls 7 
Philadelphia, Pa 18.5 19.5 torial ‘Stand a Dicsel/fur —y | on bon Washington, D.C. we 
beasee . ‘ to . Standa urnace oil price ex + * 
Pitteburgh........ 22.0 23.0 le territorial liquid fuels tax. All T.T. prices 3,600 gals. & over..... 17.2 
are ex Hawaiian gross income tax of 1% to FUEL OILS—T.W. 
Heavy Fuel Oils—T.W resellers, 2.5% to consumers. No.1 No.2 No.4 No.6 
No. 5 No. 6 2 Atlantic City, N.J.. 138.85 13.1 .. 
Philadelphia, Pa...... 8.22 6.36 Notes:  oteaned>ss 13.85 13.1 os 684 $2 836 
Notes: Gasoline—For other deliveries of Baltimore, Md..... .... 13.15 07 2.85 
(Regular) and Chevron Aviation 80/87. a: to Washington, D.C.. .... 13.55 : 20 92.1 15 
Premium-grade gasoline t.w. prices 2.5¢ 400-gals.-and-over price 1.0c for 40-199 gals; Danville, Va....... 2 Le; 
regular, except Georgia and Florida 2c. 0.5¢ for 200-399 gals., except for deliveries to Petersb 13.6 
Kerosine—Thru Pa. & Del., add 1c per gal. Marine trade in Alaska (excluding Chevron 12.8 
for t.w. deliveries of less than 100 gals. at one Aviation 80/87) where 0.5c differential applies 13.2 
Camden—Add le for Gelbveries of 100-299 to 40-399 gal. delivery; for less than 40 gals. x15.1 
@als., 2c for less than 100 gals. add 5.0c gal.; except at Honololu add 5.0c for x13.8 
Mineral Spirits prices ake 2 apply to Stoddard less than 40 gals. to Marine trade and less 13.8 
than 100 gals. to Shoreside trade. Prices for x14.1 
Chevron Aviation 80/87 at Salt Lake City ap- 14.2 
ply to all quantities in excess of 40 gals. x13.8 
Prices for Chevron Supreme (Premium) are 13.0 
Cont’! (N. B. Prices are Continental’s 2.2c gal. higher, except at Boise ,and Salt x14.6 
oil tank-wagon prices. Current selling Lake, which are 2.0c gal. higher—than Chev- x13.5 


prices may vary from those shown 
because of local conditions). 
Conoco Demand 
N-tane (3rd Gaso- Kero- 
Cgpater) Grade) line sine 
Wagon Taxes T. 


ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal for less than 40 gals. (Marine) and 
less than 100 gals. (Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
2.0¢ for 91/98, 5.0c for 100/130 and 8.0¢ for 





Taxes: Louisiana kerosine patecs & ach - 

clude lc state tax. 

Notes: Kerosine No. 1—Atlantic City prices 

are for deliveries of 300 gals. or more; add le 

for 100-299 gals. 2c for less than 100 gals. 
No. 6—Was hington price is for min. deli wer? 


Denver, Col..... 15.8 14.8 8.0 15.3 115/145 of 1,050 gals.; for min. delivery of 2,500 
—-:* 18: ise $"0 ise Kerosine—T.T. prices apply to deliveries of price le $2.69 per aati t.w. prices 2.5¢ 
Casper, Wyo *  46'7 15.7 8'0 15 5 400 gals. & over. For other deliveries: less than above regular. ° 2 
Chey enne 16.9 15 9 80 16.3 40 gals., add llc; 200-399 gals., add 3c; 40-199 xEffective Oct. 6 
Billings, Mont.. 18.0 oe 80 170 oy add 6c; tank car/truck trailer; deduct down 
Butte.......... 19. ey — .3 
OE me. ae Standard Diesel/Furnace Oil & Standard Imperial (Prices are per imperial gal. ; te 
Helena. " 18'6 i 80 188 Stove Oil—T.T. prices are for deliveries .of 400 oil subtract 1/6th.) " 
Salt Lake, U.. 18.4 ne 70 17.0 gals. or more. For other deliveries: 40-199 Gasol 
Twin Falls, ida. 21°6 “0 4p ie gals., add 1c; 200-899 gals., add 0.5c; less ees ae 
Albuquer,N.M. 16.9 i6.9 8.5 15.9 than 40 gals., add be. pa ne ly ag 
Roswell........ 15.6 14.6 8.5 15.2 * Standard No. 2 Burner Oil. T.W. Taxes T.W. 
ps Laat wee: 28-8 ‘a’e 8.0 16.2 St. John’s, Nfid........ 24. 15.0 25.2 
Oklahoma’ City. 14.8 13.8 8.5 14.1 Humble Humble ee Se John, NB. 227) ate) 180 Bae 
Se § 6 13.5 yasoline ano- erosine 
oil Regular line Tank Re- Montreal, Que....-.-. 21:6 18.0 28.1 

Taxes: -W. Retail Taxes Wagon tail Toronto, Ont......... 22.1 11.0 25.1 

Gasoline tax column includes these city tax- Dallas, Tex... 14.8. 20.1 6.0 18.8 17.5 Hamilton, Ont. 22.1 11.0 25.1 
es: Albuquerque & Roswell, 0.5¢; Santa Fe, Poo ee Be oe ae Be Winnipeg, Man....... 22.4 9.0 27.5 
5s SSapenne, te; Cespen, te. Sen Antonio. 15.0 20:8 6.0 18:8 175 fecha 0 BS ate dae 
pn Lake City end Twin Falls ensetine ond Notes: onl ay seeeee s + = 

e prices apply for deliveries of less . en t ‘ 

200 gals. ; 200- 399 gals., deduct 0.5¢; 400 ooh. T.W. prices are to all classes of dealers and Edmonton, Alta....... 20.4 10.0 22.9 
and over, deduct consumers. Vancouver,  & eee 22.4 10.0 24.9 


Notes: 
T. W. prices are to consumers and dealers. 
Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 


72 


Premium-grade gasoline t.w. prices 2c above 
regular. 

arvten of 13.9¢ in effect to contract dealers 
only. 


Taxes: Gasoline taxes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 
above regular. 

* Price is for Premium-grade. 


we 
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Want to carry quality control 
right into your customer's shop? 








You can... with USS STEEL DRUMS 


HERE’S no need to stop quality 

control when products leave your 
plant. With USS scale-free, rust-in- 
hibited Drums you can carry it all 
the way . . . when your customer is 
ready to use your products, they will 
be as clean and uncontaminated 
from scale, dirt, grease and rust as 
when they were packaged. 

Whether your products are to be 
shipped long distances, stored for a 
long time, or both, their quality is 
well guarded in safe, sturdy USS 
Steel Drums. They’re safe because a 


UNITED STATES 


tight rust-resisting coating is applied 
over a surface that’s been completely 
cleaned. They’re sturdy because 
they’re made of high-grade USS 
Steel. USS Steel Drums are better 
for you . . . better for your customers. 


@ United States Steel Products fab- 
ricates stainless, galvanized, tinned, 
painted and decorated drums and 
pails. Furnished in a wide range of 
capacities with a variety of fittings 
and openings to fit your particular 
requirements. 


STEEL PRODUCTS 


DIVISION 
UNITED STATES STEEL CORPORATION 
DEPT. 174, 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


Los Angeles and Alameda, Calif. - 
New Orleans, La. 


Port Arthur, Texas . 
- Sharon, Po. 


Chicago, III. 





Write for free brochure 


For additional information on this 
quality steel drum write to us at New 
York for this full-color brochure 
“USS Drums—100% Scale-free and 
Rust-inhibited.” 


“It's Better te Ship in Steel’ 


@ USS STEEL DRUMS 
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PRICES in effect October N~ Tom Wagon -— Cont. 
Secony Vacuum 



































Mobilgas Aircraft $/V $/V 
Grade Grade Grade a Page < Grade) Mobilfuel Mobilheat No.4 No.6 
Gasoline 80 91 100 Dir. Die. Mobil Kerosine Diesel (No. 2 Fuel Fuel Fuel 
Taxes T.W. T.W. T.W. rT. c T.c, rw T.W. T.Cc. Yard T.W. TC. T.W. T.C. Yard Ww. T.W. T.W. 
0 15.8 16.8 P 14.35 13.8 seee >. 18.4 11.01 6.09 
0 15.8 15.8 10.65 14.55 13.8 ore 9.9 13.5 11.01 6.09 
0 15.8 15.8 10.45 10.55 14.35 10.1 13.8 9.7 9.8 13.4 11.01 6.09 
0 aon eas 16.8 15.8 ‘ cnen 14.35 13.8 ee one 13.4 11.01 6.09 
0 ones ata ween ated 16.8 16.8 10.85 10.65 14.55 10 13.9 9.6 9.9 18.56 11.01 6.09 
0 23.8 24.3 14.8 14.8 15.8 15.8 10.65 10.85 .. 10.3 13.5 9.9 10.1 13.1 9.5 6.71 
.0 betas ae ahes 16.2 16.2 16.8 16.8 11.15 11.15 14.65 10.8 14.0 10.4 10.4 18.6. ..... Jan 
0 2.1 24.1 26.1 15.6 16.6 16.5 16.5 11.65 11.85 15.35 11.3 15.0 10.9 11.1 mee “ceces 10.06 
0 jee% ouee b006 15.7 16.7 16.8 16.8 12.3 12.5 aaee nee “usa SES. OUT OMS ipa ack 
.0 Chee ouee iene ood eee 15.9 16.9 : 10.75 14.45... 14.1 seks 10.0 13.7 
0 a a Kasur aki aa 17.4 17.4 11.65 11.85 11.3 14.5 10.9 11.1 14.1 
.0 28.0 24.0 ones 15.4 16.4 16.5 16.5 11.45 11.65 14.95 11.1 14.3 10.7 10.9 13.9 
0 dane ooke osteo 15.8 156.8 16.38 163 11.385 11.35 11.0 14.1 10.6 10.6 13.7 
.0 wee.d idbe vases oan ees 15.6 15.6 10.35 10.35 pees 14.0 9.6 9.6 13.1 
0 sans press owed a nts 16.2 16.2 "ip ee ein teie : axe “se ia | eeete 
0 heme rend oak 38 14.8 912.9 "29 10.7 10.35 13.8 9.95 9.95 Pe | eeswe 
.0 owes pales sees 14.8 14.8 15.1 “15.1 10.35 10.9 13.5 9.6 9.6 a eeaes 
T pee? Saad Pes 15.6 15.5 16.9 16.9 xi1.15 x10.8 x14.4 x10.4 ie. | abees 
0 oy nike esos 14.6 14.6 15.7 15.7 10.55 10.2 13.5 9.8 ne a: née: deene 
0 20.8 21.8 28.8 14.4 14.4 16.6 15.6 10.45 10.1 13.8 9.7 ee ae - eases  abee-s 
0 eeve eas esse 16.8 168 cae Seca Maen paws  « Berar 
0 baka see 18.6 18.6 Po es -- ”15.6 sea a © Tree 
0 enue er ae 0s0e 16.5 16.5 sate os os. 24.8 inka 7  n. sseie  seeee 
0 283.0 24.0 guaa 15.2 15.2 16.1 16.1 10.6 vase on 10.25 14.2 9.85 oe in <6éen' denen 
0 21.8 22.8 24.8 14.4 14.4 °12.4 °%12.4 ne  .ses 15.1 10.1 13.8 9.7 ine en Skakes, .esees 
0 ne vee salad 15.9 15.9 16.9 16.9 11.96 11.96 ... 11.6 14.5 11.2 11.2 * fare 
0 sees e 17.6 17.6 eco 12.35 ... see 14.9 eves re we § Baa sak 
Buffalo N, Y. City Kkochester Syracuse Boston Hartford Providence 
i tebesnccegaceesseaiens +» 19.6 18.0 20.5 22.0 19.0 20.0 19.5 
pevcoéecdose ecvcecee S08 19.65 22.6 23.6 20.5 21.6 21.5 
Taxes: N.Y.C. prices are ex 3 tow Work City ex 2% city sales tax, applicable to price of gasoline (ex tax 
Discounts: Mobile Kerosine— ew York City ail Voroughs) and Mt. Vern . tank wagon less 0.5¢ for deliveries of 300 or{more. 
All tank wagon 0.5¢ for veries of 800 gals. or more. 
heat—New a= ay yall peseuane) ant and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 300 gal. or more. 
Notes: aaben f.c are delivered prices all other .C. prices are FOB bulk terminals. 
Effective dates; xSept. 29; sack. 1; *Oct. 5; “Oct. 6 
Ohio Standard 
Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular Grade) Naphtha & Solven T.W. 
Schio Sohio Con- Re- S.R. D.C. V.M.&P. 
Gasoline Avia. Avia. Avia. sumer _ sell- \- Naph- Varno- Sol- Kerosine No.l No. 2 
Taxes 1 T.W. ers 8.S. vent vent T.W. - 
Heat Heat 
0 Sone 7.0 23.75 24.75 27.75 17.9 14.4 17.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
RR RS Se > 7.0 28.75 24.75 27.75 19.1 16.6 19.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
iss ccavwawevacie 7.0 23.76 24.75 27.76 19.1 15.6 19.9 1.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
bee eabe stevens 7.0 23.75 24.75 27.75 19.1 15 19.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
PE kK 6doepnccarees 7.0 23.76 24.765 27.75 19.1 15.6 19.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
NG tbnk oece nn keewsn 7.0 23.75 24.76 27.75 19.1 15.6 19.9 21.65 23.0 23.0 22.0 22.0 14.7 14.7 18,7 
sain dieeg-a Shale ih eid ah 7.0 23.75 24.76 27.75 19.1 15.6 19.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
TGs 5 vn-bels ease eacel 7.0 23.75 24.75 27.75 19.1 15.6 19.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
bio Ce sec ewecen oe 7.0 23.75 24.75 27.75 19.1 15.6 19.9 21.6 23.0 23.0 22.0 22.0 14.7 14.7 18 7 
] a vas by eee dis os 7.0 23.75 24.75 27.75 19.1 15.6 19.9 21.65 23.0 28.0 22.0 22.0 14.7 14.7 18.7 
NS ic ours de thie c06h 7.0 23.75 24.75 27.76 9.1 6 19.9 21.5 23.0 23.0 22.0 22.0 14.7 14.7 18.7 
Youngstown. ............. 7.0 23.75 24.76 27.75 19.1 15.6 19.9 21.65 23.0 23.0 22.0 22.0 14.7 14.7 18. 7 
Ds Kttcevnnceceeuc 7.0 23.76 24.75 27.76 19.1 15.6 19.9 21.6 23.0 23.0 22.0 22.0 14,7 14.7 18.7 
Taxes: Hangar operators can purchase aviation gasoline less 4¢ State Road Tax by supporting purchase with State Tax Exemption Form A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators err 2c off consumer t.w. - 
Notes: Kerosine, Nos. 1 and 2 Fuele—Prices are for 100 gals. or gen, add 1c per , 1-49 add 2c per gal. 

Naphthas & Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For : 150-499 gals. add 2c; less than 150 gals.. add 5e, 
Premium-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated stations. 
Indiana Standard 

Tank wagon prices listed below were obtained by NPN dents who visited Stan In- 
diana bulk plants wane ~y company’s prices are publicly posted. —o we ow 

ed Crown Ih urnace oi} —-——__- | 
Mew. Grade) Gaso- Kero- 100100 100. 175-850 850 Kentucky 
ir. line sine 1-99 175 349 849 , — gals. 
Cw T.W. Taxes T.W. gals. over gals. gals. gals. over & over Standard 
Chicago, Ill.......... | ae *§ ia? ae F eee ‘ ees vaee eves -<00 Crown aso- hero- 
ae Se. Ind..... 19.0 17* 6.0 17.1 15.8 14.8 icoe on one ° Net line sine 
ich. - é 16.8 6.6 16.8 15.4 14.4 paves seus site powe aia Dealer Taxes T.W. 
 * Re ee 8 ae OF eee BB.6* xcs Se ‘weed 12.8* 
er Oa. Se EE nn. uses cons | Wass * Bae 16.1 9.0 15.2 
15.7 6.0 16.0 14.4 18.4 17.0 9.0 15.9 
15.0 7.0 14.6 12.8 11.8 16.2 9.0 15.2 
16.0 8.0 16.0 14.4 18.4 15.9 9.0 14.8 
16.7 7.0 17.6 15.4 14.4 sa op 16.5 9.0 15.1 
16.8 7.0 17.5 16-8 18 oe oo eee iiss 2.8 3.2 4 
A ‘oh BY conte one Pieces ¥ . . . 
. = eons 15.8 10.0 14.9 
mit ee Re OS 
uel Oile—T.W.—Chicago, Ill. Fire-Chief Gasoline : , , 
Standard _Stanolex Texas (Regular Grade) Kerosine Le 3-2 18.5 
Heater Oil Furnace Oil Co Dealer Gasoline Dealer . -0 15.8 
1-99 gals. 16.8 8 : T.W. Taxes T.W. 3-2 9] 
100-149 gals 15.3 aaa Dallas, Tex.......... 14.8 6.0 18.38 16.1 9.0 15.6 
100-149 15°83 Oo}. epee 14.8 6.0 18.8 15.9 10:0 14.6 
150 14.8 Wichita Falls........ 15.0 6.0 18.8 16.0 98 15.5 
1 14.8 A Wecccccccceee 15.0 6.0 18.3 : : , 
400 gals. & over Spear: 18.8 . PRP RP 15.0 6.0 18.3 
aes 606 0ca bare 16.8 6.0 14.35 
Stanolex Stanolex San Angelo.......... 15.0 6.0 18.8 tax includes these citv & 
uel A Fuel C WOED. ceccvccccccecs 14.9 6.0 13.3 county taxes: Mobile, 2c city; Birmingham, 1c 
Sere 15 g ere 14.9 6.0 18.3 county; Mon’ , le & lc county; 
50 & over...... 8.4 25 | ay ) + a Le a4 5-2 3-3 Popacetin, lc ne. chee taxes neg Sadndes in 
ot ntonio......... ° ° Pe prices: Georgia, kerosine, 1c; ontgomery, 
Taxes: St. Louis, Mo., tax des le Port Arthur......... 14,7 6.0 13.3 kerosine, 1c; Mississippi, kerosine 0.5¢. 





city tax. Des Moines, Ia., kerosine and fu 

ofl prices do not include 6¢ state tax. State am Suite te "3 asp ye E_ Notes: 

sales, oy & use taxes to be br 50 gals. conten arate gasoline t.w. prices 2e above 
added, Premium-grade gasoline t.w. prices 2c above 


**"Temporary” price. regular. = t.w. prices same as net dealer prices. 
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$1.50 ° & yon 

ine. numbers 
count one additional line. 
fossruae WANTED. Undisployed rate one 


half of above rate, payable in — 
ayw wd OF 10% if full payment is | 
in adv — four consecutive insertions of 
undisplayed ods. 


Send NEW ADVERTISEMENTS +¢ 
NATIONAL PETROLEUM NEWS, 330 W. 42nd 


CLASSIFIED 





DISPLAYED RATE 
The advertising rote is $14.50 per inch for all 
poe ee = on other than a con- 
troct ontract rotes quoted on request. 


AN ADVERTISING INCH is meosured inch 
vertically on one column, 3 columns—30 inches 
—to a page. 
Classi aed “ey mA Division, 

te IN Y. 36, A 


" SECTION CLOSES each Wednesday, one week ad date of issue. 











2—5000 gal, | compt. Fuel olf tandems, 











MUST SELL 
1946 BROCKWAY TRACTOR MODEL 260, 
new tires and 4200 gal. Trailer, 2 Brodey Meters 
with printers, fully skirted, large cabinets. 
Ready to go. 
Call HAwthorne 7-1003 
SHOTMEYER BROS. HAWTHORNE, WN. J. 











CONTROLLER OR CHIEF ACCOUNTANT 


College degree in accounting or business odmin- 
istration; heavy experience in fuel oil distributor 
accounting, including costs, budgets, departmen- 
tal profit and loss, procedures, office mechani- 
zation. 

Age 25 to 40. 

Wanted by lor Esso distributor having 30 
trucks ond 9-million gallon bulk plont. 
Excellent salary, bonus, pension, group insurance, 
vacation, good working conditions 

Send complete resumé and snapshot, if available 


MID-HUDSON OIL COMPANY, INC. 
Prospect Street, Poughkeepsie, New York 














LEGAL NOTICE 





STATEMENT | ——_ IRED BY THE or 
AUGUST . 


1912, AS AMENDED BY “THE 
ACTS OF MARC H 3, 1933, AND JULY 
1946 (Title 39, United States Code, Section” 
233) SHOWING THD OWNERSHIP, MAN- 
AGEMENT, AND CIRCULATION OF 


NATIONAL PETROLEUM NEWS published weekly at 
Philadelphia, Pa. for October 1, 1954. 


1. The name and address of the publisher, editor 
managing editor is: Publisher, McGraw-Hill Publishing 
Company, Inc., 330 West 42nd Street, New York 36 
N.Y.; Editor, i. A. Yocom, 330 West 42nd Street, New 
York 36, N.Y.; Managing editor Frank Breese, 330 
— 42nd Street, New York 36, N 


. The owner is: McGraw-Hill Publishing Company 
md 330 West 42nd Street, New York 36, N.Y.; Stock 
holders holding 1% or more of stock: Donald C. Me 
Graw and Willard T. Chevalier, Trustees for Harold W 
McGraw, Donald C. McGraw and Plizabeth M. Stoltzfus 
all of 330 West 42nd Street, New York 36, N.Y.; Don- 
ald C. MeGraw and Harold W. MeGraw, Trustees for 
Catherine M. Rock, 330 West 42nd Street, New York 
36, N.Y.; Donald C. McGraw, Executor of the Bstate 
of Curtis W. McGraw, 330 West 42nd Street, New York 
36, N.Y.; Donald C. MeGraw, 330 West 42nd Street, 
New York 36, N.Y¥.; Mildred W. MeGraw, Madison 
New Jersey; Grace W. Mehren, 536 Arenas Street, La 
Jolia, California; Touchstone & Company, c/o Welling 
ton Fund, Inc., Claymont, Del. 

3. The known bondholders, mortgagees, and other s¢ 
curity holders owning or holding 1 percent or more of 
total amount of bonds, mortgages, or other securities 
are: none. 


4. Paragraphs 2 and 8 include, in cases where the 
stockholder or security holder appears upon the books of 
the company as trustee or in any other fiduciary relation, 
the name of the person or corporation for whom such 
trustee is acting; also the statements, in the two para 
graphs show the affiant’s full knowledge and belief as 
to the circumstances and conditions under which stock- 
holders and security helders who do not appear upon 
the books of the company as trustees, hold stock and 
securities in a capacity other than that of a bona fide 
owner. 

5. The average number of copies of each issue of this 
publication sold or distributed, through the mails or 
otherwise, to paid subscribers during the 12 months pre 
ceding the date shown above was: 14,779 


McGRAW-HILL PUBLISHING COMPANY, INC 
By J. A. GERARDI, Vice Pres. & Treas 


Sworn to and subscribed before me this 14th day of 
September, 1954 
[SEAL } ELVA G. MASLIN 
(My commission expires March 30, 1956 











An advertisement in NPN’‘s Classifed 
Section will bring you quick, effective 
results at low cost. 


NATIONAL PETROLEUM NEWS 
330 W. 42nd St., New York 36, N. Y. 
WRITE TODAY 











NATIONAL PETROLBUM NEWS 


REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 

CHICAGO: 520 N. Michigan Ave. (11 

_ SAN iN FR INC TS¢ O: 68 Po st St. (4 


) EwPovmenT 


ilies P Wanted— ne 
Position Wanted—Sales and management exec- 
utive, graduate engineer, age 42, experience cov 
ers all phases of petroleum marketing. Industrial 
sales, lubrication engineer, service station site 
selection construction and operation, warehouse 
und pipeline management. PW-4161, National 
Petselatan News 














Solesmen with major oil ond ‘tire experience de- 
sires connection with progressive concern. Colleg« 
grad, age 30. PW-3583, National Petroleum 
News 





Accountant, B.C.S. degree, 4 4 years eupertence, 
ast year with major oil company. Desires px 
tion of opportunity anywhere in world, pro wided 
his family can accompany him. PW-4257, N 
tional Petroleum News 








Attn.: All major oil companies in New Jersey. 
Major oil company distributor with & million 
gallons of gasoline controlled annually—-consider 
ing a change in source of supply. Write to Box 
BO-4274, National Petroleum News 


)/EQWIPMENT-asedsurpus | 


=e ep Sally aa 


Frazier tran: t, 1947, 5200 gallons, 3-com 


partments, clean Price d for immediate sak 








Knabe Transport Company, 505 Lake Avenue, 
Fairmont, Minnesota. Tele phone 729. 
Transport: Freuhaut 4000 ) gallon, 1 axle, 3 


a) 


compartment, good tires, 2 manifold lines 
White, WB 20 Tractor with pump, etc. Clear 
rig and ready to work for you. $2200.00 
$1700.00 for trailer. A. L. Ward, 5100 Choctaw 
Road, Baton Rouge, Louisiana, for photo 
ee _ - Wanted —  _ 
Wanted: Late model st tic oil ing ma- 
chine. Give full details. Schaeffer Mig. Co., 10 
Barton, St. Louis, Mo. 





ANYTHING within reason that is wanted ix 

the field served by National Petroleum News 
can be quickly located through bringing it to 
the attention of thousands of men whose inter 
est is assured because this is the business paper 
they read 











.\. “powerful profit producer” 


say Skelly dealers about: 


es 





Dynamic combination for a car — the new Skelly Supreme Gasoline — the guar- 
anteed new gasoline for modern motors—and Skelly Supreme Motor Oil — the 
5-years-ahead motor oil that others are just now copying! 


Dynamic combination for sales—this new Skelly promotion combining two 
unequalled products, merchandising and advertising them widely all over Skelly- 
land, sending hundreds of new customers in to Skelly stations. 


Thousands of Skelly dealers are happy. Why not find out how the Skelly 
Franchise can help your business? 


SKELLY TELLS ‘EM! 


e On Network Radio 

e In Leading Farm Papers 

e On Big-Impact TV 

e In Big-Space Newspaper Ads 


DEALER SELLS ‘EM! 
the franchise with a future 






SKELLY 


SKELLY OIL COMPANY ~*~ Marketing Headquarters: Kansas 
Crry, Missouri + Division Offices: Kansas City « Chicago + St 
Paul» Omaha + Cedar Rapids+ Tulsa + Wichita « Denver + Dallas 





76 NATIONAL PETROLEUM NEWS * October 13, 1954 





ABOUT OIL PEOPLE 


Morgan Bauer 


KENTUCKY PETROLEUM MARKETERS held their 21st annual golf tournament 
and fall outing recently at the Kenlake Hotel, Kentucky Lake State Park, and the 
Pine Hills Golf Course at Kentucky Dam State Park. John Morgan (left), Power Oil 
Co., Lexington, won the 1954 KPMA championship and the right to keep a gold 
trophy. M. A. Bauer, Louisville, is making the presentation. Fifty-two golfers entered 





lh 
> 


= 


Barnes Gish 
Oosdyke 


Carroll 
Clarisey 


DIRECTORS of the new Grand Rapids, Mich., Oil Men’s Club are shown above. 
Decision to form the club was reached last May, when 35 Grand Rapids oil men got 
together for the purpose. Of the original 35, who came from nine western Michigan 
counties. a nine-man board was chosen from 12 candidates. The board consists of 
Walter Bruce, district manager for Gulf Oil, president; O. F. Schneider, district 
manager for Shell Oil Co., vice president; Ray J. Oosdyke, vice president of Mid- 
West Refining, secretary; Bill A. Clarisey, district manager for Socony-Vacuum, 
treasurer; Guy D. Carroll, division manager of Standard Oil Co.; Bill Fisher, district 
manager of The Texas Co.; Gerrit Veurink, a Socony-Vacuum jobber; Arthur H. 
Barnes, Barnes Oil Co., jobber, and Truman H. Gish, Napsol Refining Co. 


Veurink 
Schneider Bruce 
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R, J. Cook has joined the United 
Refining Co., Warren, Pa., and will 
represent it in the Midwest. J. F. 
Fallin is another new representative 
of United Refining, and will handle 
its accounts in the Eastern United 
States. Cook was with Calumet Re- 
fining Co. of Chicago, and before 
that was Midwest representative of 
the Pennsylvania Grade Crude Oil 
Assn. Fallin also was with the Penn- 
sylvania Grade Crude Oil Assn. 


C. R. Reams, manager of the fuel 
oil department of the Updike Lumber 
& Coal Co., Omaha, says that firm has 
purchased new delivery trucks, built 
a new garage and generally improved 
its painting and maintenance. The 
company is considering leasing an 
area near its present yards for a serv- 
ice station site. Reams is president of 
the Oil-Heat Institute of Omaha for 
1954, 


John H. Harmon, Jr., assistant 
seneral purchasing agent for Pure Oil 
Co., Chicago, has been promoted to 
general purchasing agent, suceeding 
G. L. Parsons. After 30 years in the 
post, Parsons becomes purchasing 
agent emeritus. Parsons has been with 
Pure Oil for 38 years, Harmon for 
nearly 21 years. 


M. T. Swan- 
son, a Continen- 
tal Oil Co. mar- 
keter for 20 years, 
is the new man- 
ager of the com- 
pany’s Oklahoma 
City marketing 
division. He suc- 
ceeds B. T. Wil- 
ley, who has be- 
come manager 
of marketing for 
Conoco’s central region. Swanson 
held a variety of marketing posts in 
Nebraska and North Dakota before 
military service in World War II. Af- 
ter the war, he held sales positions in 
midwestern and southern territories 
until 1951, when he became city sales 
manager at Oklahoma City. Swanson 
later served as assistant manager of 
the Oklahoma City division, and be- 
fore his recent promotion was assist- 
ant director of sales administration. 

In other Conoco changes, Hugh 
McBirney, for the last two years a 
jobber for the company in Tupelo, 
Miss., is now assistant manager of the 
Kansas City marketing division, suc- 
ceeding L. E. Stuart, new assistant 
director of sales administration. 


M. T. Swanson 





9896 small 
businessmen help 
us serve you well 


Back in Gr. andpa’s day, horse-drawn tank wagons 
like this delivered Pearl Oil Kerosene and Eureka 
Harness Oil to Standard customers. It was a delivery 
system good enough for the times— but not good enough 
for a company with a growing demand for its products 
and a policy of putting them within reach of everyone. 











£ 8,329 Independent Chevron Dealers like 
Jim Davenport, of Phoenix, Arizona, 
bring Standard’s products to motorists. 


$ 235 independent Heating Oil Dealers like 
F. L. “Doc’’ Howard, Boise, Idaho, are 
retailers of Standard Heating Oils. 


£ 725 independent Distributors, like H. G. 
Hathaway, of Grants Pass, Oregon, 
distribute our products in rural areas. 


$ 101 independent Liquified Gas Dealers like 
Fred La Frentz, Cedar City, Utah, dis- 
tribute butane and propane gases. 


£ 188 Independent Marine Dealers like Ted 
Engstrom, of Olympia, Wash., retail 
Standard products to Western boatmen. 


$ 318 Independent Airport Dealers like How- 
ard S. Fisher, San Diego, Calif., supply 


Ever hear the one about big companies “‘squeezing 
out the little fellow’? You’d have a hard time con- 
vincing these 6 men—or the 9,890 independent busi- 
nessmen like them who team with us to bring you 
Standard Oil Company of California products quickly, 
conveniently, economically. They form the nucleus 
of a distribution system that reaches every corner 
of the West. Each of these men operates his own 
independent company; together they employ 27,976 


Standard products to Western planes. 


people. You probably know some of them because 
they contribute to the community life and prosperity 
of thousands of Western towns. Their undertakings 
are not only based upon Standard products, but op- 
erated and expanded with the help of scores of busi- 
ness aids Standard supplies without charge. We do 
all we can to help them prosper for Standard knows 
a big company can’t succeed without the help of small 
businessmen. It takes both to serve you well. 


STANDARD OIL COMPANY OF CALIFORNIA 
72> yeas of planning ahead lo serve you beller 
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Walter S. Hall- 
anan, chairman 
of the National 
Petroleum Coun- 
cil, has appointed 
a committee to 
prepare a memo- 
rial resolution to 
the late Max W. 
Ball, to be pre- 
sented at the 
group’s next meet- 
ing, Oct. 19, in 
Washington, D.C. Heading the com- 
mittee will be Bernard L. Majewski, 
president of the Great American Oil 
Co., Chicago. Other committee mem- 
bers are Warwick M. Downing, Den- 
ver; J. Howard Marshall, Signal Oil 
& Gas Co., Forth Worth; Glenn E. 
Neilson, Husky Oil Co., Cody, Wyo., 
and Joseph E. Pogue, The Chase Na- 
tional Bank, New York. Ball, long- 
time member of the NPC and a 
widely-known geologist and oil con- 
sultant, died Aug. 28. 

a: 


G. R. McGargill, of Omaha, Ne- 
braska division manager for Eldorado 
Refining Co. of Eldorado, Kan., com- 
pleted his 25th year with the company 
in September. 


B. L. Majewski 


Armstrong A. 
Stambaugh, board 
chairman of 
Standard Oil Co. 
(Ohio), spoke at 
a recent luncheon 
for oil industry 
members at Ti- 
tusville, Pa. The 
luncheon “kicked 
off’ Oil Progress 
Week activities 
and marked the 
premiere of the new color movie, 
“The Story of Colonel Drake.” The 
luncheon also marked the oil indus- 
try’s 9Sth anniversary. Col. Edwin L. 
Drake brought in the first commercial 
well 95 years ago just outside Titus- 
ville and the luncheon commemorated 
that event. Sponsored by the OIIC 
and the Drake Well Memorial Ad- 
visory Board, the meeting was at- 
tended by oil executives from Pitts- 
burgh, New York and Chicago. 

7. 

J. M. Hoffman, former assistant 
area manager for Sinclair Refining 
Co. in Mt. Vernon, N.Y., has been 
named Virginia area manager of the 
company at Richmond, succeeding C. 
C. Bidwell. In his new position, Hoff- 
man will be responsible for Sinclair 
operations in Virginia and parts of 
West Virginia and Tennessee. 


A. A. Stambaugh 
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ORONITE 
LUBE OIL 


ADDITIVES 


This specially designed research tool makes it possi- 
ble to isolate and study the many factors affecting 
friction and wear. Dust and humidity are controlled 
in a sealed chamber so that tests can be made in any 
amount of moisture, nitrogen and carbon dioxide. 
Studies are made which include the effects of load, 
speed, types of metal as well as lube oil additives 
upon friction and surface damage of metals. As a 
result, Oronite lube oil additives have been devel- 
oped which minimize valve train wear. 

Oronite’s research and testing facilities are the 
most advanced in the nation. With years ahead re- 
search it is possible that Oronite additives could 
provide your finished oil with advantages to win and 
hold a market. 

Oronite will tailor-make additives to your base 
oils — meeting your price and performance needs. 
Just contact the Oronite office nearest you for com- 
plete information. 


PETROLEUM NEWS 


With 


Photo ‘‘A’’ Shows 


excessive weor on volve 


lifter head from the use 


of oil having inadequote 


anti-wear properties 


Photo ‘‘B’’ Shows 
valve lifter head 
properly lubricated 
with oil containing 
Oronite lube oil 
additives. 


(Valve lifters were taken 


from cars operated in 
normal passenger 
service.) 








Oronite Additives 


you can formulate oils to 
meet the new A.PL Service 
Classifications and can 
meet specifications for 2 
104-B, MIL-0-2104, Supple- 


ment I and Series 2 oils. 


OTHER 


ORONITE PRODUCTS 


Gas Odorants 
Polybutenes 
Phenol 
Wetting Agents 
Dispersant FO 
(Furnace Oil Inhibitor) 
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COMING MEETINGS 


OCTOBER 


Oil Progress Week, Oct. 10-16. 


Texas Petroleum Marketers Assn., annual con- 
ee ae Gunter, San Antonio, Texas. 


Socy. of Automotive Engineers, national trans 
- } meeting, Boston, Mass., week of 


American Society of Lubrication Engineers, 
er Baltimore Hotel, Baltimore, Md., Oct 


Texas Oil Jobbers Assn., Management Insti 
tute, Driskill Hotel, Austin, Texas, Oct 


19-21. 


Nebraska Petroleum Marketers Assn., annua) 
 ~ maa Paxton Hotel, Omaha, Neb., Oct 


Western Petroleum Refiners Assn., regional 
| og - » aaa Hotel, El Dorado, Ark.. 
ict. -22. 


California Gasoline Retailers, annual meeting, 
Hacienda Motel, Fresno, Calif., Oct. 24. 


Independent Petroleum Assn. of America, an 
nual meeting, Tulsa, Oklahoma, Oct. 25-26 


National Lubricating Grease Institute, 22nd 
annual meeting, Mark Hopkins Hotel, San 
Francisco, Calif., Oct. 25-27. 


Socy. of Automotive Engineers, national Diese) 
engine meeting, Statler Hotel, Cleveland 
Ohio, Oct. 26-27. 


Texas Oil Jobbers Assn., Management Insti 
wate Caprock Hotel, Lubbock, Texas, Oct 





Georgia Independent Oilmen’s Assn., Radium 


Dr. Creese Supplee Pew Springs Hotel, Albany, Georgia, Oct. 28-29. 
. : — . » ‘ Arka t Oi] Marketers Asen., 
FOUNDER'S MEDALS of the Drexel Institute of Technology, Philadelphia, have tue anneal’ convention, Hotel LaPayersa 
been presented to Sun Oil Co. and Atlantic Refining Co. The medals are given each Little Rock, Ark., Oct. 28. 


year to firms or associations which “have had leading parts in the industrial, technical, 
economic and social development” of the Philadelphia industrial area. Dr. James Creese, 
Drexel president, is shown giving the medals to Henderson Supplee Jr., president of 
Atlantic, and Joseph N. Pew Jr., chairman of the Sun board of directors. NOVEMBER 


Secy. of Automotive Engineers, natl. fuels and 
east meeting, Mayo Hotel, Tulsa, Okla., 
‘ov. ’ 


Oil Dealers Assn. of Arkansas, annual con- 
vention, Hotel Marion, Little Rock, Ark., 
Nov. 4-5. 


National Oil Jobbers Council, annual meeting, 
Hotel Sherman, Chicago, Ill, Nov. 4-6. 


American Petroleum Institute, 34th annual 
meeting, Conrad Hilton Hotel and Palmer 
House, Chicago, Ill, Nov. 8-11. 


Transportation Club of the Petroleum Industry, 
Bismarck Hotel, Chicogo, Ill., Nov. 8. 


Petroleum Industry Buyers Group of the Nat'l. 
Assn. of Purchasing Agents, Conrad Hilton 
Hotel, Chicago, Ill., Nov. 9. 


Assn. of American Battery Manufacturers, 
annual convention, Edgewater Beach Hotel, 
Chicago, Ill, Nov. 15-17. 


American Petroleum Credit Assn., Muehlebach 
Hotel, Kansas City, Mo., Nov. 15-17. 


Packaging Institute, petroleum packaging 
eommittee, Statler Hotel, New York, N. Y., 
Nov. 29-30. 


International TBA meeting, annual conven- 
tion, Chase and Park Plaza Hotels, St. 
Louis, Mo., Nov. 29-30. 





DECEMBER 
Interstate Oil Compact Commission, Drake 
Hotel, Chicago, Ill., Dec. 2-4. 


API Oil Industry Information Committee, 
Waldorf-Astoria, N. Y., N. Y., Dec. 8-10. 





Shaw Fay Baker 


Davison 
CHEK-CHART CELEBRATES its 25th anniversary, as Ray Shaw, president of 
the firm, is congratulated by Sid Fay of Enjay, Inc., New York; Brooks Baker, 





American Petroleum Industries Committee, New York, and Clarence Davison, presi- JANUARY—1955 

dent of Penola, Inc. New York. First lubrication charts published by Chek-Chart 

Corp. went on the market in 1929, and since then, the company has expanded its service Kentucky Petroleum Marketers Acsn.. annual 
beyond automobiles to include trucks, buses and farm machinery 1920. ee ae ee ee Fa 
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BEST YET. 


from Flying Red Horse Research... 


The Only Gasoline 
Double Powered with 


Mobil Power 
Compound — 


most powerful combination 
of chemical additives ever 
put into any gasoline to 
correct engine troubles... 


Top Octane— 


for greatest knock-free 
power —result of the world’s - 
= Mobiloil Special in effect adds octanes to 
most advanced refining gasoline! Best lubricant for any car—new 
developments! or old—in extreme heat or sub-zero cold. 
Adds years to engine life! 


Here's the perfect pair to power and pro- fleets of vehicles, New Mobiloil Special 

tect today’s modern cars... reduced gasoline consumption—increased 
. : . miles per gallon up to 23% —over re 5 

Mobilgas Special — boosts engine power btai I em I ‘ his h. : _ 

=e : obtained with conventionz Z £ 
up to 25°.! Laboratory controlled tests in a ae , a an 
. ae _ SAE 20 motor oil. 
passenger car engines showed increases 
in engine power output up to 25% when + * * 


using New Mobilgas SPECIAL as com- jy; . — 
ng 6: This mighty pair is the best yet from 


yared to conventional premium gas ae 

SOCONY-VACUUM Ps = > Flying Red Horse research — your prom 
Mobiloil Special—boosts gas mileage ise of still better products when car en 
up to 23%! In identical road tests, using gine design demands them! 


SOCONY-VACUUM OIL COMPANY, INC. 


and Affiliates: 
MAGNOLIA PETROLEUM COMPANY e GENERAL PETROLEUM CORPORATION 


NEW YORK 4, N. ¥ 26 Broadway « CHICAGO 5, ILLINOIS—59 E. Van Buren St West Grand Bird. « ST. LOUIS 8, MISSOURI—4140 Lindell Bivd. « DALLAS 

e« BALTIMORE 18, MARYLAND—1$14 North Charles St. « MILWAUKEDB 1, WIS TEXAS—Magnolia Petroleum Co Magnolia Bidg. « LOS ANGELES i CAl 

CONSIN—907 South First St . ‘LEVELAN 5, OHIO—1422 Euclid Avenue « General Petroleum Cort ¢ 8. Flower St 

KANSAS CITY 13, MISSOURI—925 G ve C T 32, MICHIGAN-—993 
Socony-Vacuum maintains many other convenient!y locate! 








ffi give and fast operat 





The one Hose Reel that has set NEW 


standards in Efficiency, Economy 
and SAFETY. ee The Hannay Hose Reel is 


scientifically designed and constructed to meet 
today’s most exacting requirements. Especially de- 
veloped for handling inflammable and volatile 
liquids, it reduces hazards, lengthens hose-life, 
speeds up deliveries, eliminates mess and an- 
noyance. Dependable under all operating 
conditions, its proven performance is attested 

by many of the nation’s leading companies, 
delivery men and executives alike! Hannay 

. . « the finest hose reel ever made! 


MANUAL & POWER 
OPERATED REELS for: 


Oil and Gasoline Trucks 
LPG Delivery Trucks 
Fueling Pits 

Marine Fueling 

Aircraft Fueling 

Bulk Plants 

Chemical & Industrial 


*U. S. Patent No. 2490353 
Patented 1950 in Canada 


HANNAY HOSE REEL* 
with Explosion-Proof 
ELECTRIC MOTOR 


CONSULT YOUR DEALER OR 





Explosion-proof model has heavy-duty 
electric motor integral with reel. Built 
for long life without maintenance or 
part replacement, this motor can be 
connected through conduit for sealed, 
safe installation, with explosion-proof 
switch and vapor-proof junction box. 
Permanently lubricated sealed ball 
bearings. Operates on low current at 
safe, controlled, uniform speed. Quiet, 
positive sprocket and chain drive elimi- 
nates clutch and gear shifting. Sim- 
plicity of construction and operation 
keeps maintenance at absolute mini- 
mum. Rolled disc edges and tubular 
take-off rollers prevent scuffing and 
hose damage. Sturdy, compact, dur- 
able, dependable! 





©1954 C.B.H.&S,, Inc. 


WANNAay 
HOSE REELS 


CLIFFORD B. HANNAY & SON, Ixc 
WESTERLO. NEW yout 


JOBBER FOR COMPLETE INFORMATION NOW 





